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'How  should  I  plan  for  new  investments?'  'Should 
I  invest  more  on  R&D?'  'How  could  I  improve  my 
business  performance?' 

These  are  just  some  of  the  questions  Business  Link 
are  asked  to  deal  with  every  day. 

We  are  the  national  network  of  independent 
business  centres,  offering  expert  advice  and  a  wide 
range  of  professional  services  and  information.  So 
whatever  type  or  size  of  business  you're  in,  we  can 


help  with  everything  from  marketing  to  distribution, 
from  generating  new  business  to  increasing  your 
profits.  Contact  your  local  Business  Link  now. 

For  more  information  call  us  on  0345  567  765, 
visit  www.businesslink.co.uk  or  write  to  Business 
Link,  Freepost  Lon13319,  London  EC4B  4HF,  giving 
details  of  your  business.  And  find  out  how  we  can 
help  give  your  business  a  boost. 
IT'S  OUR  BUSINESS  TO  HELP  YOUR  BUSINESS. 
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Business  support  services  for  Wales,  Scotland  and  Northern  Ireland  can  also  be  contacted  through  the  Business  Link  number. 
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I will  talk  to  my  colleagues,  and  I  will  talk  to  my  business 
rivals.  We  will  present  a  united  front  to  other  health 
professions,  the  government  and  the  public.  I  will  operate 
a  smart  and  professional  business  for  my  customers,  and  I 
will  become  a  beacon  of  excellence  in  the  community.  I  will 
get  to  know  my  local  primary  healthcare  group  whether  or 
not  pharmacy  is  represented  on  the  board,  and  will  liaise 
regularly  with  local  GPs  and  nurses.  I  will  keep  abreast  of  the 
resale  price  maintenance  review.  I  will  deal  with  the  discount 
clawback  as  best  I  can  and  make  sure  that  the  pharmaceutical 
services  I  offer  to  the  elderly,  the  house-bound,  young  mothers, 
the  people  who  need  a  little  more  help  than  most, do  not  suffer. 
I  will  make  an  effort  to  adopt  the  approach  enshrined  in  the 
Pharmacy  in  a  New  Age'  initiative.  I  will  take  a  greater  interest 
in  continuing  professional  development  as  I  know  that  that  is 
the  only  way  that  a  profession  can  grow  in  stature,  and  not 
because  I  think  it  is  the  only  way  the  government  will  be 
prepared  to  give  me  any  additional  remuneration.  I  will  seize 
any  opportunity  put  forward  by  the  Crown  Review,  even  if  it 
means  I  do  not  get  as  wide  a  prescribing  role  as  I  had  hoped, 
and  I  will  show  the  government  that  I  can  use  the  degree  that 
I  spent  so  long  studying  for. 

I  promise  I  will  take  a  long  hard  look  at  Mr  Dobsons 
pharmacy  strategy  and  give  it  due  consideration  before  making 
any  comment,  knowing  that  many  more  of  my  colleagues 
could  have  responded  than  actually  did.  I  will  make  the 
necessary  investments  in  my  premises  and  I  will  make  sure 
that  the  millennium  bug  does  not  catch  me  by  surprise.  I  will 
be  taking  steps  now  to  make  sure  that  the  pre-registration 
fallow  year  will  not  mean  that  I  have  to  work  every  day  in  2000. 
Above  all,  I  resolve  to  make  sure  that  any  problems  that  I  face 
are  turned  into  opportunities.And  now  1  11  wake  up.  I've  got  a 
shop  to  run.  Happy  new  year! 
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News 


P&U  argues  case  for  GSL  Nicorette 


Pharmacia  &  Upjohn  has  admitted  it  is 
seeking  a  P  to  GSL  switch  for  Nicorette 
gum  2mg,  saying  it  wants  to  improve 
access  to  nicotine  replacement  therapy 
for  people  who  want  to  stop  smoking. 

But,  in  a  recent  statement,  the  com- 
pany claims  it  "firmly  believes  that  the 
advice  and  counselling  provided  by 
pharmacists  plays  an  invaluable  role  in 
the  smoking  cessation  process. 
Whatever  the  outcome  of  this  initia- 
tive, P&U  is  committed  to  maintaining 
its  high  level  of  support  for  pharma- 


cies in  order  to  ensure  pharmacists 
can  continue  to  provide  quitters  with 
the  best  possible  service." 

The  company  is  backing  its  evi- 
dence with  an  Imperial  Cancer 
Research  Fund  paper  in  which  smok- 
ing cessation  experts  make  a  case  for 
GSL  supply.  The  paper  argues  that 
"undue  barriers  should  not  be  put  in 
the  way  of  the  sale  to  the  public  of 
products  that  have  the  potential  to 
save  lives.  Better  public  access  to  NRT 
would  be  achieved  by  the  introduc- 


tion of  a  GSL  status  for  such  products. 

"Some  may  oppose  a  shift  to  wider 
availability  ...  perhaps  in  part  because 
of  fears  that  pharmacy  revenues 
would  be  undermined."  But  NRT  is 
available  only  from  12,000  pharmacies 
compared  with  the  200,000  outlets 
from  which  tobacco  products  are  sold. 

"We  believe  wider  access  ...  would 
not  diminish  the  important  role  played 
by  health  professionals  in  the  drive  to 
reduce  smoking  levels  in  this  country," 
the  paper  continues.  The  publicity 


"may  lead  to  an  increased  awareness 
among  potential  quitters  of  the  sup- 
port they  are  likely  to  need  in  their 
quit  attempt  and  thus  to  seek  further 
advice  from  health  professionals 
including  doctors,  nurses,  pharmacists 
and  smoking  cessation  counsellors ". 

Among  the  paper's  signatories  are 
Clive  Bates,  director  of  ASH;  Professor 
Godfrey  Fowler,  of  department  of  pub- 
lic health  and  primary  care  at  Oxford 
University;  and  Peter  McCabe,  chief 
executive  of  QUIT. 


Premises  fees  up 


PSNI  opposes  'unqualified'  NRT  counsellors 


Pharmacy  premises  fees  went  up  on 
January  1.  Fees  to  register  a  new 
premises  increased  from  ±131  to  ±135 
and,  in  Northern  Ireland,  from  ±71  to 
±73. 

Retention  fees  for  existing  premises 
increased  from  ±84  to  ±87  and  from 
±66  to  ±68  in  Northern  Ireland.  The 
penalty  for  failure  to  pay  retention  fees 
went  up  from  ±270  to  ±278  (from 
±202  to ±208  in  N  Ireland). 

The  changes  were  made  under  the 
Medicines  (Pharmacies)  (Applications 
for  Registration  and  Fees)  Amendment 
Regulations  1998  (SI  No  3085; 
Stationery  Office,±0.65). 


Any  government  attempts  to  supply 
nicotine  replacement  therapy  through 
counsellors  who  are  not  properly  qual- 
ified will  be  opposed  by  the  Pharma- 
ceutical Society  of  Northern  Ireland. 

Responding  to  the  White  Paper, 
'Smoking  Kills', PSNI  says  that  pharma- 
cists -  with  appropriate  training  and 
facilities  -  would  be  ideal  counsellors 
in  smoking  cessation  and  would  avoid 
potential  legal  problems  relating  to  the 
supply  of  P  medicines. 

The  Society  also  opposes  the 
Medicines  Control  Agency's  proposal 
to  deregulate  nicotine  gum:  "If  this 


move  is  successful  we  believe  it  will 
be  counterproductive  as  it  will  trivial- 
ise  the  use  of  the  gum  as  an  aid  to 
smoking  cessation." 

A  letter,  signed  by  PSNI  president 
Terry  Maguire,  expresses  concern  that 
the  government  recommends  only 
one  week's  free  supply  of  NRT. 

"This  should  be  extended  for  up  to 
12  weeks  as  is  needed  to  support 
smokers  in  low  income  groups,"  he 
writes.  "Those  who  are  committed  to 
stop  should  be  provided  with  one 
week's  supply  at  a  time  for  12  weeks." 
The  repeat  would  be  issued  only  if 


smokers  returned  for  counselling, 
showed  they  were  wearing  a  patch 
and  signed  a  commitment  that  they 
had  not  smoked. 

Dr  Maguire  adds  that  PSNI  is  keen  to 
discuss  with  the  health  department 
how  pharmacy  may  play  its  full  role  "in 
what  is  the  most  important  health 
issue  currently  facing  society". 

Work  done  in  N  Ireland  had  shown 
that  pharmacists  could  have  a  signifi- 
cant impact  on  cessation  rates,  over 
and  above  that  of  NRT  alone.  He  sug- 
gested that  N  Ireland  should  receive 
around  ±2  million  to  tackle  smoking. 


Generic  recall  hits  pharmacies  in  Christmas  rush 


Pharmacies  were  hit  by  a  major  drug 
recall  three  days  before  Christmas 
after  the  Medicines  Control  Agency 
put  a  stop  on  distribution  of  products 
from  Regent  GM  Laboratories. 

The  class  2  drug  alert,  requiring 
action  within  48  hours,  affected  gener- 
ic medicines  manufactured  by  Regent. 
However,  products  are  distributed 
under  the  Lagap,  Kent,  Shire,  AAH, 
Biorex  and  Cox  labels. 

The  drugs  involved  are  atenolol 
tablets  lOOmg,  Hormonin  tablets,  vita- 
min B  co  tablets  and  prednisolone  EC 
tablets  2.5mg  and  5mg. 

A  general  embargo  was  placed  on 
goods  leaving  the  Regent  GM  ware- 
houses on  December  19,  but  concern 
has  been  raised  that  not  all  of  the 
products  that  might  be  affected  by  the 
MCA's  action  are  included  in  the 
recall. 

The  Agency  said  it  issued  the  drug 
alert  as  "concern  was  raised  over  a  lack 
of  good  manufacturing  practice"  fol- 
lowing an  inspection  of  the  premises. 

It  is  understood  that  the  inspection 
had  found  dirty  equipment.  However, 
the  Agency  would  not  comment  on 
the  precise  reasons  for  the  shut  down. 


The  only  person  answering  calls  for 
Regent  said  that  there  would  be  no 
one  available  until  January  4. 

The  British  Association  of  Generic 
Manufacturers  had  been  given  no  for- 
mal notification,  although  Regent  is 
not  a  member. 

However,  BAPW  vice  chairman 
Andrew  Kay  believed  that  there  would 
not  be  an  immediate  stock  shortage  as 
pharmacies  and  wholesalers  tend  to 
stock  up  at  this  time  of  year. 

The  MCA  had  asked  that  whole- 
salers' stock  be  quarantined,  and  this 
was  confirmed  by  Regent,  said  Mr  Kay, 
"but  until  the  actual  problem  is  stated, 
we  do  not  know  what  will  happen". 

AAH  Pharmaceuticals  said  it  would 
be  advising  pharmacies  about  the 
withdrawal  using  its  invoice  system, 
but  due  to  the  size  of  the  withdrawal  it 
was  not  sure  that  the  usual  system 
would  be  sufficient. 

The  products  named  in  the  drug 
recall  are: 

•  Atenolol  lOOmg  Tablets,  pack  size  28, 
PL  12724/0024: 

distributed  by  Lagap  with  batch 
numbers  A432028BA  and  A432031AA 
(both  expiry  November  2000) 


distributed  by  Kent  with  BNs 
A432029AA  and  A432030AA  (both 
expiry  November  2000) 

distributed  by  Regent  GM 
Laboratories  with  BN  A432027AA 
(expiry  October  2000),  and  BNs 
A432028AA  and  A432033AA  (both 
expiry  November  2000) 

•  Hormonin  Tablets  pack  size  90,  PL 
00271/50OOR: 

distributed  by  Shire  with  BNs 
C276106A,  C276107A,  C276108A  and 
C276109A  (all  expiry  January  2001) 

•  Vitamin  B  Co  BPC  Tablets  pack  size 
1,000  pack  size,  PL  12724/0085: 

distributed  by  Regent  GM  with  BNs 
of  A102440A,  A1202-H1B  and 
A12442A  (expiry  January  2001) 

distributed  by  AAH  with  BN  8C75 
(expiry  January  2001) 

#  Prednisolone  2.5mg  Enteric  Coated 
Tablets  pack  size  500,  PL  00181/5045R: 

distributed  by  Biorex  with  BN  5459 
(expiry  December  2000) 

distributed  by  Cox  with  BN  5181 
(expiry  January  2001) 

#  Prednisolone  5mg  Enteric  Coated 
Tablets  pack  size  500,  PL  00181/0035: 

distributed  by  Cox  BN  5426  (expiry- 
January  2001 ). 


Pharmacy  first  stop 
for  colds  and  flu 

Four  pharmacies  in  Wiltshire  are 
involved  in  a  project  aimed  at  per- 
suading patients  with  colds  and  flu  to 
see  a  pharmacist  before  their  GP. 

In  the  'Pharmacy  First'  campaign, 
the  pharmacists  and  five  GP  practices 
have  devised  protocols  so  that  they  all 
give  the  same  messages. 

Notices  and  leaflets  give  guidance 
to  patients.  If  a  pharmacist  thinks  a 
patient  needs  a  GP's  advice  they  issue 
a  referral  form  for  them  to  take  to  a 
doctor.  GPs  who  think  patients  have 
consulted  them  unnecessarily  issue  a 
referral  form  to  take  to  a  pharmacy. 

Wiltshire  Health  Authority  is  fund- 
ing the  ±10,000  scheme  which  runs 
until  March  through  a  health  centre 
pharmacy  in  Wroughton,  together 
with  Boots,  a  supermarket  pharmacy 
and  a  village  pharmacy  near  Devizes. 

For  two  weeks  before  the  campaign  j 
the  pharmacies  recorded  the  number  I 
of  people  asking  for  advice  on  colds  I 
and  flu,  while  doctors  noted  the  num-  1 
ber  of  inappropriate  consultations.  A  J 
similar  survey  will  be  carried  out  in  | 
March  to  measure  the  scheme's  impact,  j 
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SCOPE  backs  lifelon 


The  Steering  Committee  on  Pharmacy 
Postgraduate  Education  is  backing  the 
call  for  pharmacists  to  develop  life- 
long learning  portfolios. 

With  time,  undergraduates  might 
adopt  the  portfolio  idea  for  continuing 
professional  development  and  use  it 
through  pre-registration  training  into 
practice,  it  says.  The  integration  of  the 
four  year  undergraduate  course  with 
the  pre-registration  training  year  might 
further  encourage  this  to  happen  and 
encourage  continuity  of  CPD. 

SCOPE  makes  these  points  in  an 
interim  report  and  consultation  sent 
out  before  Christmas.  It  anticipates 
that  the  Royal  Pharmaceutical 
Societv's  new  framework  for  CPD  is 


expected  to  be  based  on  a  portfolio 
approach. 

The  use  of  portfolios  to  record  stu- 
dent's achievements  and  provide  a 
means  by  which  they  can  monitor, 
build  and  reflect  on  their  personal 
development  has  also  been  recom- 
mended in  a  report  from  the  National 
Committee  of  Inquiry  into  Higher 
Education. 

As  well  as  reviewing  the  progress  of 
its  A  Continuing  Education  Strategy 
for  NHS  Pharmacists  in  England',  pub- 
lished in  1994,  SCOPE  seeks  views  on 
several  proposals.  It  wants  to  find 
examples  of  good  practice,  to  see  if 
there  are  other  initiatives  from  which 
pharmacy  can  learn  and  what  further 


action  is  required,  and  by  w  hom 

SCOPE  believes  that  professionals 
working  within  the  health  service 
should  possess  the  following  core 
characteristics: 

•  to  see  and  understand  things  from 
the  perspective  of  the  patient  and  to 
be  an  effective  communicator 

•  to  understand  and  make  the  most  of 
the  whole  health  and  social  care  sys- 
tem 

•  to  work  in  teams,  even  where  they 
cross  organisational  boundaries 

•  to  identify  health  needs  and  under- 
stand the  opportunities  for  health  pro- 
motion as  well  as  treatment  of  care 

•  to  work  with  patients  and  carers, 
ensuring  they  can  play  a  part  in  the 


decisions  and  choices  affecting  their 
treatment 

"These  need  to  be  addressed  in  the 
pre-qualification  education  and  train- 
ing of  pharmacists  and  reinforced 
through  CPD,"  it  says. 

Employers,  such  as  the  NHS,  have  an 
important  role  in  facilitating  CPD,  sup- 
porting individual  personal  develop- 
ment as  part  of  delivering  the  organi- 
sation's development  plan. 

"CPD  should  be  valued  by  individu- 
als and  employers  as  an  integral  part  of 
quality  improvement  and  an  underpin- 
ning of  clinical  governance."  SCOPE 
also  believes  that  helping  to  provide 
CPD  contributes  to  attracting,  motivat- 
ing and  retaining  high  calibre  staff. 


Weldricks  commits  to  disabled  employees 


Doncaster-based  Weldricks  Pharmacy 
group  has  been  recognised  for  pro- 
moting equal  opportunities  for  dis- 
abled staff. 
Weldricks  was  recently  presented 


with  the  Disability  Symbol  by  the 
Employment  Service,  after  showing  its 
commitment  to  five  measures 
designed  to  encourage  job  applica- 
tions from  the  disabled  and  to  develop 
the  full  potential  of  disabled  staff  on  an 
equal  basis  with  other  employees. 

The  symbol  can  be  used  in  recruit- 
ment and  publicity  material.  The  five 
principles  W  eldricks  has  agreed  to  are: 
•  to  interview  all  job  applicants  who 
meet  the  minimum  criteria  for  a  job 

Pictured  are  Weldricks' 
training  and  branch 
personnel  manager  Marilyn 
Jones  (left)  and  Anne  Green, 
head  of  the  Regional 
Disability  Service  for 
Yorkshire-Humber  region 


#  to  asking  disabled  staff  at  least  once 
a  year  what  can  be  done  to  ensure  they 
can  develop  and  use  their  abilities 

•  to  make  every  effort  when  employ- 
ees become  disabled  to  help  them  stay 
in  work 

•  to  ensure  that  key  employees  devel- 
op the  awareness  of  disability  needed 
to  make  the  commitments  work 

#  to  review  commitments  annually 
and  give  feedback  about  future  plans. 

Personnel  manager  for  Weldricks, 
Marilyn  Jones,  says  the  award  is  a  clear 
message  to  people  with  disabilities 
that  the  company  will  recognise  and 
make  the  most  of  their  abilities.  "We 
believe  there  are  real  business  benefits 
in  making  sure  that  all  employees  con- 
tribute fully  to  the  organisation  - 
including  those  with  a  disability. 


Paracetamol  labelling 
Regulations  requiring  special  warn- 
ings on  paracetamol  packs  and 
leaflets  come  into  effect  on  January 
1  (C&D  August  29,  1998,  p22).  The 
warnings,  which  differ  slightly 
according  to  whether  the  product  is 
intended  for  adults  or  children  under 
12,  advise  against  taking  the  medi- 
cine with  other  paracetamol-contain- 
ing products  and  to  seek  immediate 
medical  attention  in  cases  of  over- 
dose. 

Recreational  nicotine  gum  use 
The  Royal  Pharmaceutical  Society 
has  warned  that  wider  availability  of 
nicotine  gum,  as  proposed  by  the 
Medicines  Control  Agency,  would 
lead  to  it  becoming  a  recreational 
drug  and  would  encourage  further 
nicotine  use.  Further  details  of  the 
Society's  response  on  MLX  248  will 
appear  next  week. 


Pharmacy  leader  status  in  Scotland 


Hospital  pharmacists  in  Scotland  can 
apply  for  pharmacy  leader'  status  in 
the  final  stage  of  a  vocational  training 
scheme. 

The  title  is  intended  for  senior  prac- 
titioners whose  experience  marks 
them  out  as  leaders  within  the  profes- 
sion. Its  aim  is  to  recognise  achieve- 
ment and  to  prepare  hospital  pharma- 
cists for  senior  positions. 

Candidates  must  demonstrate  their 
proficiency  in  five  areas:  education 
and  training;  information  systems; 
research;  resource  management;  and 
service  development.  There  will  be 
emphasis  on  portfolio  work,  using  the 
College  of  Pharmacy  Practice's  portfo- 
lio system. 

Pharmacy  leader  status  is  the  fourth 
stage  of  the  Scottish  Vocational 
Training  Scheme  for  Hospital 
Pharmacists,  run  by  the  Association 
of  Scottish  Trust  Pharmacists  in 
collaboration  with  the  Scottish  Centre 


for  Post-Qualification  Pharmaceutical 
Education,  the  pharmacy  schools  in 
Scotland,  the  RPSGB's  Scottish 
Department  and  the  CPPA  booklet  on 
leader  status  is  available  from  CPP  (£1 , 
but  free  to  members). 

Parstelin  recall 

SmithKline  Beecham  recalled  four 
batches  of  Parstelin  Tablets  on 
December  2.3.  Routine  stability  testing 
found  that  four  batches  of  the  28 
packs  may  be  marginally  outside  nor- 
mal specifications. 

The  affected  batches  are  7941 60, 
775650, 775660  and  781240  (all  with 
expiry  31/03/99).  Stockists  should 
return  affected  batches  to  their  whole- 
salers for  credit. 

Pharmacists  with  further  queries 
can  contact  SB  customer  services  on 
0800  710280. 


IN  BRIEF 


Premises  up  again  in 
November 

The  number  of  registered  pharma- 
cies in  Great  Britain  increased  to 
12,309  in  November,  up  32  from 
October.  While  57  pharmacies  com- 
mencing trading,  there  were  seven 
restorations  and  32  deletions. 

Scottish  prescription  statistics 
There  were  4,900,400  prescriptions 
dispensed  in  Scotland  in  July,  1998, 
of  which  4,889,859  were  by 
chemist  contractors,  at  a  total  cost  to 
the  exchequer  of  £49,423,516.  For 
chemist  contractors,  the  ingredient 
cost  per  prescription  was  91 2  89p. 
dispensing  fees  were  94.75p  with  a 
professional  allowance  of  33.91  p 
and  on-cost  of  0.20p.  The  gross  total 
per  prescription  was  1053.02p  or 
994. 85p  net.  The  average  CD  fees 
cost  per  prescription  was  6.1  Op. 

Immunisation  statistics 
in  1997-98,  about  91  per  cent  of  two 
year  olds  had  been  immunised 
against  measles,  mumps  and  rubella, 
94  per  cent  against  pertussis  and  95 
per  cent  against  Haemophilus 
influenzae  b,  according  the  Depart- 
ment of  Health's  NHS  Immunisation 
Statistics  issued  in  December. 

Sticking  'em  together 
The  Prescription  Pricing  Authority  is 
asking  pharmacists  who  receive  per- 
forated pink  drug  addict  forms  - 
FPlOHP(Ad)  -  to  apply  sticky  tape 
over  the  perforations.  Contractors 
are  also  being  warned  that  a  small 
number  of  green  FP10  forms  have 
been  issued  without  details  printed 
on  the  back.  If  it  is  not  possible  to 
obtain  another  script  from  the  pre- 
scribes pharmacists  should  submit 
these  FPlOs  at  the  top  of  the  rele- 
vant group  and  indicate  their  pres- 
ence with  a  note. 
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Pharmacists  arc  to  be  rewarded  for 
reporting  suspected  forged  or  stolen 
prescription  forms  from  April. 

If  the  pharmacist  retains  the  pre- 
scription without  dispensing  it,  the 
reward  will  be  a  minimum  of  £10  per 
form  or  10  per  cent  of  its  value, 
whichever  is  greater. There  could  he  a 
higher  award  for  fraud  prevention  if 
the  pharmacist's  input  plays  a  part  in 


wider  detection  of  fraud.  In  this  case, 
even  if  the  pharmacist  dispenses  the 
prescription,  the  reward  will  be  up  to 
5  per  cent  of  its  value,  to  a  maximum 
of£10,000. 

The  scheme  will  be  voluntary. 
Pharmacists  will  report  suspect  forms 
to  the  health  authority  for  investiga- 
tion by  the  Prescription  Pricing 
Authority's  Fraud  Investigation  Unit. 


Pharmacist  in  collapsed  trial  reprimanded 


A  pharmacist  whose  trial  for  conspira- 
cy to  defraud  the  NHS  collapsed  last 
year  has  been  reprimanded  by  the 
Royal  Pharmaceutical  Society's 
Statutory  Committee. 

Arshad  Malik,  from  Ilford,  Essex, 
admitted  misconduct  in  relation  to 
allegations  about  the  Plashet 
Pharmacy,  at  169  Plashet  Grove,  East 
Ham,  of  which  he  was  sole  owner 
between  1990  and  1994.  However,  he 
was  not  accused  of  dishonesty  and  the 
lapse  of  time  led  the  Statutory 
Committee  to  issue  the  reprimand. 

Committee  chairman,  Gary  Elather, 
QC,  said:  "We  accept  nobody  came  to 
any  harm  and  no  money  was  made  out 
of  it,"  adding  Mr  Malik  had  been  "too 
weak  and  too  nice". 

He  had  'inherited  a  procedure 
which  involved  the  pharmacist  writ- 
ing requests  for  medicine  in  a  note- 
book after  oral  information  from  doc- 
tors or  their  staff,  the  hearing  was  told. 
Blank  prescriptions  signed  by  doctors 
and  a  dentist  were  found  at  the  premis- 
es when  it  was  searched  by  the  police. 

Mr  Malik  appeared  at  Snaresbrook 
Crown  Court  with  co-defendants  GP 
Dr  Gerald  O'Moore  from  Chigwell,  Dr 
Mohinder  Singh  of  Ilford  and  recep- 
tionist Jean  Cummings  of  East  Ham, 
two  years  after  their  arrest.  The 
Committee  heard  all  four  cases  were 
dismissed  38  days  into  proceedings  at 
the  end  of  the  prosecution  case. 


In  July  1994  police  found  blank  pre- 
scriptions, some  with  doctors'  signa- 
tures and  some  from  Mr  Malik's  broth- 
er's dental  practice  at  his  home  and  in 
his  pharmacy.  In  a  police  interview,  Mr 
Malik  admitted  writing  out  prescrip- 
tions and  supplying  patients  with  med- 
ication for  which  there  was  no  doc- 
tor's prescription. 

Police  had  also  found  notebooks 
and  lists  drawn  up  by  Mr  Malik 
between  1992  and  1994  showing  that 
certain  drugs  had  been  supplied.  It 
was  further  alleged  the  pharmacist 
sent  lists  to  doctors  so  that  prescrip- 
tions could  be  issued  subsequently. 

Comparisons  between  the  note- 
books, the  lists  and  the  prescriptions 
are  said  to  have  revealed  discrepancies 
in  items, quantities  and  strength.  Police- 
also  allegedly  discovered  duplicate 
prescriptions  with  items  added. 

David  Bradly,  for  the  Society,  main- 
tained this  was  evidence  of  unsafe 
practises,  making  it  impossible  to  say 
which  medications  patients  received. 

Following  an  adjournment  of  a  pre- 
vious hearing,  the  Society's  case  was 
given  in  writing  to  the  pharmacist's 
legal  team  and  after  brief  discussions, 
the  case  was  quickly  concluded. 

In  mitigation,  Richard  Lissack,  QC, 
said  Mr  Malik  had  inherited  the  system 
and  "always  accepted  that  some  of  his 
practises  at  the  time  were  not  of  the 
very  best". 


DPP  launches  telephone  advice  campaign 


The  Doctor  Patient  Partnership  is 
encouraging  patients  to  make  more 
use  of  the  telephone  for  health  advice. 

Launched  just  before  Christmas,  the 
'Telephone  advice  -  it's  OK  to  Talk' 
campaign  uses  a  leaflet  outlining  the 
alternatives  for  healthcare  advice  over 
the  phone,  rather  than  visiting  the 
surgery.Alternatives  listed  include  con- 
tacting the  GP  surgery  by  phone,  tele- 
phone information  lines  such  as  NHS 


Health  Information  and  telephone 
advice  such  as  NHS  Direct. 

A  survey  of  57  GP  co-operatives  in 
October  found  that  over  50  over  cent 
of  patient  consultations  were  dealt 
with  over  the  phone.  A  review  of  NHS 
Direct,  the  nurse-run  telephone  triage 
service,  showed  that  80  per  cent  of 
callers  were  advised  to  take  different 
action  than  they  had  intended  when 
first  making  the  call. 


Viewpoint 


Shortly  after  being  kicked  in  the  teeth  by  the 
Department  of  Health  over  pay,  we  are  about  to  be 
kicked  in  the  backside  by  the  Medicines  Control 
Agency  at  the  behest  of  the  pharmaceutical  industry. 

I  am,  of  course,  referring  to  the  disturbing  and  ill- 
considered  proposal  by  the  MCA  to  switch  the  legal 
classification  of  nicotine  2mg  gum  from  P  to  GSL. 

Two  very  different  aspects  of  this  switch  give  cause 
for  concern,  one  being  the  attitude  of  the 
pharmaceutical  industry  to  the  pharmacy  profession, 
the  other  the  best  interests  of  the  nation's  health. 
The  MCA  considers  changing  the  legal  classification  of  proprietary  products 
after  a  proposal  by  manufacturers  for  such  a  change.  This  leaves  us  to  consider 
who  may  have  instigated  the  MCA  interest.  Pharmacia  &  Upjohn  has  already 
intimated  its  intention  to  make  Nicorette,  the  brand  leader,  available  from  outlets 
other  than  pharmacy.  The  other  two  players  in  the  field  have  not.  Novarfis  has 
issued  a  press  release  stating  that  it  does  not  support  the  switch  to  GSL  status. 
SmithKline  Beecham  has  also  said  it  does  not  support  the  move  and  did  not 
instigate  the  switch  proposal.  Neither  company  goes  so  far  as  to  say  that,  should 
the  switch  go  ahead,  they  will  not  follow  P&U  into  open  availability.  Should  the 
brand  leader  be  made  available  from  non-pharmacy  outlets,  could  the  others 
resist  the  commercial  pressures  to  follow?  I  believe  it  significant  that  another 
product  in  the  same  group  of  proposed  changes  is  minoxidil,  also  a  P&U  product. 
The  conclusion  that  P&U  instigated  the  switch  is  compelling  (see  p4). 

The  second  aspect  of  this  proposed  switch  concerns  the  advisability  of  allowing 
a  product  requiring  significant  advice  and  counselling  to  be  sold  from  outlets 
where  this  expertise  is  not  available.  The  DoH  maintains  that  ease  of  access  to 
NRT  products  is  of  prime  importance.  I  have  not  heard  that  the  public  has  any 
problem  obtaining  NRT  from  the  12,000  pharmacies  in  the  UK.  Pharmacies  will 
evaluate  the  different  products,  stock  those  items  which  the  pharmacist  believes 
are  of  the  most  value  to  the  well-being  of  their  patients  and  then  advise  on 
product  choice,  supplying  any  necessary  information,  advice  and  counselling. 

What  will  the  supermarket,  newsagent  or  garage  do?  They  will  stock  a  limited 
range  from  the  brand  leader  or  whoever  gives  the  best  deal.  They  may  either 
stock  them  on  open  shelves,  where  the  public  can  select  them  together  with  their 
analgesic  and  take  them  to  the  checkout,  where  the  operator  will  pass  them 
through  the  bar-code  reader.  Where  will  the  necessary  professional  input  come 
from?  Where  else  may  they  be  stocked,  if  not  on  open  shelves?  Probably 
adjacent  to  the  cigarettes.  How  inappropriate  can  you  get? 

There  have  been  many  controversial  P  to  GSL  changes:  this  is  without  doubt 
the  most  ill-advised.  The  MCA  must  be,  and  will  be,  informed  of  our  legitimate 
concerns  and  P&U  must  be  made  well  aware  that  it  will  suffer  the  extreme  ire  of 
the  profession  should  the  change  of  status  go  ahead  and  should  it  supply  outlets 
other  than  pharmacy.  There  will  be  immense  commercial  pressures  to  widen 
distribution  on  those  companies  who  respect  pharmacy.  The  profession  must 
reward  those  that  resist. 

Pharmacy  cannot,  and  must  not,  let  itself  be  used  as  the  proving  ground  for 
manufacturers  who,  after  using  us  to  promote  and  establish  their  products,  then 
stab  us  in  the  back. 

It  is  to  be  hoped  that,  should  the  MCA  not  see  sense,  and  should  P&U  not 
reconsider  its  stance,  then  the  brand  leader  on  the  pharmacy  shelves  could 
change  with  your  assistance.  The  future  of  Nicorette  is  in  the  hands  of  its 
manufacturers  and  also  in  yours.  Support  is  required  for  those  who  support 
pharmacy,  and  abandonment  for  those  who  don't.  P&U  should  remember  that  it 
has  other  products,  which  could  and  should  suffer  the  displeasure  of  pharmacy 
proprietors.  To  the  other  NRT  manufacturers  the  message  is  clear:  continue  to 
support  pharmacy  and  your  products  will  prosper. 

The  Department  of  Health,  quite  rightly,  considers  reduction  of  smoking  to  be  a 
priority  health  concern.  I  agree.  The  DoH  maintains  that  if  cannot  afford  to  supply 
NRT  unrestricted  on  FP1 0,  but  is  willing  to  supply  it  from  a  small  number  of 
specialist  clinics.  If  the  DoH  is  seriously  worried  that  the  price  of  NRT  is  a  barrier 
to  the  less  well  off,  then  allowing  it  to  be  prescribable  on  FP1 0  would  have  been 
preferable.  Switching  it  to  GSL  does  not  solve  the  problem  of  cost. 

NRT  must  have  professional  support:  separation  of  that  support  from  sales  is 
the  path  to  tragedy.  I  have  seen  it  suggested  that  having  purchased  NRT  from 
elsewhere,  a  pharmacist  could  then  be  approached  for  advice!  Some  people  live 
in  a  fool's  paradise.  I  am  particularly  concerned  that  the  Proprietary  Association  of 
Great  Britain,  which  has  to  date  been  consistently  supported  by  pharmacy, 
appears  in  favour  of  the  change.  I  have  not  yet  seen  published  one  single  shred 
of  evidence  that  deregulating  NRT  is  in  the  public  interest.  The  evidence  that  it  is 
not,  is  overwhelming.  This  proposed  switch  to  GSL  status  has  been  made  with 
purely  commercial  reasoning  and  cynical  disregard  for  the  health  of  the  public. 
David  Kent 

Secretary,  Camden  and  Islington  LPC 
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Justification  for 
deregulation? 

Like  most  pharmacists,  I  am  dismayed  at 
the  proposals  from  the  Medicines 
Control  Agency  to  make  nicotine  gum 
2mg  a  GSL  medicine,  and  I  have  aired 
my  concerns  with  our  Pharmacia  & 
Upjohn  representative. 

1  have  told  her  that  if  P&U  goes  on  to 
produce  a  GSL  gum  when  the  regula- 
tions change,  I  will  not  only  refuse  to 
stock  its  NRT  products,  but  1  will  ensure 
that  I  do  not  stock  other  P&U  products 
where  an  alternative  exists. 

Minoxidil  2  per  cent  is  also  being  put 
forward  for  deregulation  and,  interest- 
ingly, the  only  product  currently  on  the 
market  is  a  P&U  product.The  company 
might  suggest  that  the  MCA  is  pushing 
these  deregulation  proposals,  but  some- 
one has  to  prompt  it. 

Government  might  see  justification 
in  deregulating  nicotine  gum,  but  I  can 
hardly  see  how  it  could  justify  the 
switching  of  a  lotion  for  male  pattern 


Some  OTC 
companies  clearly 
view  medicines  as 
ordinary  items  of 
commerce 


baldness. Then  again,  it  might  help  the 
Prime  Minister  keep  his  angelic  looks. 

It  would  seem  that  P&U  has  not 
been  happy  with  the  way  pharmacists 
have  supported  its  nicotine  products.  It 
seems  to  feel  that  our  professional  con- 
cerns about  the  safe  use  of  NRT  have 
been  a  hindrance  to  its  sales  ambitions. 

I  do  not  accept  this  and  would  sug- 
gest that  the  MCA  is  only  considering 
this  application  for  switching  because 
pharmacists  have  done  a  good  job  in 
ensuring  that  gum  has  not  been  used 
inappropriately.  Should  it  become 
available  more  widely,  I  think  views  on 
its  safety  profile  might  change  quickly. 

This  is  a  worrying  trend.  I  had  felt 
that  P  to  GSL'  switches  would  only 
occur  in  exceptional  circumstances, 
but  since  ibuprofen,  there  has  been  a 
growing  list.  Some  OTC  companies 
clearly  view  medicines  as  ordinary 
items  of  commerce. 

We  must  be  assertive  with  those  who 
are  undermining  our  businesses,  but  we 
also  need  to  build  a  new  relationship 
with  the  OTC  industry,  one  in  which 
we  will  both  be  winners.  This  will  cre- 
ate an  environment  in  which  switches 
to  GSL  would  be  of  no  benefit. 
Written  by  a  Northern  Ireland 
community  pharmacist 


Topical  Reflections 


Get  'em  young  and 
they  won't  need 
NRT 

The  sale  of  nicotine  replacement 
products  is  still  a  nice  little  earner  for 
most  pharmacists,  and  I  do  actively 
counsel  those  who  impress  me  as 
genuine  quitters  in  order  to  help 
them  kick  the  habit 

The  recent  White  Paper  on 
smoking  also  recognises  and 
encourages  my  role  in  educating 
customers  and  spreading  the  message 
that  smoking  kills. 

All  very  well,  but  only  as  far  as  it 
goes.Tackling  the  problems  of 
smoking  after  addiction  has  been 
achieved  is  like  shutting  the  stable 
door  after  the  horse  has  bolted. The 
success  rate  of  most  quitting 
regimens  is  irrelevant  compared  with 
the  increase  in  new  addicts,  and  in 
particular  the  very  young. 

Almost  every  smoking  cessation  aid 
I  sell  is  to  customers  between  30  and 
SO  years  of  age. The  youngsters  stare 
at  the  display,  giggle  and  then  light  up 
in  the  street  the  minute  they  arc 
through  my  door.  Once  hooked,  it 
takes  many  years  for  them  to  realise 
the  error  of  their  ways  and  achieve 
the  motivation  to  stop,  by  which  time 
much  damage  has  been  done. 

I  know  the  White  Paper  proposes 
an  investment  of£50  million  in  the 
next  three  years  across  the  whole 
spectrum  of  smoking-related  health 
education,  and  this  will  encompass 
the  young.  However,  this  is  peanuts 
compared  with  the  resources  the 
tobacco  industry  has  available  to 
promote  its  poison  and  insufficient  by 
itself  to  achieve  the  Government's 
smoking  reduction  targets. 

The  only  way  smoking  will  ever  be 
beaten  is  by  a  concerted  educative 
campaign  to  change  the  attitudes  of 
the  young.  All  advertising  of  tobacco 
and  sponsorship  should  be  banned, 
smoking  in  public  places  stopped  and 
all  available  resources  concentrated 
on  education  in  schools. 

I  am  happy  to  help  by  selling 
nicotine  replacement  therapy  but, 
as  in  many  other  health-related  areas, 
I  am  preaching  to  the  converted. 
Meanwhile,  dependency  in  the 
young  continues  to  increase,  fuelled 
by  peer  pressure  and  the  insidious 
influence  of  the  tobacco  barons.  It  is 
time  thev  were  smoked  out  ! 


A  New  Year's 
resolution  that 
focuses  on  money 

No  matter  where  the  Royal 
Pharmaceutical  Society  would  prefer 
to  direct  my  thoughts  in  the  next 
year,  they  will  be  totally  dominated  by 
money. 

No  road  show  or  other  New  Age' 
persuasion  can  convince  me  any 
longer  to  extend  my  NHS  professional 
services  even  further,  when  all  I  have 
achieved  over  the  past  few  years  has 
been  an  increased  workload  and  a  cut 
in  pay. 

I  believe  we  all  deserve  at  least  one 
day  off  each  week,  but  whenever 
1  can  afford  to  have  a  day  off  I  have  to 
employ  locum  cover  (if  I  can  find  it ). 
I  do  not  begrudge  the  locum  their  fee 
because  a  good  locum  deserves  a 
respectable  salary. 

However,  the  economics  just  do 
not  add  up.  I  pay  my  locums£135  per 
day.  On  top  of  this  come  costs  of 
approximately  £65  per  day  for  staff 
and  overhead  expenses  to  run  the 
dispensary.  Assuming  I  am  an  average 
contractor  (which,  of  coursejs  the 
case)  I  am  paid  approximately  £180 
per  day  by  the  NHS. 

You  don't  need  to  be  a  top  flight 
economist  to  calculate  that  this 
means  a  net  loss  of  £20  which  has  to 
be  covered  by  profit  from  my  highly 


profitable  non-NHS  activities! 

My  calculations  may  be  a  little 
crude,  but  even  .Mr  Dobson  could  not 
deny  their  reality  if  he  were  to  inspect 
my  books. There  is  no  slack  left  in  the 
system  and  with  all  my  income  now 
devoted  to  the  everyday  expenses  of 
running  my  business,  I  am  left  with  no 
profit  with  which  to  invest  for  the 
future. 

As  night  follows  day,  I  am  sure  the 
promises  of  1998  will  be  repeated  in 
1999,  but  with  no  indication  of  how 
they  will  be  achieved  I  cannot  afford 
to  participate.  From  where  I  stand. 
Pharmacy  in  a  New  Age'  remains  over 
the  horizon. 

Empty  words  and  optimistic 
rhetoric  are  no  longer  sufficient.  In 
1999  the  equation  will  be  simple.  No 
money,  no  progress  -  over  to  you,  Mr 
Dobson! 

The  'Delia  touch' 
hits  OTC 
medicines 

My  grateful  thanks  to  Steve  Wright  on 
BBC  Radio  2  for  his  New  Year  good 
cheer  to  my  business.  My  sales  of 
Zantac  and  ibuprofen  have  rocketed 
since  he  read  out  his  hangover  cure. 

If  I  also  sold  the  bananas,  full  cream 
milk  and  double  cream  that  made  up 
this  morning  after'  cocktail  then  I 
could  have  really  cleaned  up! 
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Bayer  extends  Canesten  brand 
into  cystitis  sector 


Bayer  lias  moved  into  the 
cystitis  market  with 
the  first  ever  extension 
to  the  Canesten 
gynaecological  range  of 
treatments. 

Canesten  Oasis  for 
Cystitis,  containing 
sodium  citrate,  is  a  GSL 
product  which  provides 
relief  from  the  burning 
symptoms  of  cystitis.The 
recommended  dose  is  one 
sachet  taken  three  times 
daily  for  two  days. 

Louise  Forbes,  product 
manager  at  Bayer,  says:  "It  was 
a  natural  progression  to 
extend  Canesten 's  expertise  in 
women's  intimate  health  to 
cystitis.We  are  confident  that  with 
a  concerted  and  sustained 


education  and 
consumer  support  programme, 
Canesten  Oasis  for  Cystitis  will  grow 
the  market  in  a  way  never  seen 
before  in  this  category." 


UniChem  gets  to  the  heart  of  the  matter 


3aftDl! 

200ml 

UniChem  is  launching  a  new  own-label 
Heartburn  and  Indigestion  Liquid  which 
is  formulated  to  provide  fast  relief  of 
heartburn. 

The  product's  active  ingredient  is 
sodium  alginate,  which  forms  a  rigid  raft 
of  alginic  acid  in  the  stomach  to  reduce 
gastric  reflex. 

The  liquid  is  suitable  for  adults 
including  pregnant  women  and  children 
over  six  years  old.  It  is  aniseed-flavoured 
and  gluten-  and  sugar-free. 

Retail  price  is  £2.89  for  200ml. 
UniChem  Ltd. 
Tel:  0181  391  2323. 


Win  a  prize  with  Monty  the  mosquito 


Mosi-guard  International  is  launching 
a  fun  consumer  promotion  for  its 
Mosi-guard  Natural  insect  repellent 
this  month. 

The  instant  win  on-pack  promotion 
centres  around  a  Monty  the 
Mosquito'  cartoon  character  and 
features  an  integral  scratch  card. 
Purchasers  are  invited  to  scratch  off 
panels  at  Monty's  feet  to  re  zeal  four 
matching  symbols  and  they  could  win 
a  range  of  holiday-orientated  prizes. 


The  prizes  include  a  family  holiday 
in  Majorca,  a  Sharp  camcorder,  a 
Philips  personal  cassette  player  and  a 
camera  film. 

•  New  in  this  range  for  1999  is  Mosi- 
guard  Natural  Moisturising  Cream. An 
all-in-one  insect  repellent  and 
moisturising  cream,  this  product  has 
been  developed  for  consumers  with 
sensitive  skin.  Retail  price  is  £4.99. 
Mosi-guard  International  Ltd. 
Tel:  0113  238  7502. 


The  £1  million  marketing 
support  for  the  product 
includes  an  interactive 
consumer  helpline  and 
web  site  giving  the 
opportunity  to  receive 
personal  information. An 
intensive  consumer 
awareness  campaign 
aims  to  bring  new  users 
to  the  market  with 
executions  in  women's 
consumer  press  titles 
empathising  with  the 
real  lives  of  women. 
Bayer  believes  it  offers 
a  brand  women  already  trust,  rely  on 
and  feel  comfortable  asking  for. 

A  pack  of  six  lemon-flavoured 
sachets  retails  at  £4.25 
Distributor:  Ceuta  Healthcare. 
Tel:  01202  780550. 


New  Year  burst  for 
Solpadeine 

SmithKline  Beecham  is  kicking  off 
the  New  Year  with  a  £1  million 
advertising  TV  and  press  campaign 
for  its  Solpadeine  analgesic. 

Featuring  the  brand's 
computer-generated  character, 
the  four-week  TV  campaign 
breaks  on  January  4.  The  ad  will 
be  shown  across  seven  ITV 
regions  encompassing  the  North, 
the  Midlands  and  the  West. 

The  campaign  tailors  key 
messages  to  individual  regions. 
SmithKline  Beecham  Consumer 
Healthcare  UK. 
Tel:  0181  560  5151. 


SCA  goes  on  TV 
with  Tena  Light  to 
tackle  incontinence 


SCA  Hygiene  Products  is  launching  its 
Tena  Lady  light  incontinence  pads 
into  the  UK  pharmacy  and  grocery 
market  with  a  £5  million  campaign 
early  this  year. 

Already  available  on  the  NHS,Tena 
Lady  products  look  similar  to  sanitary 
towels  but  are  designed  specifically 
for  urine  loss.  Liquid  is  distributed 
away  from  the  top  cover  of  the  towel 
by  a  blue  dry  absorption  core  and 
quickly  absorbed  into  special  loose 
fibres  below. 

The  company  says  research  among 
women  with  bladder  weakness  has 
shown  that  odour  is  a  leading 
concern  after  fear  of  leakage  stains. 
For  this  reason,  the  pads  feature 
highly  absorbent  cores  with  a  low  pH 
which  inhibits  the  growth  of  bacteria 
and  subsequent  development  of 
odour. The  low  pH  also  helps  to 
maintain  healthy  skin 

The  launch  campaign  will  include 
TV  and  press  advertising  plus  a 
sampling  programme.  It  is  believed  to 
be  the  first  time  an  advertisement  for 
incontinence  products  will  be  aired 
on  mainstream  television. 

Tena  Lady  is  available  in  three 
different  sizes  -  Mini.  Normal  and 
Extra. All  sizes  retail  at  £3.79. 
SCA  Hygiene  Products. 
Tel:  01732  747155. 


Olbas  sponsors  GMTV  weather  bulletins 


Olbas  will  be  sponsoring  GMTV's 
weather  bulletins  for  the  first  three 
months  of  1999. 

Beginning  in  January,  7.5  second 
adverts  featuring  the  slogan/The 
power  to  breathe  naturally',  will 
appear  ahead  of  the  weather 
forecasts.These  will  be  shown  four 


times  every  morning  to  an  audience 
of  3-5  million. 

As  well  as  the  GMTV  sponsorship, 
the  Olbas  range  is  being  supported  by 
a  £700.000  press  advertising 
campaign  running  until  March. 
G  R  Lane  Health  Products  Ltd. 
Tel:  01452  524012. 
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She' 

He's  about  to  tMfnl 


is  pharmacist 


iThe  fact  is,  he's  thinking  hard  about  that 
cigarette.  But,  because  his  pharmacist 
'ecommended  NiQuitin  CQ,  he  can  overcome 
the  temptation.  The  NiQuitin  CQ  patch  is 
taking  the  edge  off  his  urge  to  smoke. 
He  also  enrolled  in  the  unique  Committed 
Quitters  Stop  Smoking  Plan.  The  CQ  Plan 
ersonalised  just  for  him,  and  it's  keeping 


iQuitin  CQ  Product  Information.  Presentation:  Matt, 
nkish-tan,  square,  transdermal  patches.  Available  in  three 
trengths  (sizes):  NiQuitin  CQ  Step  1  (containing  114mg  nicotine 
er  22cm'  patch),  NiQuitin  CQ  Step  2  (containing  78mg  nicotine 
er  15cm'  patch),  and  NiQuitin  CQ  Step  3  (containing  36  mg 
icotine  per  7cm'  patch),  delivering  21mg,  14mg,  7mg  nicotine 
spectively  in  24  hours.  Indications:  Relief  of  nicotine 
ithdrawal  symptoms,  including  craving,  associated  with 
noking  cessation.  If  possible,  use  as  part  of  a  smoking  cessation 
an.  Dosage  and  administration:  Patch  users  must  stop 
noking  completely.  For  a  habit  of  more  than  1 0  cigarettes  a  day, 
art  with  Step  1  for  6  weeks,  then  continue  with  Step  2  for  2 
-eeks  and  finish  with  Step  3  for  2  weeks.  For  a  habit  of  10  or 
ss  cigarettes  a  day,  start  with  Step  2  for  6  weeks  then  finish 
ith  Step  3  for  2  weeks.  For  best  results  complete  full  course 
treatment.  Do  not  use  for  more  than  10  consecutive  weeks, 
patients  still  smoke  or  resume  smoking  they  should  seek 
doctors'  advice  before  using  a  further  course. 
913    Apply  patch  to  clean,  dry  skin  site  once  a  day 


him  motivated  and  in  control,  particularly 
in  situations  like  this.  That's  why  he  knew 
social  situations  could  be  difficult.  And  that's 
how  he  knew  the  best  way  to  deal  with 
them.  So  why  think  of  his  pharmacist? 
Because  the  patch,  the  plan  and  the 
commitment  all  started  with  his  pharmacist's 
recommendation. 


preferably  soon  after  waking.  Remove  patch  after  24  hours  and 
apply  new  patch  to  a  fresh  skin  site.  Patches  may  be  removed 
before  going  to  bed.  However,  24  hour  use  is  recommended  for 
optimum  effect  against  morning  cravings.  Wear  only  one  patch  at 
a  time.  When  handling  patch  avoid  touching  eyes  or  nose.  Wash 
hands  after  use  in  water  only.  Contraindications:  Use  by  non- 
smokers,  occasional  smokers  or  children.  Hypersensitivity  to  the 
patch  or  its  components.  Precautions:  Use  only  on  doctors' 
advice  in  cardio-vascular  disease  (e.g.  angina,  stroke, 
arrhythmias,  severe  peripheral  vascular  disease,  recent 
myocardial  infarction),  uncontrolled  hypertension;  severe  renal 
or  hepatic  impairment,  peptic  ulcer,  hyperthyroidism,  insulin- 
dependent  diabetes,  phaeochromocytoma,  atopic  or  eczematous 
dermatitis.  Concomitant  medication  may  need  dose  ad|ustment 
due  to  reduced  nicotine  levels;  caffeine,  theophylline, 
imipramine,  pentazocine,  phenacetin,  phenylbutazone,  insulin, 
adrenergic  blockers  may  need  dose  decrease;  adrenergic 
agonists  may  need  dose  increase.  Patients  should  be  warned  not 
to  smoke  or  use  other  nicotine-containing  patches  or  gums  when 


NiQuitinCQ 


Nicotine 


HELP  HIM  STAY  CALM,  IN  CONTROL  -  AND  QUIT 


using  NiQuitin  CQ.  Keep  safely  away  from  children.  Side  effects: 
Transient  rash,  itching,  burning,  tingling  at  site  of  application 
should  resolve  on  removal  of  patch;  rarely,  allergic  skin  reactions. 
Occasionally,  tachycardia.  Other  systemic  effects  may  relate 
either  to  using  patches  or  smoking  cessation:  nausea,  mild 
stomach  upset,  constipation,  cough,  sore  throat,  dry  mouth, 
muscle/joint  pain,  headache,  weakness,  flu  type  symptoms, 
dizziness,  sleep  disturbance.  Mild  effects  should  resolve  with 
continued  use;  if  troublesome,  Step  1  users  can  step  down  to 
Step  2  for  remainder  of  initial  6  weeks,  then  use  Step  3  for  final 
2  weeks.  Pregnancy  and  lactation  inch  trying  to  become 
pregnant:  Use  only  on  advice  of  a  doctor.  Legal  category: 
P.  Product  licence  number:  NiQuitin  CQ  21  mg  (Step  1) 
00079/0347;  NiQuitin  CQ  14mg  (Step  2)  00079/0346;  NiQuitin 
CQ  7mg  (Step  3)  00079/0345.  Product  licence  holder: 
SmithKline  Beecham  Consumer  Healthcare,  Brentford,  TW8  9BD, 
U.K.  Pack  size  and  RSP:  All  strengths  7  patches  £19.95. 
Date  of  preparation:  November  1998.  NiQuitin  CQ,  CQ  and 
Committed  Quitters  are  trade  marks. 


Tudor  Photographic  is  launching  a 
new  range  of  colour  print  films 
representing,  the  company  says,  a 
significant  step  forward  in  quality 
overTudor  XLX. 

The  negatives  are  sharper  -  the 
films  use  advanced  photo  system 
technology  -  and  colour  reproduction 
and  saturation  have  been  enhanced. 

The  film  is  available  in  110  and 
35mm  formats  at  ISO  100, 200  and  400 
speeds.  Prices  will  be  the  same  as  the 
Tudor  XLX  film. 

The  packaging,  in  white,  silver  and 
black  boxes  respectively,  uses  the 
new  Tudor  logo  for  the  first  time. 
Tudor  Photographic  Group  Ltd. 
Tel:  0181  236  7100. 


A  fresh  approach  to  oralcare 


Colgate  Oral  Pharmaceuticals  is 
relaunching  its  Chlorohex  1200  and 
Peroxyl  specialist  mouthrinse 
products. 

Chlorohex  1200  is  now  presented 
in  a  taller,  more  angular  bottle  shaped 
to  be  easier  to  stack  on  shelf. The 
label  has  been  redesigned  to  be  more 
consumer  friendly  and  highlights  the 
product's  uses  in  the  treatment  and 
prevention  of  halitosis  and  gingivitis. 

Colgate  Peroxyl  is  now  available 
in  a  larger  angular  bottle  with 
enhanced  pack  graphics.This 
antiseptic  oral  cleanser  is  suitable 
for  common  oral  irritations  like 
mouth  ulcers,  burns  or  sores  and 
abrasions  caused  by  wearing 


Force  of  nature  at  your  fingertips 


Collection  2000  will  be  launching  a 
new  spring  nail  polish  range  in 
February. 

The  'Force  of  Nature'  collection 
features  12  new  colours  for  Spring. 
It  comprises  marine  and  green 
shades  of  Waterfall,  Lagoon, 
Atlantis  and  Kelp,  mineral-inspired 
shades  of  Crystal,  Quartz,  Pebble 


and  Icicle  plus  warm,  vibrant  shades 
of  Petal,  Sand,  Sunlight  and 
Bloom. 

All  the  formulations  have  the 
strengthening  and  protective  benefits 
of  acrylic  and  nylon.  Retail  price  is 
£1.49. 

Collection  2000  Ltd. 
Tel:  01695  50078. 


Cough,  cold  &  flu 
FORECAST 


Information  updated  weekly  by  SDI 


City 

Status 

Weeks 

Incidence  index 

on  status 

for  this  week 

Birmingham 

Pre -Alert 

1  week 

36.2 

Bristol 

Pre-alert 

3  weeks 

41.7 

Glasgow 

Pre-Alert 

1  week 

32.8 

Leeds 

Alert 

\  weeks 

69.4 

London 

Pre-alert 

3  weeks 

49.3 

Manchester 

Alert 

1  week 

66.6 

Newcastle- 

Pre-Alert 

i  weeks 

37.8 

Norwich 

Pre-Alert 

1  week 

n  1 

SPONSORED  BY 


MARKET  STATUS 


PRE-ALERT 

(week  3) 


dentures  or  orthodontic  appliances. 

The  new  look  will  be  rolled  out 
across  Colgate's  entire  specialist 
mouthrinse  range  over  the  next  few 
months. 

•The  company  is  also  introducing  a 
free  oralcare  factfile  for  pharmacists. 
This  loose-leaf  branded  wallet  is 
designed  as  a  hand)'  reference  guide 
to  common  oralcare  conditions  and 
their  treatment.Topics  covered 
include  dental  decay,  gingivitis, 
periodontal  disease,  oral  first  aid,  oral 
cancer,  dentine  sensitivity,  halitosis, 
discoloured  and  stained  teeth  and 
xerostomia  (dry  mouth). 
Colgate  Oral  Pharmaceuticals. 
Tel:  01483  464464. 


Kodak  develops  cash  back  offer 


Kodak  will  be  running  ail  cash  back 
promotion  on  its  Photo  Service  Plus 
prints  beginning  in  February. 

The  promotion  is  available  on  4in 
and  Sin  prints  for  three  months. 
Customers  ordering  the  Service  Plus 
during  the  promotional  period  will 
receive  a  voucher  with  their  returned 
prints.They  send  this  to  a  handling 
house  and  receive  £1  cash  back  plus 
£0.20  to  cover  postage. 


A  survey  of  Kodak  Photo 
Service  Plus  users  found  that 
over  two-thirds  would  use  the  service 
for  all  their  processing  over 
the  next  12  months. The  service  was 
rated  as  better'  or 'very  much  better' 
than  previous  processing 
services  tried  by  85  per  cent  of 
respondents. 
Kodak  Ltd. 
Tel:  01442  261122. 


Aquafresh  Flex  Tip  works  out  on  TV 


SmithKline  Beecham  is  supporting  its 
Aquafresh  Flex  Tip  toothbrush  in  a 
new  £1.5  million  TV  campaign. 

The  animated  commercial  features 
a  class  of  toothbrushes  working  out  in 
the  gym.  Exercising  to  the  tune  of 
Amen  Corner's  Bend  me,  Shape  me', 
the  toothbrushes  can  be  seen  in  a 
series  of  positions. 

The  aim  is  to  demonstrate  the 


product's  adaptable  tip,  directional 
head  and  flexible  neck  which  adapt 
to  the  shape  of  individual  teeth. 

Targeting  housewives  with 
children  through  daytime  TV  slots, 
the  campaign  will  run  until 
February  21. 

SmithKline  Beecham  Consumer 
Healthcare  UK. 
Tel:  0181  560  5151. 
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Truth  is,  she's  thinking  of  how  to  beat 
her  desire  for  a  cigarette.  And  her 
pharmacist's  advice  has  been  crucial. 
She  was  recommended  NiQuitin  CQ. 
The  NiQuitin  CQ  patches  have  certainly 
helped  take  the  edge  off  the  need, 
king  each  day  more  bearable. 

oiling  in  the  Committed  Quitters 


NiQuitin  CQ  Product  Information.  Presentation:  Matt, 
pinkish-tan,  square,  transdermal  patches.  Available  in  three 
strengths  (sizes):  NiQuitin  CQ  Step  1  (containing  1 14mg  nicotine 
per  22cm'  patch),  NiQuitin  CQ  Step  2  (containing  78mg  nicotine 
per  15cm!  patch),  and  NiQuitin  CQ  Step  3  (containing  36  mg 
nicotine  per  7cm;  patch),  delivering  21mg,  14mg,  7mg  nicotine 
respectively  in  24  hours.  Indications:  Relief  of  nicotine 
withdrawal  symptoms,  including  craving,  associated  with 
smoking  cessation.  If  possible,  use  as  part  of  a  smoking  cessation 
plan.  Dosage  and  administration:  Patch  users  must  stop 
smoking  completely.  For  a  habit  of  more  than  1 0  cigarettes  a  day, 
start  with  Step  1  for  6  weeks,  then  continue  with  Step  2  for  2 
weeks  and  finish  with  Step  3  for  2  weeks.  For  a  habit  of  10  or 
less  cigarettes  a  day,  start  with  Step  2  for  6  weeks  then  finish 
with  Step  3  for  2  weeks.  For  best  results  complete  full  course 
of  treatment.  Do  not  use  for  more  than  10  consecutive  weeks. 
If  patients  still  smoke  or  resume  smoking  they  should  seek 
C^f%  doctors'  advice  before  using  a  further  course. 
Apply  patch  to  clean,  dry  skin  site  once  a  day 


• 

started  to  thini 


rer  pharmacist 


Stop  Smoking  Plan  put  everything  into 
perspective.  It's  personalised  for  her,  and 
that's  how  she  knew  a  restless  wait  could 
be  tough.  And  it's  how  she  knew  the  way 
to  cope.  So  why  think  of  her  pharmacist? 
Because  at  least  when  it  comes  to  giving 
up  smoking,  it's  good  to  know  she's 
not  alone. 


preferably  soon  after  waking.  Remove  patch  after  24  hours  and 
apply  new  patch  to  a  fresh  skin  site.  Patches  may  be  removed 
before  going  to  bed.  However,  24  hour  use  is  recommended  for 
optimum  effect  against  morning  cravings.  Wear  only  one  patch  at 
a  time.  When  handling  patch  avoid  touching  eyes  or  nose.  Wash 
hands  after  use  in  water  only.  Contraindications:  Use  by  non- 
smokers,  occasional  smokers  or  children.  Hypersensitivity  to  the 
patch  or  its  components.  Precautions:  Use  only  on  doctors' 
advice  in  cardio-vascular  disease  (e.g.  angina,  stroke, 
arrhythmias,  severe  peripheral  vascular  disease,  recent 
myocardial  infarction),  uncontrolled  hypertension;  severe  renal 
or  hepatic  impairment,  peptic  ulcer,  hyperthyroidism,  insulin- 
dependent  diabetes,  phaeochromocytoma,  atopic  or  eczematous 
dermatitis.  Concomitant  medication  may  need  dose  adjustment 
due  to  reduced  nicotine  levels;  caffeine,  theophylline, 
imipramine,  pentazocine,  phenacetin,  phenylbutazone,  insulin, 
adrenergic  blockers  may  need  dose  decrease;  adrenergic 
agonists  may  need  dose  increase.  Patients  should  be  warned  not 
to  smoke  or  use  other  nicotine-containing  patches  or  gums  when 


NiQuitin  CQ 


Nicotine 


m  V  iv        *s    **  *  *# 


CALM,  IN  CONTROL  -  AND  QUIT 


using  NiQuitin  CQ.  Keep  safely  away  from  children.  Side  effects: 
Transient  rash,  itching,  burning,  tingling  at  site  of  application 
should  resolve  on  removal  of  patch;  rarely,  allergic  skin  reactions. 
Occasionally,  tachycardia.  Other  systemic  effects  may  relate 
either  to  using  patches  or  smoking  cessation:  nausea,  mild 
stomach  upset,  constipation,  cough,  sore  throat,  dry  mouth, 
muscle/joint  pain,  headache,  weakness,  flu  type  symptoms, 
dizziness,  sleep  disturbance.  Mild  effects  should  resolve  with 
continued  use;  if  troublesome,  Step  1  users  can  step  down  to 
Step  2  for  remainder  of  initial  6  weeks,  then  use  Step  3  for  final 
2  weeks.  Pregnancy  and  lactation  incl.  trying  to  become 
pregnant:  Use  only  on  advice  of  a  doctor.  Legal  category: 
P.  Product  licence  number:  NiQuitin  CQ  21  mg  (Step  1) 
00079/0347;  NiQuitin  CQ  14mg  (Step  2)  00079/0346;  NiQuitin 
CQ  7mg  (Step  3)  00079/0345.  Product  licence  holder: 
SmithKline  Beecham  Consumer  Healthcare,  Brentford,  TW8  9BD, 
U.K.  Pack  size  and  RSP:  All  strengths  7  patches  £19.95. 
Date  of  preparation:  November  1998.  NiQuitin  CQ,  CQ  and 
Committed  Quitters  are  trade  marks. 


Palmolive  gets 


Colgate-Palmolive  has  relaunched  its 
range  of  Palmolive  ultra  mild 
shampoos  in  a  larger  size  with  a  new 
pack  design. 

The  three  variants  are  now 
presented  in  tall,  transparent  400ml 
bottles,  designed  to  make  it  easier  to 
select  the  most  appropriate  type. 

The  green  Balance  variant  is  made 
with  plant  extracts  to  leave  normal  to 
oily  hair  soft  and  shiny,  the  clear 
Moisturising  variant  contains  aloe  vera 
for  dry  hair  and  the  pearlescent 
Nourishing  shampoo  is  enriched  with 
soft  almond  milk  for  dry  or  damaged 
hair.  Retail  price  is  ±1.99. 
Colgate-Palmolive  (UK)  Ltd. 
Tel:  01483  302222. 

Sebamed  goes  to 
Ceuta 

Ceuta  Healthcare  is  taking  over  the 
sales  and  marketing  of  the  Sebamed 
range  of  pHS.S  skincare  products 
from  the  beginning  of  January. 

The  range  was  previously  handled 
by  LRC.  Ceuta  says  it  plans  to  extend 
the  Sebamed  range  in  the  UK. 
Ceuta  Healthcare. 
Tel:  01202  780558. 


SB  takes  the  plunge 
with  Oxygen  range 

SmithKline  Beecham  is  supporting  its  recently  launched  Oxygen  range  with  a 
£3.5  millionTV  and  press  campaign  from  January  4. 

The  new  TV  commercial  features  a  swimmer  who  breaks  through  the 
surface  of  the  sea  to  gulp  fresh  air  and  oxygen,  in  order  to  highlight  the 
brand's  proposition  to  breathe  life  into  your  skin'.The  key  message  is  that 
the  products  remove  the  dirt  and  grime  which  suffocate  the  skin,  allowing  it 
to  breathe. 

Aimed  at  older  teenagers  and  young  adults,  the  press  campaign  will  carry 
through  the  swimmer  theme  in  magazines  such  as  B  and  19. 
SmithKline  Beecham  Consumer  Healthcare  UK. 
Tel:  0181  560  5151. 


Voodoo  adds  magic  to  Lynx  range 


Elida  Faberge  is  introducing  a  new 
fragrance  in  its  Lynx  male  toiletry 
range  this  month. 

Lynx  Voodoo  is  a  fresh  oriental 
woody  fragrance  which  has  been 
created  by  top  fragrance  consultant 
Ann  Gottlieb.  It  has  top  notes  of 
bergamot,  lime  and  Clementine 
blended  with  herbal  middle  notes. 

The  new  variant  replaces  Oriental 
in  the  Lynx  portfolio,  which  includes 
Apollo,  Africa,  Inca,  Atlantis  and  Java. 


Voodoo  will  be  available  in 
bodyspray,  shower  gel,  aftershave,  roll- 
on  and  deodorant  stick.  Retail  prices 
range  from  £1 .99  for  a  50ml  roll  on  to 
£7.45  for  a  100ml  aftershave. 

The  Lynx  range  will  be  supported 
by  a£9.5  million  media  spend  in 
1999.  Starting  in  February,  the 
campaign  will  include  TV,  press  and 
cinema  advertising. 
Elida  Faberge. 
Tel:  0181  481  6000. 


Panasonic  power 
on  the  buses 

Panasonic  is  consolidating  its 
position  as  the  third  largest  branded 
batten'  brand  in  the  UK  with  an 
advertising  campaign  on  the  nation's 
buses. 

Running  for  two  months  over  the 
peak  Christmas  period,  the  campaign 
uses  a  creative  concept  that  makes  it 
look  as  if  the  back  of  the  bus  has 
been  peeled  back  to  reveal  a 
Panasonic  Power  Alkaline  battery 
powering  the  vehicle. 
Panasonic  Industrial  Europe  Ltd. 
Tel:  01344  853444. 


New  Year  brings 
fresh  burst  for 
Impulse 

Elida  Faberge  is  launching  a  new 
fragrance  in  its  Impulse  bodyspray 
range  on  January  4. 

Impulse  IC0  is  a  fresh,  invigorating 
fragrance  which  combines  ice  plant 
top  notes  with  crisp  middle  notes  of 
lilies,  orchids  and  mimosa.  It  has  a 
woody  base  with  sage  and  musk 
notes. 

Created  by  top  fragrance 
consultant  Ann  Gottlieb,  the  new 
fragrance  joins  seven  existing  Impulse 
bodysprays. 

The  launch  will  be  supported  by  a 
£5.5  million  campaign,  which 
includes  TV  advertising,  sponsorship 
of  leading  female  snowboardcrs, 
direct  marketing  initiatives  and  mass 
fragrance  sampling. 

Retail  price  is  £2. 19. 
Elida  Faberge. 
Tel:  0181  481  6000. 


ON  TV  NEXT  WEEK 


Beechams  Flu  Plus  Caplets:  u 


Clinomyn  Smokers  Toothpaste:  All  areas 


MeltUS:  (I,  Y,  C,  HTV,  M,  CAR,  TT,  GMTV,  Sat 


Niquitin  CQ:  l 


Nizoral  dandruff  shampoo:  All  anas  except  1 


A  Anglia.  B  Border,  C  Central,  C4  Channel  t,  C5  Channel  5.  CAR  Carlton, 
CTV  Channel  Islands,  G  Granada,  GMTV  Breakfast  Television,  GTV  Grampian, 
HTV  Wales  &  West,  LWT  London  Weekend,  M  Meridian,  Sat  Satellite,  STV 
Scotland  (central),  TT  Tyne  Tees,  U  Ulster,  W  Westcountry,  Y  Yorkshire 
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Watch 
out  for 
Senokot's 
new  £1.2 
million  TV 
campaign. 

Natural 

Standardised  Senna 

PREDICTABLE  OVERNIGHT 
CONSTIPATION  RELIEF 


ienokot  Essential  Information 
Active  Ingredients:  Each  tablet  contains  standardised 
enna  equivalent  to  7,5mg  total  sennosides.  Each  5ml 
poonful  of  Syrup  contains  standardised  senna  extract 
quivalent  to  7.5mg  total  sennosides  and  3  3g  of  sugar, 
ach  5ml  (2.73g)  spoonful  of  chocolate  Granules 
ontains  standardised  senna  equivalent  to  ISmg  total 
ennosides  and  l.64g  of  sugar.  Indications:  Relief  of 
onstipation  or  non-persistent  constipation.  Dosage 


Instructions:  Adults  and  children  over  1 2:  Two  Tablets 
in  24  hours,  or  two  5ml  spoonfuls  of  Syrup,  or  a  level  5ml 
spoonful  of  Granules,  taken  at  night.  Children  6- 1 2:  One 
5ml  spoonful  of  Syrup  taken  in  the  morning  Tablets  and 
Granules  to  be  taken  only  on  a  doctor's  advice.  Children 
under  6:  Syrup  to  be  taken  only  on  a  doctor's  advice. 
Tablets  and  Granules  not  recommended.  Contra- 
indications: In  common  with  other  laxatives  Senokot 
should  not  be  given  when  undiagnosed  acute  or 


persistent  abdominal  pain  is  present  Precautions  and 
Warnings:  If  there  is  no  bowel  movement  after  three 
days  consult  a  doctor.  If  laxatives  are  needed  every  day 
or  abdominal  pain  persists  consult  a  doctor  Do  not  take 
Senokot  Syrup  or  Granules  if  you  are  a  diabetic  Side 
Effects:  Temporary  mild  griping  may  occur  during 
change  in  dosage.  Retail  Sale  Price:  Tablets:  20  Tablets 
-  £1.75,  60  Tablets  -  £3.99,  100  Tablets  -  £4.79.  Syrup: 
1 00ml  -  £3.05.  Granules:  lOOg  -  £4.49  Marketing 


Authorisations:  Senokot  Tablets  0063/5000R,  Senokot 
Syrup  0063/5003R,  Senokot  Granules  0063/5002R. 
Supply  Classification:  Through  registered  pharmacies 
only  Holder  of  Marketing  Authorisations:  Reckitt  & 
Colman  Products  Limited,  Dansom  Lane,  Hull  HU8  7DS. 
Date  of  Preparation:  December  1998.  Senokot  and 
the  sword  and  circle  symbol  are  trademarks. 
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Reckitt  &  Colman  Products  Limited 


AAH  offers  nebuliser  service  and 
irough  Vantage  outlets 


Wholesaler  AAH  Pharmaceuticals  is 
introducing  a  nebuliser  servicing  and 
repair  ficilitv  for  Vantage  pharmacies. 

The  added  value'  programme  has 
been  put  together  in  partnership 
with  Wilkinson's  Healthcare  and 
Clement  Clarke,  who  make  Medix 
nebulisers. 

From  later  this  month  customers 
will  be  able  to  use  the  service  from 


registered  pharmacies.  A  courtesy 
machine  will  be  delivered  the  next 
day  before  the  customer's  own 
machine  sent  away  for  service.  The 
return  of  repaired  nebulisers  is  guar- 
anteed within  five  days. 

A  standard  nebuliser  will  cost  £33  to 
service  for  customers  registering  as 
VAT  exempt.  Customers  will  be  con- 
tacted directly  with  a  quote  before  any 


repair  work  is  done. 

Each  pharmacy  that  signs  up  is  pro- 
vided with  a  starter  pack  which 
includes  consumer  leaflets.  A  free- 
phone number  (0800  328  5152)  is 
available  to  both  pharmacists  and  cus- 
tomers to  support  the  service. 

AAH  marketing  director  Steve  Dunn 
says  over  500  pharmacies  have  regis- 
tered to  run  the  service. 


Evasion  rather 
than  resistance 
gives  clue  to 
antibiotic  failure 

Failure  by  penicillin  to  clear  up  strep- 
tococcal throat  infections  may  not  just 
be  due  to  antibiotic  resistance. 

Quite  why  antibiotics  fail  to  eradi- 
cate group  A  streptococci  in  up  to  30 
per  cent  of  patients  with  pharyngo- 
tonsillitis  is  unexplained,  according  to 
an  article  in  last  week's  Lancet. 

Some  strains  can  enter  respiratory 
epithelial  cells  where  they  are  inacces- 
sible to  antibiotics  which  cannot  pen- 
etrate the  call  membrane,  such  as  peni- 
cillins. Researchers  investigated 
whether  an  intracellular  reservoir  of 
streptococci  could  account  for  the 
high  failure  rate. 

They  examined  67  patients  with 
pharyngotonsillitis.  All  were  clinically 
cured  but  1 3  continued  to  carry  group 
A  streptococci  in  the  throat  during  or 
after  therapy.  To  distinguish  between 
persisting  and  recolonising  strains,  iso- 
lates from  the  13  patients  were  sero- 
logically tested. 

Twelve  (92  per  cent)  had  intracellu- 
lar strains  in  the  throat,  compared  with 
16  (30  per  cent)  of  the  54  patients 
with  successful  eradication.  Three  of 
the  13  'failed  patients  were 
recolonised  with  different  strains  of 
streptococci.  It  seems  that  the  ability  of 
group  A  streptococci  to  survive  intracel- 
lularly  makes  them  resistant  to  the  bate- 
ricidal  effects  of  penicillins  because 
these  antibiotics  do  not  achieve  high 
intracellular  concentration. 


Early  help  for  back  pain 
affects  long-term  outcome 


The  early  management  of  acute  low 
back  pain  can  have  an  important  influ- 
ence on  the  long-term  outcome,  con- 
cludes a  review  in  the  latest  Drug  and 
Therapeutics  Bulletin. 

It  suggests  that  a  clinical  assessment 
should  be  used  to  distinguish  between 
the  majority  of  patients  who  have  sim- 
ple low  back  pain  and  the  few  people 
who  have  potentially  serious  condi- 
tions such  as  osteoporosis,  or  inflam- 
matory disease  of  cancer. 

Patients  with  simple  back  pain 
should  be  advised  to  have  little  or  no 
bedrest,  to  return  to  normal  activities 
such  as  work  as  soon  as  possible. 

Patients  will  need  to  be  reassured 
that,  although  they  may  initially  expe- 
rience some  increase  in  pain,  this  docs 
not  mean  they  are  harming  their  back. 
Paracetamol,  given  regularly  at  a  dose 


of  3-4g  daily  usually  provides  sufficient 
pain  relief  for  simple  acute  low  back 
pain.  If  this  is  ineffective,  a  non- 
steroidal anti-inflammatory  drug  such 
as  ibuprofen  can  be  used  instead. 

For  patients  who  require  additional 
pain  relief,  manipulative  treatment  by 
a  trained  practitioner  is  worth  trying 
in  the  first  six  weeks  of  pain,  although 
more  studies  are  needed  to  confirm 
the  benefits  of  this  approach.  If  the 
patients  is  still  suffering  pain  and  dis- 
ability after  this  six  week  period,  back 
exercises  may  help. 

However,  if  the  patient  has  not 
returned  to  work  after  three  months 
or  is  thought  to  have  a  serious  under- 
lying spinal  pathology,  the  authors  rec- 
ommend specialist  assessment,  which 
should  include  physical,  psychological 
and  social  aspects. 


Incidence  of  syringe  sharing 


A  recent  survey  of  1,214  drug  users 
has  shown  a  much  higher  incidence  of 
shared  equipment  than  earlier  studies. 

When  asked  a  single  question  about 
sharing  equipment,  over  half  the  sam- 
ple (52  percent)  said  they  had  done  so 
in  the  previous  four  weeks. 

The  proportion  rose  to  over  three- 
quarters  (78  per  cent)  when  more 
detailed  questions  were  asked.  The 
drug  users  were  not  in  contact  with 
drug  treatment  services. 


The  prevalence  of  HIV-1  among 
London  injecting  drug  users  was  3-3 
per  cent  compared  with  1.1  per  cent 
among  users  elsewhere.  The  preva- 
lence of  hepatitis  B  in  London  was 
32.8  per  cent  compared  with  14.4  per 
cent  elsewhere. 

The  survey,  between  October  1997 
and  June  1998,  was  carried  out  for  the 
Department  of  Health  by  the  Centre 
for  Research  on  Drugs  and  Health 
Behaviour  at  Imperial  College. 


Gaviscon  Advance  Essential 
Information 

Gaviscon  Advance  Active 
Ingredients:  Sodium  alginate  BP 
lOOOmg  and  potassium  bicarbonate 
USP  200mg  per  10ml  dose.  Also 
contains  ethyl  and  sodium  butyl 
hydroxybenzoates  and  sodium 
saccharin.  Indications:  Gastric  reflux, 
reflux  oesophagitis,  heartburn,  hiatus 
hernia,  flatulence  associated  with 
gastric  reflux,  heartburn  of  pregnancy. 
All  cases  of  epigastric  and  retrosternal 
distress  where  the  underlying  cause  is 
gastric  reflux  Dosage  instructions: 
Adults  and  children  over  12:  5- 1 0ml 
after  meals  and  at  bedtime.  Children 
under  12:  Only  on  medical  advice. 
Contra-indications:  Hypersensitivity 
to  any  of  the  ingredients.  Precautions 
and  warnings:  1 0ml  liquid  contains 
4.6mmol  (I06mg)  sodium  and  2.0mmol 
(78mg)  potassium.  If  symptoms  do  not 
improve  after  seven  days,  the  doctor 
should  be  consulted.  Side-effects: 
Very  rare  hypersensitivity  reactions. 
Retail  price:  140ml  £3  90.  Marketing 
Authorisation:  0063/0097  Supply 
Classification:  Pharmacy  Medicinal 
Product  Holder  of  Marketing 
Authorisations:  Reckitt  &  Colman 
Products  Limited,  Dansom  Lane,  Hull 
HU8  7DS.  Gaviscon  Advance  and  the 
sword  and  circle  symbol  are 
trademarks.  Date  of  preparation:  June 
1998. 
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David  Lazell  recalls  life  in  the  OTC  industry  in  the 
1960s,  when  he  worked  as  a  medical  copywriter 


The  retail  sales  profile, 
straight  from  Los  Angeles 


Pharmacists  today  combine 
professional  expertise 
with  the  down-to-basics 
demands  of  sales 
motivation  and  training. 
But  there  was  a  time  when 
actual  selling  was  -  dare  one  say  - 
muted. 

This  phenomenon  appalled  some 
US  sales  executives  visiting  the 
company  in  which  1  resided  as  senior 
copywriter  and  medical  abstracts 
editor. These  heavily-built,  solemn 
fellows,  usually  employed  at  the  Los 
Angeles  head  office,  searched  for  the 
British  sales  profile  much  as  others 
look  for  the  Yeti  in  Tibet. 

One  or  two  ambled  into  my  office 
at  the  end  of  their  investigations,  to 
tell  me  the  worst. "I  have  been  into 
200  pharmacies  in  your  country, 
David,"  sighed  one  of  these  vice- 
presidents.  "And  in  every  one,  I 
coughed  just  as  if  I  had  a  very  bad 
cold." 

As  the  visitor  looked  more 
melancholy  by  the  second,  I 
wondered  about  the  outcome  of  this 
Which?-Vkt  research.in  only  one 
store  ...  one  store,  mark  you,  David  ... 


did  someone  come  out  from  behind 
the  counter  and  say: 'Sir,  that  is  a  bad 
cold.  Can  we  recommend  some  of  our 
Cough  Syrup?' 

"Why,  back  home  in  the  States,  if 
you  show  any  problem  when  you 
enter  a  retail  pharmacy,  straight  away 
someone  will  come  out  and  tell  you 
what  you  need." 

But  one  must  always  allow  for 
accidents.  My  American  friend,  so  eager 
to  advance  the  cause  of  selling  to 
customers  with  moist  noses,  was 


dedicated  to  the  company  and 
reminded  my  colleagues  of  the  fact 
several  times  a  day. 

Alas,  on  his  return  to  Los  Angeles, 
he  found  that  he  was  no  longer 
needed,  and  was  politely  shown  the 
door.  I'm  sure  he  found  something 
useful  to  do  with  his  time. "You  know, 
I  have  visited  200  fast  food  outlets  in 
this  country,  and  in  only  one,  has  any 
member  of  the  sales  staff  asked  how 
my  cholesterol  level  is.  Now,  back  in 
the  USA..." 


New  year,  new  computer  system? 


An  old  retailer  once  told 
me  that  the  turn  of  the 
year  always  brought 
vague  dissatisfaction 
with  the  system', 
coupled  with  an 
irrational  desire  to  spend  money 
doing  things'  without  having  any  idea 
of  the  benefits  likely  to  result. 

This  feeling,  he  added,  came 
through  overwork  during  the 
accelerating  pre-Christmas  sales 
period.  He  did  not  offer  a  scientific 
description  of  this  strange  syndrome, 
but  one  is  bound  to  see  a  lot  of  it  as 
the  millennium  looms. 

So  restrain  those  impulses.  It  would 
be  a  great  pity  to  invest  in  a  new 
system  12  months  prematurely,  and 
thus  missing  those  pending 
technological  advances  which  will  be 
announced  about  three  weeks  after 
your  new  toy  is  delivered. 


In  fact,  it  may  be  best  just  to  check 
that  your  existing  computer  is  likely 
to  survive  the  brouhaha,  tell  enquirers 
that  you  have  thought  about  installing 
a  new  system,  and  save  your  money 

Retailing,  at  the  beginning  of  the 
19^0s,  was  also  subject  to 
impressions  of  grandeur  ,  the 
wonderful  new  world  epitomised  by 
that  other  dome  on  the  South  Bank  in 
London  -  the  Dome  of  Discovery. 

The  Festival  of  Britain  had  a 
pharmacological  aspect,  for  it  was 
called  a  tonic  to  the  nation'.Although 
the  word  tonic  is  not  in  vogue  today, 
one  can  see  what  it  meant  to  a  nation 
emerging  from  war  and  austerity. 

You  could  not  avoid  the  prospect 
of  adopting  new  methods,  improved 
systems,  faster  throughput,  lower 
stock  costs,  etc.  after  a  day  at  the 
Festival  of  Britain.  But  it  was  an 
inspirational  influence,  and  nothing  at 


all  to  do  with  exhortations  from 
senior  management  or  the  bank 
manager. 

No  doubt,  some  retail  organisations 
went  in  for  such  modern  technology 
as  comptometers,  those  electro- 
mechanical beasts  of  burden  that 
clattered  their  way  through  sales 
records  and  more. The  larger  models 
were  'played'  with  both  hands,  fingers 
stretched,  much  as  virtuosi  attacked 
gigantic  organ  keyboards. 

Since  those  days,  and  in  years  of 
advertising,  marketing  and  retailing,  I 
have  come  upon  many  examples  of 
new  systems  brought  with  bright 
hope,  thereafter  abandoned  with 
sincere  regret. 

Some  prove  their  value,  of  course, 
but  the  turn  of  the  year  is  not  the 
time  for  making  decisions.  I  hope  you 
manage  to  avoid  the  dream  of  success 
via  changing  things  in  the  New  Year. 


The  art  of 
not  getting 

too  excited 

There  is  no  better 
preparation  for  life  than 
acquiring  the  art  of 
medical  copywriting.As 
Joshua,  the  company 
marketing  manager 
explained,  he  was  not  interested  in 
training  aspiring  medics,  so  much  as 
hiring  those  who  had  already 
communicated'. 

A  former  school  teacher,  Joshua  had 
apparently  communicated  often 
enough,  but  I  was  surprised  that  he 
saw  similar  talents  in  myself. 
Marketing  assignments  were  initiated 
when  Joshua  called  the  two 
copywriters  into  his  office,  explained 
with  great  drama  the  latest  project  and 
how  it  would  solve  a  major  part  of  the 
health  problems  of  humanity,  or  at 
least  the  bit  our  budgets  covered. 

Then,  with  a  glow  of  enthusiasm, 
Glyn  -  the  other  copywriter,  a  former 
horticulturist  -  and  I  would  saunter  to 
the  company  library  and  check  out 
the  symptoms.  Our  librarian,  Sonia, 
seemed  to  possess  a  sixth  sense  on 
new  product  launches,  for  she  would 
push  forward  copies  of  the  journal  of 
the  American  Medical  Association  or 
The  Lancet  as  soon  as  we  entered. 

Retail  pharmacists  in  the  1960s 
were,  as  they  are  now,  well  informed, 
and  scrutinised  the  technical 
literature.  Joshua,  reviewing  our  copy, 
would  warn  that  "We  should  never 
take  anything  for  granted." 

As  Joshua  had  a  hand  in  running 
the  training  programmes  for  aspiring 
detailmen  (ie  sales  representatives), 
many  of  whom  had  trained  as  nurses, 
or  pharmacists,  there  was  always  a 
great  emphasis  on  symptoms. 

One  way  or  another,  the  marketing 
team  felt  well  motivated  to  take  on 
the  OTC  market  and,  for  that  matter, 
ethical  drug  prescription.  Our 
company  was  active  in  both  areas,  but 
copywriters  can  show  an  exaggerated 
enthusiasm. 

As  a  retail  pharmacist  reminded 
me,  in  those  distant  times  before 
window-displayed  special  offers:  "We 
try  to  avoid  enthusiasm,  so  that 
people  make  rational  choices.  Even 
some  point  of  sale  never  gets  used, 
because  it's  too  ...  excitable." 

How  one  longs,  sometimes,  for 
some  less  excitable  presentations, 
political  and  commercial,  today. 
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DOUBL 

Sankyo  Pharma  launch  intc 

double  billing  01 


Movelat  Relief®  contains  mucopolysaccharide 
polysulphate  (MPS)  and  salicylic  acid  PH.  Eur. 


MOVELAT/  MOVELAT  RELIEF  ABBREVIATED  PRODUCT  INFORMATION:  Presentation:  Movelat/Movelat  Relief  Cream  contains  mucopolysaccharide  polysulphate  (MPS)  0.2%  w/w  and  salicylic  acid  Ph.  Eur.  2.0% 
w/w  in  a  white  cream  base.  Movelat/  Movelat  Relief  Gel  contains  the  same  active  constituents  in  a  colourless  gel  base.  Indications:  Movelat  /Movelat  Relief  is  a  mild  to  moderate  anti-inflammatory  and  analgesic  topi- 
cal preparation  for  the  symptomatic  relief  of  muscular  pain  and  stiffness,  sprains  and  strains,  and  pain  due  to  rheumatic  and  non-serious  arthritic  conditions.  Dosage:  Adults,  the  elderly  and  children  over  1 2  years: 
Movelat/Movelat  Relief  Cream:  Two  to  six  inches  (5-1 5cm)  to  be  massaged  into  the  affected  area  up  to  four  times  daily.  Movelat/  Movelat  Relief  Gel: Two  to  six  inches  (5- 15cm)  to  be  applied  to  the  affected  area  up  to 
four  times  daily  Contra-indications:  Not  to  be  used  in  children  under  1 2  years  of  age.  Not  to  be  used  in  susceptible  asthmatic  patients  in  whom  salicylates  can  induce  bronchial  reactions.  Not  to  be  used  on  large 
areas  of  skin,  broken  or  sensitive  skin  or  on  mucous  membranes.  Precautions:  For  external  use  only.  Not  to  be  used  during  the  first  trimester  or  during  late  pregnancy.  Side-effects:  Allergic  skin  reactions  may  occur  in 
individuals  sensitive  to  salicylates.  Legal  Category:  P.  Pack  Details:  Movelat/Movelat  Relief  Cream  (PL  8265/0008),  Movelat/Movelat  Relief  Gel  (PL  8265/0009):  Trade  Prices:  £3.99  per  80g  tube,  £2.5 1  per  40g  tube. 
Retail  Price:  £6.99  per  80g  tube,  £4.40  per  40g  tube.  Full  product  information  is  available  on  request  from  the  Product  Licence  Holder:  Sankyo  Pharma  UK  Limited,  Repton  Place,  Amersham.  Date  of  Preparation:  January  1 999. 
PROPAIN  TABLETS  ABBREVIATED  PRODUCT  INFORMATION:  Presentation:  Yellow  compressed  tablets  with  a  scored  bisect  line  on  one  side,  each  containing:  paracetamol  BP  400mg;  codeine  phosphate  BP  lOmg; 
diphenhydramine  hydrochloride  BP  5mg,  caffeine  BP  50mg.  Indications:  Treatment  of  migraine,  headache,  muscular  pain,  period  pain  and  toothache.  Also  for  the  symptomatic  relief  of  influenza,  feverishness  and  colds. 
Dosage:  Adults,  the  elderly  and  children  over  1 2  years  of  age:  1  to  2  tablets  every  four  hours  up  to  a  maximum  of  1 0  tablets  in  24  hours.  Contra-indications:  Propain  is  contra-indicated  in  patients  with  known  hepatic  or 
renal  impairment  and  during  pregnancy  or  lactation.  Warnings:  Propain  may  cause  drowsiness  and  affected  individuals  should  not  drive  or  operate  machinery.  Precautions:  The  effect  of  alcohol  and  other  sedatives  may 
be  potentiated.  Excessive  intake  of  caffeine-containing  drinks  should  be  avoided.  Legal  Category:  P  Pack  Details:  Propain  tablets  (PL  0542/001 5R):  Trade  Prices:  12  tablets  £1.31  (R.S.P.  £2.30),  24  tablets  £2.25  (R.S.P. 
£3.95)  Product  Licence  Holder:  Farillon  Ltd,  Romford  RM3  8UE.  Full  product  information  is  available  from:  Sankyo  Pharma  UK  Limited,  Repton  Place,  Amersham  HP7  9LP.  Date  of  Preparation:  January  1 999.  PMRD9901 T 


Propain®  contains  paracetamol  BP,  codeine 
phosphate  BP,  diphenhydramine 
hydrochloride  and  caffeine 


PROWAIN 


Powerful  pain  relief 


A  performance  not  to  be  missed 

stock  up  now 


ing  into  print 


The  average  computer  printer  can  do 
a  lot  more  than  just  print  dispensing 
labels,  explains  Adrian  Morant 


Every  community 
pharmacist  is  familiar  with 
at  least  two  types  of 
printers.There  is  the  one 
they  use  which  produces 
immaculate  labels  for 
medicine  containers,  and  there  are 
those  used  by  doctors  for  their 
prescriptions  where  the  print  is  so 
faint  as  to  be  virtually  unreadable. 

Unfortunately,  this  is  a  somewhat 
jaundiced  view  based  on  experience. 
The  reality  is  that  dot  matrix  printers 
are  used  in  both  cases  with  probably 
the  only  difference  being  that,  in  the 
pharmacy,  the  ribbon  is  replaced 
more  frequently. 

Despite  being  ideal  for  printing 
labels,  the  dot  matrix  printer  does  not 
produce  good  quality  print  and  is  not 
very  versatile.  On  the  other  hand,  it  is 
robust,  reliable  and  has  the  ability  to 
print  multi-part  forms.  For  this  reason 
it  is  widely  used  for  printing  all  those 
invoices  and  delivery  notes  which 
seem  to  pile  up  in  the  dispensary. 

However,  there  are  a  number  of 
other  printing  technologies  that 
f<  irward-looking  c<  immunity 
pharmacists  could  well  look  at  in 
order  to  get  fuller  use  out  of  their  in- 
store  computer. This  would  allow 
them  to  extend  the  range  of  output  to 
include  letters  and  special  offer' 
notices,  as  well  as  flyers. 

It  is  also  quite  feasible  to  use  your 
computer  printer  to  generate 
letterheads,  and  thus  avoid  costly 
printing  bills.  And  ink  jets  can  print 
iron-on  transfers  which  could  well 
provide  a  convenient  way  of 
customising  staff  uniforms. 

Here,  a  hard  fact  of  life  with  respect 
to  PCs  and  their  peripherals  should 
be  recognised:  they  frequently 
become  obsolescent  (even  if  not 
actually  obsolete),  and  could  justify 
replacement  even  when  there  is  a  lot 
of  life  remaining. 

For  example,  where  a  large  number 
of  items  are  being  dispensed,  the 
computer  system  might  be  a 
bottleneck.  It  is  sensible  to  check 
whether  either  a  faster  computer  or 


printer  would  speed  up  the  process 
and  reduce  delays  in  the  pharmacy. 

Similarly,  a  modern  PC  with 
Windows  software  can,  unlike  older 
DOS-based  systems,  allow  the  user  to 
switch  rapidly  between  different 
programs.  Hence,  during  those 
infrequent  quiet  periods,  the 
pharmacist  can  keep  up  to  date  with 
correspondence  or  carry  out  any 
number  of  tasks  that  involve  the  use 
of  a  computer. 

A  range  of  options 

To  return  to  printers,  there  are  a 
whole  range  of  technologies.As  well 
as  dot  matrix,  other  widely  used  types 
are  ink  jet  and  lasers.There  are  also 
other  printing  technologies  including 
dye  sublimation  (where  dyes  on  a 
ribbon  or  film  are  vaporised  and  then 
get  deposited  on  the  paper). 

There  is  no  such  thing  as  the  best 
technology. They  each  have  their  pros 
and  cons,  so  it  is  necessary  to  select 
the  one  that  is  most  suitable.Among 
the  factors  that  have  to  be  taken  into 
account  are  the  type  of  images  to  be 
printed  -  ordinary  text,  graphics  or 
near-photographic  quality,  and 
whether  colour  is  required  in  addition 
to  just  black. Also,  both  initial  and 
running  costs  have  to  be  taken  into 
account. 

With  a  dot  matrix  printer,  the  print 
head  consists  of  a  vertical  row  of 
needles' each  of  which  is 
independently  controlled  by  an 
electrical  solenoid.As  the  head 
traverses  the  paper,  at  each  point,  the 
appropriate  solenoids  are  energised 
so  that  the  needles  are  driven  forward 
selectively  to  transfer  ink  from  the 
ribbon  to  form  a  row  of  characters 
across  the  page. 

The  paper  then  moves  up  (line 
feed)  and  the  head  again  traverses  the 
page  to  print  the  next  row  of 
characters,  and  so  on. The  quality  is 
determined  by  the  number  of  needles 
and  how  close  together  they  are. 

It  is  worth  mentioning  daisy  wheel 
printers  in  passing.  Here  the  print 
head  incorporated  a  wheel  where  the 


Epson's  Stylus  Color  640  offers  quality  printing  for  a  broad 
range  of  applications 


'petals'  provided  a  series  of  raised 
character  images.To  print  a  character, 
the  daisy  wheel  was  rotated  to 
position  the  appropriate  petal  in  front 
of  a  solenoid  which  was  then 
energised  to  hit  the  character  and  so 
transfer  ink  to  paper. 

Despite  the  crisp  quality,  daisy 
wheel  printers  suffered  from  the 
disadvantages  of  being  slow,  very 
noisy,  and  needing  to  have  a  different 
daisy  wheel  to  accommodate 
different  type  sizes  and  styles. 

As  far  as  the  busy  office  was 
concerned,  these  were  consigned  to 
history  as  soon  as  laser  printers 
became  widely  available.These  are 
page  printers,  as  against  line-by-line 
printers.That  is,  the  computer  sends 
the  information  for  an  entire  page  to 
the  printer  in  one  go,  rather  than  line 
by  line. 

In  the  printer  an  electric  charge  is 
placed  on  a  light-sensitive  drum.  Light 
from  the  laser  is  then  scanned  across 
the  drum  as  it  rotates.  Whether  light 


has  or  has  not  fallen  on  each 
particular  spot  on  the  drum,  will 
determine  whether  toner  powder 
(the  ink)  will  stick  to  the  drum  and  so 
form  the  page  image  required. This 
image  is  then  transferred  to  paper  and 
heat  fused. 

Lasers  produce  very  good  quality 
print  outs.  Even  low  cost  300  dpi 
(dots  per  inch)  machines  produce 
clear  text  and  graphic  results  on  any 
reasonable  grade  of  paper.  But  with 
the  exception  of  high  cost  specialist 
machines,  the  only  colour  you  can 
have  (as  Henry  Ford  said)  is  black. 

The  most  popular  type  of  printer 
for  light  duty  in  the  home  and  office 
is  the  ink  jet.  Ink  is  held  in  a  reservoir 

-  one  for  the  black  ink  plus  a  further 
three  or  more  for  colour,  and  is  fed  to 
a  series  of  capillary  tubes  (typically 
over  100).Tiny  droplets  of  ink  are 
then  squirted  onto  the  paper  as  the 
print  head  traverses  it. 

They  are  propelled  either  thermally 

-  as  heat  generated  by  electric  current 


20  Chemist  &  Druggist  2  JANUARY  1 999 


vaporises  some  of  the  ink  so  as  to 
shoot  a  droplet  forward  -  or  by  piezo- 
electric effect  -  where  an  electrical 
signal  results  in  a  mechanical  force. 

Ink-jets  are  quiet  in  operation  and 
produce  good  quality  text  and 
graphics.  When  used  for  colour,  they 
arc  not  restricted  to  just  simple  bar 
graphs  and  pie-charts.  Certain  models 
will  even  produce  good  near- 
photographic  quality  output. 

So  much  for  what  printers  will  do, 
but  how  much  will  it  cost  to  do  it? 
Adverts  will  show  that  prices  of  ink- 
jet  printers  start  from  less  than  £.100 
and  lasers  from  under  £200.  Here, 
there  is  a  caveat  that  a  number  of  the 
lower  cost  laser  printers  are  designed 
to  only  operate  with  Windows  (in  fact 
they  use  the  computer's  memory). 

While  the  advantage  is  that  this 
keeps  printer  costs  down,  the 
downside  is  that  it  slows  down 
operation  of  the  computer  This  is  a 
major  disadvantage  when  employing 


graphics,  which  inherently  impose 
heavy  demands  on  the  computer's 
memory. 

Worst  case 

In  the  worst  case,  there  is  the  risk  that 
some  graphics  or  desktop  publishing 
packages  will  cease  to  work  entirely. 

This  is  a  problem  that  does  not 
occur  with  ink  jet  printers  as  they 
print  an  image  band-at-a-time  rather 
than  needing  to  take  data  for  the 
entire  image  into  memory  before 
printing  commences. 

However,  while  capital  costs  of  ink 
jets  are  lower,  running  costs  are 
higher.  For  example,  even  when 
printing  in  black  onto  an  ordinary 
grade  of  paper,  the  cost  of  ink- jet 
consumables  is  greater. 

A  £13  ink  jet  cartridge  giving  a 
yield  of  S40  pages  (roughly)  results  in 
a  cost  of  2.4p  per  page. This  contrasts 
with  the  l  ip  per  page  from  a £33 
laser  toner  cartridge  yielding  3.000 


pages. 

When  used  in  conjunction  with  a 
digital  camera  or  a  scanner  to 
produce  colour  prints,  it  is  necessary 
to  use  special  coated  paper  costing 
between  10  and  60p  per  A4  sheet. 

While  colour  charts  and  lettering 
can  be  printed  on  uncoated  papers,  as 
long  as  there  are  no  large  inked' 
areas,  photos  cannot.  Even  a  trial  print 
on  ordinary  paper  looks  so  appalling 
as  to  be  meaningless  in  terms  of 
evaluation. 

before  making  a  decision  as  to 
what  type  of  printer  to  buy,  or  even 
whether  to  buy  one,  determine  what 
it  will  be  used  lor  Additional  cables 
and  a  printer  switch  need  not  cost 
much  more  that £25,  while  software 
is  not  necessarily  expensive. 

Microsoft  Works,  which  provides  a 
word  processor,  spreadsheet,  and 
database  together  with  drawing  and 
communications  tools,  costs  less  than 
£60.  It  provides  a  reasonable  balance 


between  relative  ease  of  use,  and  it 
has  a  good  range  of  features, 

Similarly,  Corel  Print  Office,  aimed 
at  enabling  the  user  to  create  eye- 
catching documents  for  all  business 
needs,  costs  less  than  £50.This  price 
includes  a  large  number  of  business- 
specific  clipart  images  and  photos  as 
well  as  more  than  100  professionally 
designed  templates  to  make  it  easier 
to  obtain  really  effective  results. 

On  a  Windows  PC,  it  is  not  unusual 
to  keep  two,  three  or  even  four 
programs  open  at  once.  Switching 
between  them  takes  a  fraction  of  a 
second,  and  it  is  only  necessary  to 
switch  to  a  different  printer  when 
vou  actually  need  to  print. 

I  lence,  while  time  is  used  more 
effectively  in  the  dispensary,  there  is 
no  delay  in  returning  to  dispensing  as 
soon  as  the  next  script  arrives. The 
result  is  that  one  is  able  to  get  more 
done  by  working  smarter,  rather  than 
working  harder. 


Q  &  A 


Mrs  J  presents  a  prescription  in  your  Scottish  pharmacy  for  her  young 
daughter,  Susan,  who  you  know  has  spent  some  time  on  the  local  children's 
ward.  The  prescription  is  for  a  number  of  drugs,  most  of  which  are 
commercially  available.  One  item  is  Captopril  suspension  5mg/5ml:  Mrs  J  has 
been  warned  by  the  hospital  that  the  item  may  be  difficult  to  obtain  and 
unlikely  to  be  in  stock.  Mrs  J  thinks  that  she  has  about  three  days'  supply  left 


NAMK 


Age  if  under 
12  vears 


Address 


Pharmacy  Stamp 


Pharmacist's 
pack  &  quantity 
endorsement 


No,  of  days  treatment 
N.B.  Ensure  dose  is  stated 


NP 


Captopril  susp 

5mg/5ml 

100ml 

As  directed 


Signature  of  Doctor 


Date 


Pricing 
Office 
use  only 


Questions 

1  What  options  are  open,  given 
the  deadline? 

2  Would  there  be  any  further 
options  if  you  had  more  time? 

3  What  are  the  implications  of 
having  the  product  made  up  by  a 
specials'  manufacturer? 

Answers 

1  As  Susan  has  recently  been  in 
hospital,  it  is  worth  contacting  the 
hospital  pharmacy  to  see  if  they  have 
any  stock  available,  or  a  formula  for 
the  suspension.Thc  hospital 
pharmacy  is  unlikeh  to  have  stock  as 
the  product  has  a  limited  shelf  life.  It 
may  have  the  vehicle  which  it  may  be 
willing  to  sell  to  you,  leaving  you  to 
incorporate  the  ground  tablets.  For 
endorsing,  the  cost  of  the  vehicle, 
plus  the  number  of  tablets,  and  the 
appropriate  extemporaneous 
dispensing  fee  should  be  claimed. 

2  There  are  at  least  two  other  routes. 
The  first  is  to  obtain  a  formula  from 
the  Drug  Information  Department  of 
the  manufacturer  of  the  tablets,  and 
then  to  make  up  the  suspension.Thc 
formula  must  be  declared,  with  a 
claim  for  the  extemporaneous 


dispensing  fee. The  second  option  is 
to  elect  to  have  the  product  made  up 
by  a  'specials'  manufacturer. 
3  A  specials  manufacturer  holds  an 
MCA  Specials  licence  for  the 
production  and  sale  of  special 
formulations.  Unlike  a  product  with  a 
full  licence,  the  purchaser  is  charged 
with  the  responsibility  of  ensuring 
that  the  product  is  fit  for  use'. 
(Technically,  according  to  the 
Medicines  Act,  the  contractor  would 
be  identified  as  the  manufacturer'  as 
if  he  or  she  had  produced  the  item). 

According  to  the  notice  in  the 
Scottish  Drug  Tariff,  the  pharmacy 
contractor  must  inform  Pharmacy 
Practice  Division  (PPD)  why  he  or  she 
has  elected  to  have  the  product 
produced  by  a  'specials'  supplier,  and 
provide  evidence  of  the  price  paid. 

If  PPD  has  access  to  an  established 
formula,  a  comparative  costing  against 
ingredients  may  be  done,  including 
the  appropriate  extemporaneous  fee. 
PPD  may  then  refer  the  prescription 
to  the  appropriate  health  board 
which  will  decide  whether  the  full 
claim  will  be  passed,  or  the  equivalent 
costing  used  in  place. 

Tariff  reference:  Part  I  of  the 
Scottish  Drug  Tariff  (Section  79, 
Paragraph  2b). 
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nces  and  exhibitions 


Spring  Fair  at  the  National  Exhibition 
(Centre,  Birmingham  February  7-11. 
More  information  on  0181  301  8663. 
Euroshop  '99  will  be  held  on  February 
20-24  at  Dusseldorf  Trade  Fair  Centre. 
More  details  call  +49  21 1  456  0523. 
Society  of  Cosmetic  Scientists  50th 
anniversary  dinner  and  dance 
February  27  at  The  Brewery,  London. 
Details  on  01582  726661. 
Local  Pharmaceutical  Committee 
Conference  followed  by  the  PSINC 
annual  dinner  on  March  8  at  the  Queen 
Elizabeth  II  Centre,  London.  Details 
from  Mike  King  on  01296  432823. 
Commonwealth  Pharmaceutical 
Association  conference  March  11-15  in 
Melbourne, Australia.  Details  from 
Elaine  Harden  on  0171  820  3399. 
British  Pharmaceutical  Student's 
Association  annual  conference  March 
20-ApriI  4  at  Nottingham  University. 
Details  from  Beth  Carney  on  0115 
9470835. 

Pharmagora  '99  exhibition  March  27-29 
in  Paris.  Details  on  +33  141  299618. 
Association  of  the  British  Pharmaceutical 
Industry  annual  meeting  April  8  at 
Grosvenor  House,  Park  Lane,  London. 
More  information  from  Ruth  Fabian 
on  0171  930  3477  ext  1431. 
Natural  Products  '99  exhibition  April 
11-12  at  the  Brighton  Metropolc. 
Details  on  01903  879077. 
Guild  of  Healthcare  Pharmacists  national 
weekend  school  on  Pharmaceutical 
care  in  the  new  millennium' April  16- 
18  at  the  Marriott  Hotel  in  Bristol. 
More  details  from  Alison  Ewing  on 
01244  365670  or  Carol  English  on 
0171  717  4000. 

Institute  of  Pharmacy  Management 
conference  April  16-18  in  Market 
Bosworth,Warks.  Contact  Ruth 
Rodgcrs  on  01622  790745. 
National  Association  of  Women 
Pharmacists  annual  general  meeting 
and  weekend  school  on  Inner  city 
health' April  16-18  in  Bradford.  More 
details  from  Mrs  Barbara  Maude  on 
01203  385340. 

Young  Pharmacists'  Group  hustings 
April  17-18  at  the  Friendly  Hotel, 
Walsall.  More  information  from  Sultan 
Dajani  on  07771  915198. 
Cosmoprof,  Bologna,  Itlay  April  23-26. 
Contact  SoGeCos  on  +390  2795  036 
for  details. 

Pharmaceutical  Society  of  Northern 
Ireland  presidential  dinner  May  1  at 
the  Culloden  Hotel,  Holywood. 
Information  from  Carole  Anthony  on 
01232  326927. 

OTC  Expo  '99  trade  fair  and  congress 
May  6-8  in  Hamburg.  Details  from 
lasmina  Goic  on  0171  976  4180. 
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Chcmex  '99  will  be  held  on  September  5-6  at  Olympia,  London 


The  Vantage  Convention  will  be  held  on 
May  6-9  in  Marbclla,  Spain.  Further 
details  from  Jayne  Harrison  on  01203 
432000. 

Royal  Pharmaceutical  Society  annual 
meeting  May  12  and  representatives' 
meeting  May  13  at  the  Royal 
Pharmaceutical  Society,  Lambeth.  For 
details,  call  Cathryn  Andrews  on  0171 
735  9141  ext  276. 
CosmeticsToiletry  &  Perfumery 
Association  annual  meeting  and  dinner 
May  13  at  the  Hotel  Intercontinental, 
London.  Details  from  Heloise  Nolan 
on  0181  652  8858. 
Nucare  Convention  on  May  14-16  in 
Daventry,  Northants.  Contact  John 
Barklamb  on  0181  515  9800  for  details. 
United  Kingdom  Clinical  Pharmacy 
Association  annual  meeting  followed 
by  the  spring  symposium  May  14-16  at 
the  Hanover  International  Hotel, 
Hinckley.  Contact  Pat  Kennedy  on 
01162776999. 

Society  of  Cosmetic  Scientists  annual 
general  meeting  May  18  at  the  Royal 
Society  of  Medicine,  London.  Further 
details  from  01582  726661. 
British  Association  of  Pharmaceutical 
Wholesalers  annual  meetingjune  3-4  at 
Slaley  Hall,  Northumberland.  Details 
from  Mike  Watts  on  01252  711412. 
European  Proprietary  Medicines 
Manufacturers'  Association  (AESGP) 
annual  meetingjune  9-12  in  Berlin. 
Details  on  00  32  2735  5130. 
Institute  of  Health  Services  Management 
annual  conference  June  9-1 1  at  ICC, 
Birmingham.  More  details  fromTracey 
Greenaway  on  0171  460  7654. 
HM  Live  on  June  13-14  at  the  Business 


Design  Centre  in  Islington.  Details 
from  Christopher  Leonard-Morgan  on 
0181  462  0721. 
RPSGB  Scottish  Executive  annual 
meetingjune  16  at  36 York  Place, 
Edinburgh.  Details  from  Dr  Sheila 
Stephens  on  0131  556  4386. 
Proprietary  Association  of  Great  Britain 
annual  general  meeting  and  dinner 
June  1"  at  the  Park  Lane  Hilton. 
London.  Details  from  Camilla  Velarde 
on  0171  242  8331. 

European  Cosmetic  Toiletry  &  Perfumery 
Association  (COLIPA)  general  assembly- 
June  24-24  in  London.  For  further 
information  call  +32  2227  6610 
Institute  of  Pharmacy  Management  AGM 
June  26  venue  tbc.  Contact  Ruth 
Rodgers  on  01622  790745. 
RPSGB  Welsh  Executive  annual  meeting 
July  14  at  the  Cardiff  Marriott  Hotel. 
Details  from  Philip  Green  on  0171 
735  9141  ext  303. 
International  Pharmaceutical  Students 
Federation  50th  anniversary  congress 
August  12-23  at  the  Barbican,  London. 
Information  from  Niall  Poole  on 
01625  536250. 

Chemex  Exhibition  on  September  5-6  at 
Olympia,  London.  Details  from  Ian 
Gerard  on  01732  377633. 
The  British  Pharmaceutical  Conference, 
theme  New  technology:  a  catalyst  for 
change' September  13-16  at  Cardiff 
International  Arena.  Call  Hazel  Maxted 
on  0171  820  3241. 
The  UniChem  Convention  will  be  held 
from  September  25-October  3  in  Kota 
Kinabalu,  Malaysia.  Further  details 
from  SOLER  on  0171  738  2837. 
Pharmaceutical  Society  of  Northern 


Ireland  annual  meeting  September  30 

at  the  Society's  Hall,  University  Street. 
Further  details  from  Carole  Anthony 
on  01232  326927. 

European  Society  of  Clinical  Pharmaq  's 
28th  symposium/Bridging  the  gaps  - 
the  future  of  clinical  pharmacy' 
October  14-16  in  Berlin.  Details  on  ++9 
7621  98330. 

Cosmetics  Toiletry  &  Perfumery 
Association  autumn  conference 
October  18-19  at  the  Carden  Park 
Hotel,  Chester.  Details  from  Heloise 
Nolan  on  01799  528268. 
Australian  Institute  of  Pharmacy 
Management  conference  in 
conjunction  with  the  Rugby  World 
Cup  October  27-.November  8  in  the  UK. 
More  information  from  KM  Bell  on 
+61  7  3831  3788. 
Young  Pharmacists'  Group  annual 
meeting  October  30-31 .  More 
information  from  Sultan  Dajani  on 
07771  915198. 

Institute  of  Pharmacy  Management 
conference  in  conjunction  with  APMI 
November  4-6  in  Gloucester.  Contact 
Ruth  Rodgers  on  01622  790745. 
United  Kingdom  Clinical  Pharmacy 
Association  autumn  symposium 
November  19-21  at  the  Stakis  hotel  in 
Blackpool.  More  details  from  Pat 
Kennedy  on  01 16  277  6999. 
Pharmacy  Live  on  November  28-29  at 
the  Business  Design  Centre,  Islington. 
Details  from  Christopher  Leonard- 
Morgan  on  0181  462  0721. 
International  Pharmaceutical  Federation 
(F1P)  59th  international  congress 
December  5-10  in  Barcelona.  Details  on 
+31  7030  21970. 
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Government  backs  antibiotic  camoai 


The  government  accepts  the  need  for 
campaigns  to  educate  botli  the  public 
and  the  professions  about  the  unnec- 
essary use  of  antibiotics,  says  a  report 
published  last  week.  And  in  some  "low 
grade"  illnesses  the  public  could  be 
advised  to  visit  their  pharmacist  in  the 
first  instance. 

The  Department  of  Health  is  plan- 
ning a  campaign,  with  a  probable 
launch  this  spring,  targeting  parents 
and  children.The  government  believes 
the  campaign  should  be  carefully 
planned  so  as  not  to  deter  the  public 


from  seeking  medical  advice  on  seri- 
ous conditions,  nor  should  it  put  peo- 
ple off  taking  antibiotics  or  complet- 
ing the  course. 

The  government's  response  to  the 
House  of  Lords  Select  Committee  on 
Science  and  Technology  report  on 
Resistance  to  antibiotics  and  other 
antimicrobial  agents' suggests  possible- 
key  messages  for  the  campaign.These 
include  advice  that  antibiotics  are  not 
magic  bullets  for  every  infection  but 
are  a  valuable  commodity  which  must 
be  used  judiciously. 


The  government  also  accepts  the 
need  for  better  definition  of  optimal 
therapeutic  regimens  and  intends  to 
fund  research  on  (.losing  and  duration, 
with  a  view  to  producing  further  clini- 
cal guidelines.  The  response  acknowl- 
edges that  health  authority  prescrib- 
ing advisers  have  a  key  role  and  have- 
already  been  active  in  reducing  inap- 
propriate antibiotic  usage. 

"The  NHS  Executive  will  ensure  that 
all  health  authorities,  primary  care 
groups  and  NHS  trusts  develop,  imple- 
ment and  review  (at  least  annually)  poli- 


cies and  guidelines  on  the  management 
of  infections  anil  the  appropriate  use  of 
antimicrobial  drugs,"  the  report  says. 

Tessa  Jowell,  minister  for  public 
health,  said  last  week:  "The  govern- 
ment regards  tackling  antibiotic  resis- 
tance as  one  of  the  most  critical  public 
health  challenges  it  faces.' 
H  The  European  Council  has  adopt- 
ed a  regulation  banning  the  use  of  vir- 
giniamycin.  spiramycin,  tylosin  and 
bacitracin  zinc  as  animal  feed  additiv  es 
from  July  l.The  aim  is  to  reduce  risks 
of  resistance  dev  eloping  in  humans. 


Pharmacy  Healthcare  Scheme  leaflets  are  well  received 


Leaflets  used  in  the  Pharmacy 
Healthcare  Scheme  are  generally  being 
well  received,  research  has  shown. 
However,  PHS  is  to  consider  improving 
the  'branding'  of  the  leaflets  to  give  a 
more  unified  feel  to  the  leaflets  dis- 
tributed through  pharmacies  on  a 
monthly  basis. 

At  a  meeting  held  in  December  to 
review  the  three  years  of  the  scheme, 
researchers  gave  an  overview  of  the 
public's  perception  of  the  leaflets  over 
the  past  12  months.  Of  the  methods 


tried  by  PHS,  leaflets  tend  to  be  the 
best  form  for  communicating  health 
information,  along  with  the  credit 
card-sized  reminders  people  can  keep 
in  a  wallet  or  purse. 

The  researchers,  Research  Works, 
say  that  current  leaflet  usage  is  playing 
a  supporting  role  to  the  verbal  advice 
from  pharmacists,  but  proactive  action 
is  needed  by  pharmacy  staff  For  exam- 
ple, although  the  coronary  heart  dis- 
ease themed  leaflets  had  been  "very 
positively  received  by  sufferers",  it  was 


felt  that  'at  risk'  groups,  especially 
men,  could  be  better  targeted. 

Similarly,  a  "problematic  area"  is 
information  for  pregnant  women 
"given  the  sheer  volume  of  health 
advice"  they  receive.  For  post-natal 
care,  there  could  be  more  focus  on  the 
mother's  personal  care,  such  as  diet, 
exercise  and  sexual  health  Researchers 
found  mothers  are  keen  to  learn  about 
new  developments  and  issues  such  as 
antibiotics,  managing  treatments,  and 
dealing  with  minor  ailments 


rmacy 
Healthcare 


PHS  project  manager  Rubina 
Mohamed  says  PHS  will  be  looking  to 
incorporate  more  of  these  suggestions 
in  future  campaigns. 

It  will  be  making  the  Pharmacy 
Healthcare  logo  more  prominent  on 
all  PHS  material  to  help  raise  the  pro- 
file of  PHS  and  the  pharmacy  as  a  cen- 
tre for  health  advice. 
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Profit  opportunities  on  every  sale  of  Cuprofen  tablets. 

Bigg 

C  uprofen  is  the  fastest  growing  ibuprofen  brand1. 

Biggest, 

Cuprofen  is  the  Nol  recommended  analgesic  brand  in 
pharmacy2  and  the  best  selling  OTC  4()()mg  ibuprofen3. 

Premium  brand  quality  and  performance  at  a  price  your 
customers  like,  with  the  profit  you  want  -  that's  Cuprofen. 


Cupr*  fej 

IBUPROFEN  TABLETS 


MAXIMUM 
STRENGTH 

FAST  POWERFUL  PAIN  RELIEF 


96 


FOR  IBUPROFEN,  CHOOSE  CUPROFEN 


CUPROFEN  IS  ONLY  AVAILABLE  IN  PHARMACY, 


Cuprofen  Maximum  Strength  Abbreviated  Product  Information,  Presentation:  Pink,  film  coated  tablets  containing  Ibuprofen  BP  400n;g.  Indications:  For  the  relief  of  rheumatic  and  muscular  pain,  backache,  lumbago,  fibrositis,  neuralgia, 
headache,  dental  pain,  migraine,  period  pain  and  symptoms  of  cold,  flu  and  fevenshness  Legal  Category:  P  Product  Licence  Holder:  Cupal  Lid,  Blackburn  BB2  2DX  Cuprofen  is  a  Trade  Mark  of  Seton  Further  information  is  available  on 
request  from  the  Licence  Holder. 

I  Independent  Pharmacy  Audit  MAT  July  1 998   2.  Taylot  Nelson  Sofres  -  Counterpoint  Q2  1 998.  3.  Independent  Pharmacy  Audit  MAT  July  1  998 
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profits  reach 
IR&9.7  million 


Strong  pharmaceutical  wholesale  sales 
in  Ireland  lifted  United  Drug's  pre-tax 
profits  -  before  an  exceptional  item  - 
33  per  cent  to  IR£9-7  million  (£8.7  mil- 
lion). 

The  group,  whose  interests  also 
include  prc-wholesaling,  consumer 
products  and  animal  healthcare,  saw 
its  turnover  jump  35  per  cent  to 
[R£406.2  million.  Part  of  the  growth 
stems  from  the  acquisition  of  Dublin 
Drug,  another  Irish  wholesaler,  last 
year. 


Co-op  to  use  Mediphase 
and  MultEPoS  systems 


United  Norwest  Co-op  (UNC)  has 
signed  deals  with  Mediphase  and 
MultEPoS  to  introduce  their  Highway 
Dispensary  and  EPoS  systems  into 
UNC's  80  pharmacies. 

The  systems  will  be  installed  in 
two  phases:  Mediphases  Highway 
Dispensary  will  be  in  phase  one. 
which  should  be  completed  by 
March. 

After  that,  the  next  phase,  involving 


MultEPoS'  EPoS  system,  will  be 
installed  by  November. 

Artie  Chalmers,  UNC's  general  man- 
ager, said  the  company  had  looked  at 
all  the  patient  medication  record  and 
EPoS  programmes  on  the  market,  and 
had  tested  Highway  Dispensary  in 
some  of  its  pharmacies  for  four 
months  before  it  sealed  the  deal. 

"We  were  particularly  impressed 
with  the  head  office  capability,  which 


will  provide  us  with  high  quality  man- 
agement information  and  allow  us,  for 
the  first  time,  to  ensure  that  all  our  phar- 
macies comply  with  equalisation  deals 
which  we  have  negotiated  with  major 
pharmaceutical  companies,"  he  said. 

As  UNC  is  based  in  north-west 
England,  he  added,  it  appreciated 
Mediphase  s  regionally-based  support 
staff.  Mediphase  now  has  2,780  cus- 
tomers. 


Biotechnology  companies  urged  to  boost  manufacturing  capacity 


The  UK  biotechnology  industry  must 
strengthen  its  manufacturing  base  in 
order  to  maintain  its  leadership  in 
Europe,  claims  a  bioscience  trade 
association. 

A  working  party  report  from  the 
Biolndustry  Association  says  the  UK 
could  lose  the  initiative  as  companies 
move  from  research  into  production 
during  the  next  ten  years. 
Pharmaceutical  manufacturing  is  mov- 
ing to  countries  with  lower  costs  and 
generous  fiscal  incentives,  such  as 
Ireland  and  Singapore,  claims  the 
report. 

Although  this  country  has  the  sec- 
ond largest  biotechnology  sector  in 
the  world,  it  is  still  ten  years  behind 
the  US,  where  1 0  per  cent  of  drug  sales 
are  biopharmaceuticals.  The  US  has 
only  26  per  cent  of  the  world's  new 
therapeutic  entities,  but  75  per  cent  of 
all  commercialised  biopharmaceuti- 
cals. 

By  the  end  of  the  next  decade,  the 
BIA  believes  that  2S  per  cent  of  all 


new  medicines  will  be  biopharmaceu- 
ticals. It  claims  that: "Targeting  the  cap- 
ture of  15  per  cent  of  the  world's  man- 
ufacturing activity  associated  with 
new  biopharmaceuticals  would  con- 
tribute a  much  needed  revenue  stream 
to  the  national  economy.'' 

The  report's  recommendations  for 
action  by  industry,  government  and 
academia  centre  around  four  main 
themes,  the  first  of  which  is  partner- 
ship. It  says  the  UK  could  learn  from 
the  US  example,  where  biotech  firms 
have  benefited  from  effective  collabo- 
ration between  government,  industry, 
academia  and  regulatory  agencies.The 
UK  should  implement  a  plan  to  create 
necessary  conditions  for  world  class 
manufacturing  capability,  recom- 
mends the  report. 

The  second  theme  of  education  and 
understanding  is  about  ensuring  that 
sufficient  quantities  of  drug  material 
are  produced  for  preclinical  and  clini- 
cal studies. There  should  be  an  educa- 
tion programme,  claims  the  BIA,  to 


inform  biotechnology  companies  of 
any  changes  in  development  proce- 
dures which  may  delay  drug  pro- 
grammes. 

Several  shortcomings  in  the  UK's 
manufacturing  facilities  must  be  reme- 
died, argues  the  report,  to  halt  the 
drain  of  15  per  cent  of  its  pharmaceu- 
tical employees  overseas. 

It  is  important  that  manufacturing 
sites  are  located  near  research  and 
development  centres,  as  technology 
transfer  between  the  two  is  more  com- 
plicated than  for  traditional  pharma- 
ceuticals. 

The  report  recommends  that  the 
Government  must  improve  its  incen- 
tives schemes  in  order  to  attract  or 
retain,  world  class  biopharmaceutical 
companies. 

While  late  stage  manufacturing  can 
be  left  to  the  incentives  of  market 
forces,  early  stage  development 
requires  more  government  interven- 
tion to  ensure  the  UK  does  not  lose 
intellectual  property  to  better  pre- 


pared countries,  claims  the  report. 

Recommendation  number  four 
relates  to  'clustering'.  If  rival  firms  are 
physically  close,  they  interact  in  clus- 
ters. This  fosters  innovation  and  new 
ideas.  The  Government  should  pro- 
mote this  clustering,  claims  the  BIA. 
following  the  lead  of  countries  like  the 
US  and  Ireland. 

Lord  Sainsbury  is  leading  a  team  to 
promote  industrial  biotechnology 
clusters,  the  first  in  a  series  of  initia- 
tives to  promote  clusters  throughout 
British  industry. 

The  report  contains  a  list  of  "actions 
needed  for  success",  which  include: 

•  the  Medicines  Control  Agency,  the 
BL\  and  other  interested  parties 
should  work  in  partnership  to  develop 
industrial  and  regulatory  competen- 
cies in  biopharmaceuticals 

•  the  MCA  should  produce  guidance 
for  biopharmaceutical  companies  to 
facilitate  product  changes  after  licence 
approval  to  accommodate  advances  in 
process  and  analytical  techniques. 


IN  BRIEF 


New  Norton  address 
Norton  Healthcare  is  moving  to  its 
new  European  headquarters  on 
January  4:  Albert  Basin,  Royal 
Docks,  London  El 6  2QJ;  telephone, 
0875  020304;  fax,  0875  323334. 

Government  to  help  small 
firms 

The  Government  has  set  up  an  enter- 
prise fund,  worth  £150  million  over 
three  years,  to  help  finance  small 
businesses  with  growth  potential. 
Budding  entrepreneurs  should  call: 
0171  215  5000. 

Glaxo  Wellcome  chairman 

wins  praise  from  peers 

Sir  Richard  Sykes,  Glaxo  Wellcome's 


chairman,  has  been  voted  the 
UK's  "most  impressive  industrialist" 
in  a  survey  by  the  country's  top 
businessmen.  Sir  Richard,  who  was 
one  of  three  pharmaceutical  busi- 
nessmen on  the  shortlist,  gained 
13  per  cent  of  the  votes  from  the 
survey  of  149  executives.  Sir  Roger 
Hum,  Glaxo  Wellcome's  deputy 
chairman,  and  Jan  Leschly, 
SmithKline  Beecham's  chief  execu- 
tive, each  polled  1  per  cent  of  the 
votes. 

New  name  for  Grampian 
Grampian,  a  UK  animal  pharmaceuti- 
cal company,  has  changed  its  name 
to  Vericore  after  18  months  of 
restructuring. 


NPA  disputes  UniChem  insurance  claim 


UniChem  and  the  National 
Pharmaceutical  Association  have 
become  involved  in  a  wrangle  over 
their  respective  pharmacy  travel  insur- 
ance premiums. 

UniChem  inadvertently  fired  the 
first  salvo  when  it  said  some  pharma- 
cists had  queried  the  difference 
between  its  multi  trip  travel  premiums 
-  ±49  for  adults  and  ±89  for  families  - 
and  the  NPAs  prices,  which  start  at 
±35. 

After  reviewing  the  NPAs  policy, 
UniChem  said  the  Association's  like- 
for-like  cover  for  a  pharmacist's  family 
would  cost  ±104.58. 

Trefor  Williams,  the  NPAs  business 
services  manager,  said  UniChem  s 
analysis  was  not  correct. "They  've  mis- 


takenly looked  at  the  over-the  counter 
offer,  which  is  for  pharmacists'  cus- 
tomers -  not  NPA  members,"  he  said. 

If  an  NPA  member  arranged  travel 
insurance  for  himself  and  his  family,  he 
added,  the  pharmacist  would  end  up 
paying  ±82.50.  "The  NPA  has  an  equiv- 
alent price  [to  UniChem]  for  an  equiv- 
alent cover,"  he  said. 

Pharmacists  who  want  to  check  the 
premiums  themselves  can  call  the 
NPAs  travel  desk  on  0990  884400;  and 
UniChem  s  travel  service  on  DPI  "39 
3444. 

•  UniChem  is  extending  Royalties,  a 
financial  package  arranged  in  conjunc- 
tion with  the  Royal  Bank  of  Scotland, 
to  include  pharmacy  assistants  as  well 
as  pharmacists. 
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Chiroscience  earns  Swedish 
licence  for  Chirocaine 


Biotech  firm  Chiroscience  has  had  its 
first  regulatory  approval.  Chirocaine,  a 
local  anaesthetic,  has  been  given  a 
licence  in  Sweden. 

Under  the  European  Union's  mutual 
recognition  process,  the  product 
could  be  approved  in  other  member 
states  within  a  few  months 

Zeneca's  proposed  merger  with 
Astra  Pharmaceuticals  has,  however, 
thrown  doubts  on  how  the  drug  will 
be  marketed  around  the  world 

Zeneca  had  signed  a  deal  for 
Chirocaine 's  worldwide  rights,  exclud- 
ing Japan,  in  March,  but  is  expected  to 
scrap  the  agreement  because  Astra  has 
an  anaesthetic  that  rivals  Chirocaine. 

Chiroscience  said  it  was  talking  to 
Zeneca  "to  ensure  that  any  impact  of 
the  proposed  merger  on  the  commer- 
cialisation of  Chirocaine  is  resolved  as 
soon  as  possible". 


British  Biotech  has  stopped  a  Phase  III 
monotherapy  trial  of  marimastat  in 
ovarian  cancer  patients,  after  it  decid- 
ed the  trial's  results  could  not  be  used 
to  register  the  product  in  either  the  US 
or  Europe. 

The  trial  was  due  to  involve  300 
patients,  who  would  have  received 
either  marimastat  or  a  placebo.  British 


Shield  Diagnostics  has  gained  approval 
in  the  US  for  one  of  its  leading  cardio- 
vascular products.Afecta. 

Afecta  is  a  test  for  measuring 
Activated  Factor  XII  (AFT),  a  marker  of 
cardiovascular  risk.  Shield  has  finalised 
a  deal  with  Abbott  Laboratories  to  put 
Afecta  onto  its  IMx  instrument,  and 
discussions  are  progressing  with  other 
potential  partners  for  the  commercial- 
isation of  Afecta. 

Shield  has  also  launched  a  test  for 
measuring  homocysteine,  another  car- 
diovascular risk  marker.  The  test  is 
being  evaluated  in  the  UK  and  the 


THURSDAY,  JANUARY  7 
Bradford  &  District  Branch,  RPSGB 

The  L  floor  computer  suite  of  Bradfi  >rd 
University,  8pm.  A  hands-on  introduc- 
tion to  e-mail  and  the  internet  - 
Speaker:  Dr  David  Wright. 
Sheffield  &  District  Branch,  RPSGB 
The  Charnwood  Hotel,  Sheffield, 
7.30  for  8pm.  Alzheimer's  Disease'. 
Speaker:  Dr  Jerry  Seymour,  consultant 
psychogeriatrician,  Community  Health 
Sheffield.  Sponsor:  Novartis. 


The  uncertainty,  however,  sent 
Chiroscience 's  shares  down  11.2  per 
cent  (o  219p. 

Chirocaine  still  has  lucrative 
prospects  because  the  global  market 
for  local  anaesthetics  is  expected  to 
grow  400  per  cent  to  SI  billion  over 
the  next  decade,  according  to 
Chiroscience. 

The  company  may  arrange  for 
Chirocaine, following  more  clinical  tri- 
als, to  be  marketed  in  a  different  way 
to  its  competitors,  particularly  over  its 
cardiovascular  safety. 

Chiroscience  will  make  up  its  mind 
after  reviewing  its  product  commer- 
cialisation strategy. 

Meanwhile,  the  company,  reported  a 
loss  of  £1 1 .4  million  for  the  six  months 
to  August  31.  It  spent  £13  -5  million  on 
research  and  development  and  had 
cash  reserves  of  £59  million 


Biotech  said  its  decision  had  no  bear- 
ing on  the  product's  effectiveness  in 
treating  ovarian  cancer. 

Marimastat  is  still  involved  in  ten 
other  studies,  which  involve  six  types 
of  tumours. 

BB's  shares  fell  just  over  Sp  to  30.25p 
after  the  announcement.  As  C&D  went 
to  press,  they  had  settled  at  33p. 


company  anticipates  sales  early  this 
year.  Feasibility  studies  are  under  way 
on  the  use  of  the  test  in  automated 
instruments. 

The  impact  of  the  strong  pound  and 
increased  operating  expenses  arc 
reflected  in  Shield's  loss  of  £806,000 
lor  the  six  months  ended  September 
30.  Turnover  for  the  same  period 
increased  4.S  per  cent  to  £3  61  mil- 
lion. Operating  costs  have  increased 
by  33-5  per  cent  to  £2.1  lm,  mainly 
due  to  higher  spending  on  marketing 
of  Afecta  commercialisation  and  new 
product  development. 


Advance  Information 

The  Chiltern  Region  of  the  Royal 
Pharmaceutical  Society  of  Great  Britain 

will  be  holding  a  lecture. 
Pharmaceutical  science  and  the 
patient',  on  January  18  at  The  Astra 
Foundation  Lecture  Theatre.  Kings 
Langley,  7  for  8pm.  Those  wishing  to 
register  should  contact  Sue  Gore. 
Conference  Department,  Astra 
Pharmaceuticals  Ltd,  tel:  01923 
272327. 


Moneydesk 

•  I  am  self-employed  and  will 
be  retiring  shortly  as  I  had  a 
mild  heart  attack  three  years 
ago,  although  my  GP  says  that  if 
I  look  after  myself,  there  is  no 
reason  why  I  shouldn't  survive 
for  many  more  years.  I  have  a 
pension  fund  of  £150,000,  but  I 
am  very  worried  about  what 
would  happen  to  the  money  if  I 
died  early,  because  my  wife  is 
12  years  younger  than  me  and 
does  not  have  her  own  pension. 
I  would  appreciate  your 
comments. 

HG,  Littlehampton 

•  If  you  buy  a  traditional  pension 
with  the  fund,  you  can  choose 
whether  you  want  to  include  a 
spouse's  pension  and,  if  so,  how 
much  it  should  be.As  it  is  a 
personal  pension,  it  would  be 
possible  to  buy  an  annuity,  which 
would  give  your  wife  the  same  level 
of  income  for  her  lifetime  after  your 
death. 

The  potential  downside  is  that 
the  level  of  pension  you  would  get 
will  be  very  much  less  than  what 
you  would  expect  from  a  single  life 
pension. The  problem  is 
compounded  by  your  wife's  relative 
youth,  which  means  her  pension 
would  be  20  per  cent  less  than 
yours. 

This  obviously  doesn't  give 
particularly  good  value  for  money, 
especially  when  you  consider  that 
annuity  rates  are  fairly  low  at  the 
moment  and  don't  show  many 
signs  of  rising,  because  of  the 
growing  possibility  that  the  UK  will 
join  a  single  currency. 

One  solution  is  to  transfer  the 
money  to  a  drawdown  pension 
account,  where  instead  of  having  to 
buy  a  pension  with  a  spouse's 
benefit,  you  can  leave  the  money 
invested  in  a  pension  fund  and 
simply  take  an  income.You  could 
then  set  the  income  level  at  the 
same  rate  as  if  you  were  buying  a 
single  life  pension,  eg  about  20  per 
cent  higher.And  if  you  were  to  die 
before  75  years  old,  your  spouse 
could  receive  all  the  pension  fund. 
She  could  then  opt  to  continue 
receiving  an  income,  buy  a  pension, 
or  take  a  cash  sum. 


Because  the  money  would  still  be 
invested,  there  may  also  be 
potential  for  some  growth  on  the 
fund  as  well. As  there  are  some  risks 
attached,  you  should  speak  to  an 
independent  financial  adviser.  I'm 
sending  you  a  factsheet  on 
drawdown.  Readers  can  obtain  a 
copy  by  calling:  01 21  321  3322 

•  I've  got  a  query  about 
accident  and  sickness  insurance 
because  I  am  self-employed, 
and  I  have  been  told  that  I  will 
be  covered  if  I  am  made 
redundant.  How  can  this  be 
right  if  I  do  not  have  an 
employer? 
JP,  Bristol 

®  You  need  to  look  carefully  at  the 
plan. There  are  quite  a  lot  on  the 
market  which  include  redundancy 
cover  but  not  for  the  self-employed. 
As  a  large  part  of  the  cost  of  these 
plans  is  taken  up  by  the 
redundancy  part,  then  you  could  be 
wasting  cash. 

A  few  plans  do  cater  for  the  self- 
employed,  and  pay  out  in  the  event 
of  a  shortage  of  work,  but  these  are 
quite  expensive  and  would  only 
pay  out  for  a  limited  time,  say  one 
or  two  years.You  should  consider 
the  broader  issue:  what  would 
happen  if  an  injury  or  illness  meant 
you  couldn't  work  for  a  long  time, 
especially  now  that  state  benefits 
have  been  drastically  reduced  and 
are  much  harder  to  get? 

You  should  think  about  a  plan 
which  would  continue  to  pay  you 
an  income  for  as  long  as  you  can't 
work,  which  could  be  months  or 
years.These  are  not  necessarily  very 
expensive,  and  would  protect  your 
family  and  give  you  the  means  to 
pay  your  bills  through  to 
retirement,  if  necessary. 

You  must  also  check  your 
pension  policy  to  see  if  it  includes 
something  called  waiver  of 
contribution',  which  keeps  up  the 
payments  into  the  plan  if  you  are  ill 
for  a  long  time.  If  it  doesn't,  you 
might  not  only  struggle  financially 
before  you  retire,  you  would  also 
have  only  the  basic  state  pension  to 
live  on  afterwards.  I  am  sending  you 
a  fact  sheet  on  income  protection. 

Hari  Sidhu  is  an  independent 
financial  adviser  with  Weston 
Financial  Services,  which  is 
regulated  by  the  Personal 
Investment  Authority.  Answers 
given  are  for  general  guidance 
only  and  specific  advice  should  be 
taken  before  acting  on  any  of  the 
suggestions  made.  All  information 
is  based  on  our  understanding  of 
current  tax  practices,  which  are 
subject  to  change.  The  value  of 
shares  and  investments  can  go 
down  as  well  as  up. 


British  Biotech  stops  marimastat  trial 


US  approval  for  Shield  products 


COMING  EVENTS 
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Weldricks  has  a 
clinical  Christmas 

It  was  the  Weldricks  Christmas  party  and  there  was  not  a  drink  in  sight ... 
However,  the  company's  four  pharmacists  did  have  something  to  celebrate. 
Marilyn  Johnson,  Julie  Schofield  and  new  superintendent  pharmacist  Richard 
Wells  have  all  successfully  completed  a  clinical  diploma  in  community 
pharmacy.  Each  was  sponsored  by  Weldricks  to  complete  the  two-year  course 
run  by  the  University  of  Bradford. 

That  accounts  for  three  ...  Darren  Powell  has  another  year  to  go. 
Champagne  all  round  next  year,  perhaps? 


From  left  to  right:  Marilyn  Johnson,  Julie  Schofield, 
Richard  Wells  and  Darren  Powell 


A  new  tourist 
destination  in  the 
making? 

You,  too,  could  savour  the  Boots 
experience!  A  Sheffield  travel 
agency  is  offering  day  trips  to 
Nottingham  for  the  bargain  price  of 
£19.95. 

"We've  found  a  super 
combination  to  give  you  a  really 
great  visit  to  the  hub  of  Boots,  one 
of  Britain's  top  High-Street 
companies,"  gushes  the  blurb  from 
Star  Holidays. "You  drive  to 
Nottingham,  one  of  the  country's 
great  shopping  cities.  Here  you  will 
discover  two  major  complexes,  the 
Victoria  Centre  and  the  Broadmarsh 
Centre  ...  but  in  Nottingham  you 
are  really  here  to  visit  Boots,  one  of 
Britain's  best  loved  companies..." 

The  charms  of  the  Victoria 
Centre  are  lost  on  one  person  at 
least.The  editor  did  his  pre-reg  year 
at  the  Boots  branch  there  and  on 
bad  days  has  been  heard  to  mutter 
about  doing  time  at  Stalag  6. 

Boots  PR  staff  were  also  initially 
baffled  by  the  news  that  the 
Beeston  site  is  set  to  become  a 
tourist  hot  spot.  "We  do  have  a 
museum  which  is  open  to  the  WI 
and  groups  like  that  by 
appointment," said  a  spokesman. 


Donald  Moore,  the  outgoing 
president  of  the  Ulster 
Chemists'  Association, 
invests  his  successor,  Ivan 
Morrison  from  Ballymoney, 
with  the  chains  of  office.  Mr 
Morrison  graduated  from 
the  Queen's  University  in 
1978.  After  spells  of 
employment  in  Ballymoney 
and  Coleraine,  he  bought 
Duncan  Chemist  in 
Ballymoney  in  1986.  He 
joined  the  Northern  Board 
APAC  and  was  its  chairman 
from  1996-98 


Caroline  Manning  and  Jane  Boncey 


Helen  Hammond  is  joining  the  Proprietary  Association  of  Great  Britain  on 
January  1 2  as  the  new  advertising  services  manager  responsible  for  copy 
clearance  and  advice  on  the  PAGB's  code  of  advertising  practice.  She  is  a 
dietetic  nutritionist  and  moves  to  Sicilian  Avenue  from  the  NHS. 
David  Kent  has  resigned  from  Kensington,  Chelsea  &  Westminster  Local 
Pharmaceutical  Committee  for  personal  reasons.  From  December  31  he  will  no 
longer  act  as  secretary  to  the  Committee  but  will  continue  as  secretary  to 
Camden  &  Islington  LPC. 
The  College  of  Pharmacy  Practice 
has  appointed  two  new  regional 
advisers.  Caroline  Manning,  a 
community  pharmacist  from 
Haslemere,  Surrey,  has  taken  over  as 
adviser  in  theWessex  region.Jane 
Boncey  is  the  new  regional  adviser 
for  the  South-east,  and  is  chief 
pharmacist  at  Brighton  General 
Hospital. 

Serono  has  made  four  new  appointments  in  its  sales  and  marketing  team. Tim 
Laws  becomes  sales  representative  in  the  West  Midlands  and  Trent  area  after 
five  years  in  hospital  sales  with  Boehringcr  Ingelheim.Dr  Kevin  Marron  has 
been  recruited  to  develop  business  in  the  Republic  of  Ireland.After  two  years  as 
hospital  coordinator  for  Roche.Jane  Parker  will  now  cover  Southern  England 
for  Serono,  while  Jon  Ventham  will  cover  Scotland  and  the  North-east. 

Forest  fights  back  for  smokers1  rights 

FOREST  the  group  which  promotes  equal  rights  for  Britain's  15  million  adult 
smokers',  is  living  up  to  its  name. The  occasional  press  release  has  turned  into, 
well,  if  not  a  forest,  at  least  a  fair  sized  wood  -  all  from  environmentally 
sustainable  plantations,  no  doubt 

Addenbrookes  Hospital  may  well  be  rethinking  its  smoking  policy  after  the 
latest  missive  from  the  organisation.  It  has  won,  says  Forest,  a  'Caring  for 
Smokers'  Rights  Award'  for  re-introducing  a  smoking  room  for  patients  and 
visitors. 

No  smoking  fanatics  like  Xrayser  will  empathise  more  with  the  winners  of 
the  wooden  spoon.  Lincoln  County  Hospital  has  introduced  an  electronic 
detector  which  barks  no  smoking  orders  at  patients  and  visitors  who  dare  to 
light  up'. 

We  can't  see  what  the  fuss  is  all  about.  Hospitals  are  supposed  to  be  places  of 
healing,  and  smokers  obviously  need  frequent  reminders  of  that  fact.  Even 
Forest  has  given  up  trying  to  pretend  that  smoking  is  not  a  health  hazard, 
preferring  to  campaign  on  the  human  rights  angle  -  people  shouldn't  be 
hounded  for  their  personal  lifestyle,  etc. 


Karen  Walters  is  the  latest  winner  of  a  bottle  of  bubbly  in  our 
monthly  Counterpart  draw.  Karen,  who  has  worked  at  Ideal 
Chemist  in  Hill  Road,  Clevedon  for  over  seven  years,  is  a  keen 
Formula  1  fan.  She  is  seen  here  between  her  supervising 
pharmacist  Michelle  Collins  and  Phil  Davis,  territory  manager 
for  Whitehall  Laboratories,  which  sponsors  Counterpart 
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London  Area 


ARE  YOU  LOOKING  FOR  A 
CHANGE  OF  CAREER  BUT  IN 
THE  SAME  INDUSTRY? 

EARN  UP  TO  £25K  WITHIN 
THE  FIRST  YEAR. 

INTERESTED?? 

Please  send  your  C.V.  to 
Box  No:  3548 
CHEMIST  &  DRUGGIST 
Miller  Freeman  House, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW 


NORTH  CHEAM 
AND  MORDEN 

Moss  Chemists  require  a 
full  time  Dispensing 
Technician  for  each  of 

their  branches  in  North 
Cheam  and  Morden. 

Competitive  rates  of  pay. 

For further  information  please 
contact  Caroline  Burt  on 

0181  818  0959 


Ireland 

Vacancy  for  Pharmacist. 
Excellent  hours  and 
conditions,  no  late  night  work. 

Please  contact: 
Declan  Hickey 

tel:  00  353  61  413491  (day) 
00  353  61  228835  (eve) 

or  reply  in  writing  to: 

Hickey's  Pharmacy, 
St.  John  Square,  Limerick, 
Ireland. 


LOCUMS 


CAMBRIDGE 

Full  time  Pharmacist/Managers 

required  for  village 
location/outskirts  of  city.  Ideal 
opportunity.  Excellent 
supporting  staff.  Newly 
qualified/job  share/overseas 
candidates  welcome.  Salary 
negotiatiable  with  experience. 

Telephone:  01223  248702  (day) 
722828  (eve) 


People  say 
why 
We  say 
why  not! 


oo 


larma-syi 

EMERGENCY  LOCUM  PHARMACIST 


Mr  S  N  BASHFORD 

Mobile:  0410  735001 
Phone/Fax:  01482  881891 
pharmsyd@globalnet.co.uk 


12.  Rowan  Ave 
Beverley 
East  Yorkshire 
HU17  9UN 


CAPITAL  LOCUMS 

0181  532  2648 
0181  532  9980 
Retail  &  Hospital  i  nanus  needed  nationwide 

The  agency  that  provides  a  first  class 
locum  service. 
Pharmacists  are  invited  to  telephone  for 

free  registration  -  top  rates  obtained. 
Registered  Pharmacists  are  reguested  to 
notify  availability. 


ESSENTIAL  LOCUM 
SERVICES  ELS 

Pharmacists,  locums  and 
Technicians  are  invited  to  register. 
•  Nationwide  coverage  • 
•  Competitive  prices  • 

Call  Sue  on  0121  444  0075 


BUSINESS  FOR  DISPOSAL 


Alliance  Valuers 

&  Stocktakers 


We  would  like  to  wish  all  our  clients, 
past,  present  and  future, 
a  Merry  Christmas 
and  a 

Happy  and  Prosperous  New  Year. 


Pharmacy  Agents  for  all  of  the  UK  &  Ireland 
Tel  (01423)  508172  Fax  (01423)  531571 


BUSINESS  FOR  SALE 


Thinking  about  selling  your  shop? 

I'll  probably  know  somebody  who  wants  to  buy  it. 
allan  orme  -  Pharmacy  Sales  and  Valuations 
If  you  aren't  selling,  a  valuation  of  your  business  will  inform  your 
financial  planning 
Call  me  on  0467  611774  to  talk  it  through 

Allan  Orme  B  Sc  FCMA,  Cornerstones,  Lime  Walk,  Dibden  Purlieu,  Southampton  S045  4RB 


BUSINESS  WANTED 


D  A  Y 

Dl" 

LEWIS 

Bills 


Dl" 


LEWIS 


chem 

Expanding  chain  of  over  30  pharmacies  seeks  to  acquire  pharmacies  in  excess 
of  £400,000  turnover  in  South  East  England  and  East  Anglia.  Groups  or 
individual  pharmacies  considered.  FREEHOLD  PURCHASED.  For  a  quick 
sale  please  write,  telephone  or  fax  details  in  strictest  confidence  to: 

Kirit  Patel,  Day  Lewis  Pic,  Bensham  House,  324  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0181  689  2255.  Mobile  0860  484999.  Fax:  0181  689  0076 
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PRODUCTS  AND  SERVICES 


HAPPY  NEW  YEAR 


PRODUCT  PACK  PRICE 

AMIODARONE  200MG  28  3.29 

CARBAMAZEPINE  100MG  500  10.29 

DICLOFENAC  75MG  SR  56  1.69 

NAPROXEN  500MG  120  2.99 

BACTROBAN  OIN T  15G  3.05 

DESTOLIT  150MG  40  5.99 

ESTRADERMTTS  25  8  4.09 

FLUOXETINE  20MG  28  14.89 

RISPERDAL  4MG  60  130.00 

ZYPREXA  10MG  28  92.99 


FOR  THE  BEST  PRICES  FOR  ALL 
YOUR  REQUIREMENTS  RING 

FRIE  PHONE  0800  358  3100 

http://www.  natgen.  com 
Offer  valid  until  9th  January  1999 

Units  9-10  Cornwall  Industrial  Estate,  Cornwall  Road,  Smethwick, 
Warley,  West  Midlands  B66  2JT 
Tel:  0121  565  3101  Fax:  0121  555  6741 


How  to  get 
MAXIMUM 
RESULTS 
from  your  time, 
money  &  effort 

For  further  Details  On  a 
'NEW  DEAL' 
from  SUPPLIERS 
to  CAMRx  Buying  Group 
Call  now  on  FREEPHONE 

0800  526074 

Mr.  R.  L.  Hindocha. 
BPharm.MR  PharmS.FInstD. 
54/62  Silver  Street,  Whitwick, 
Leicestershire  LE67  3ET 


Call  Vicki  on  Freephone  0500  451145 


AVICENNA  PHARMACISTS 

16  Sh  elvers  Hill,  Tadworth, 
Surrey  KT20  5PU 


From  the  directors 
and  staff  thanking 
the  customers  for 
all  their  support 
and  wishing  them 
a  happy  and 
prosperous  new  year. 

SIGMA  PHARM  PLC 

TEL  01923  444999 
FAX  01923  444998 


9  \ 


STRENGTH 
THROUGH  UNITY 

Join  the  fastest-growing  independent 
purchasing  group  and  discover 
the  benefits 

FREE  3  MONTH  TRIAL 
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PRODUCTS  AND  SERVICES 


We  Can't  Be  Beaten! 


The  UK's  Largest  Range  of  Discounted 
Photo  and  Minilab  Products 

Film  •  Batteries  •  Video  Tape  •  Cameras 
Binoculars  •  Photo  Frames 
Digital  Paper  and  Cartridges  •  Minilab  Paper 
Chemistry  •  Sundries  •  Albums  etc. 

Lowest  UK  Prices  or  Tell  us  to  Match 
New  Larger  Warehouse  and  Off  ices 

to  Offer  an  Even  Better  Next  Day  Service 

Exclusive  UK  Agency 

Goldline  Cameras  and  Binoculars 


20  Years  Trade  Experience 

to  Bring  You  Our  Award  Winning 
Monthly  Trade  Discount  Price  List 

Send  for  it  Today . . .  Save  Yourself  £££s! 

JBFFSCOWEN 

PHOTOGRAPHIC  WHOLESALERS 

UNIT  4  HITHER  GREEN  CLEVEDON  BS21  6XT 

TEL  01275  87  22  55  FAX  01275  87  22  66 
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PRODUCTS  AND  SERVICES 


STOCK  EXCHANGE 


Sunglasses  UK  Ltd. 


Unit  19,  Park  Royal  Business  Centre,  9-17  Park  Royal  Road,  London  NW10  7LQ 
Tel  +44  (0)  181  357  0150  Fax:  +44  (0)  181  930  0590 

Reading  glasses 

18  Fashion  styles  -  Quality  -  Product  - 
Very  competitive  prices  -  Next  day  delivery 

Phone  or  Fax  for  sampies/catalogues  and  price  list 


■ 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted.  Black  Glass  Jars.Drug  Jars  -  Blue  or  Greeo.  Blue  Castor  Oils. 
Coloured  Soda  Syphons.  "Admiralty"  Square  Blue  Poisons.  Spare  Stoppers.  Common  Blue 
"Not  to  be  taken"  Poisons  -  All  shapes.  Mixed  Assortments  of  Surplus  Bottles  as  above. 

Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset, 
Tel:  01935  816073  Fax:  01935  814181 


SECURITY 


SECURITY 
DIRECT 

BAV  Lamms  from..  B9 
Colour  Syslems  from  ,..£299 
24HRT/LVCRsfrom,.£375 
Saunly  Mirrors  from,  £28 
Repliu  Cameras  from£27 

FREE 

Information  Pack 
Quack/Splitters.  on  Reclucst 

Multiplexers,  Colour 
Recording  Systems, 
Note  Detectors,  Alarms, 
Till  Scan  &  Many  other 
products  available. 

NEXTDAY    LOWEST  PRICES  LN  THE  I'K 

™    FREE  CALL 

H  "0800  056  0462 


from  only 


FOR 
INFORMATION 
ON  HOW  TO 
ADVERTISE 

YOUR 
VACANCIES, 
PRODUCT  OR 
SERVICE 
CONTACT: 

ALEX 
HANCOCK 
ON 

01732  377421 


Free  entries  in  'Business 
Link'  ( maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Adverts  must  be 
submitted  on  the  coupon 
(right),  which  must  be 
properly  completed,  and 
include  an  expiry  date  for 
products.  Acceptance  is  at 
the  discretion  of  the 
Publishers  and  depends  on 
the  space  available. 
Pharmacists  should  only 
advertise  medicines  for 
sale  where  the  product  is 
discontinued  or  in  short 
supply.  Medicines  must  be 
unopened  and  in  original 
packaging. 


PHARMACEUTICALS 
EXCHANGE  AGENCY 

•  Sell  or/buy.  Slow-moving  or/  short-dated  UK 
Ethicals/PI/Generics 

•  Nationwide  Database 

•  £5  +  VAT  (Commission)  per  transaction 

Please  send  or/Fax  list  to: 

HAMBRO  RETAIL,  8  WARD  GARDENS, 
HAROLD  WOOD,  ESSEX  RM3  0WX 
Tel:/Fax:  01708  343087 


VETERINARY  SERVICES 


Ruby  Animal  Medicines 


Ruby 


Ruby 


Ruby 


Ruby 


Ruby 


Ruby^HS!  Ruby 


Manufactured  by  Brian  G.  Spencer  Ltd. 
Veterinary  Wholesalers 
19-21  Ilkeston  Road,  Heanor,  Derbyshire  DE75  7DT 

Have  a  slice  of  the  £200  million  veterinary  market! 


XMAS  MESSAGES 


THE  LOCUM  AGENCY 

(5th  Emergency  Service) 
01274  720884 

Wishing  All  our  Valued,  Customers  & 
Locums;  Seasons  Greetings  and  a 
Happy  &  Prosperous  New  Year  !J 


Fax:  01274  731917 

Retail  and  Hospital  Locums  Always  Required 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  C:OMPLETE  IN  BLOCK  CAPITALS 


Surname .  .  . 
First  names. 
Address.  .  .  . 


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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ANTAGE 


CHEMIST& 
DRUGGIST 

PRICE  SERVICE 


pharmacy 


This  Supplement  updates  the  latest  Chemist  &  Druggist  monthly  Price  List.  It  provides  a  cumulative  list  of  amendments 
and  previous  Supplements  should  therefore  be  discarded. 

Trade  prices  are  per  unit  unless  otherwise  stated.  Bold  upright  figures  (0.14)  in  the  retail  column  indicate  price  is  subject 
to  retail  price  maintenance.  Italic  figure  (0.14)  is  the  manufacturers  recommended  price.  Light  upright  (0.14)  is  a  suggested 
guide,  a  =  price  advanced,  r  =  price  reduced.  •  =  new  entry,  d  =  deleted,  c  =  change  or  correction,  i  =  insert.  Three  simple 
rules  for  price  checking.  1.   Look  under 'This  Week's  changes'.      If  price  is  not  listed.  2.    Check  cumulative 
section.  If  price  is  not  listed.  3.  Refer  to  the  last  main  price  list.  Price  is  latest  notified. 


This  week's  changes  to  the  January  Price  List. 


20g 


tablets  42 
tablets  30 


\EZODENT  (Associated  Dental 

dentagesic  ointment 
\LCON(Alcon) 
contact  lens  care  solutions 
Pliagel 

solution 
Soflab 
6-weeks  supply 
with  lens  case 
VRBRALENE  (Berk  Pharms) 
tablets 
lOOmg 

\SSURA  CONSEAL  (Coloplast) 
one-piece  plug  10 
1435-35mm-35mm  long  259-173.1. 1445 
1485-45mm-35mm  long  259-1758. 1495 
A  VENT  (Cannon  Rubber) 
feeding  bottle  set 
triple  pack 
l-D(Becton  Dickinson) 
lancer 
lancer  5 
tARD  (Bard) 
(distributors  Salt  &  Son) 

Effective  January  01 
Urisleeve  leg  bag  holder 
latbeters,  foley 
silicone  translucent 
female  length 
pikelets,  foley  2  way,  opposed  eyes 
Biocath  hydrogel  encapsulated 
female  preflll 


PIP  code  Trade    VAT  Retail 

001-9463     23.180(12)     S     3.4(1  GSL 


5ml  019-3102 


227-4777 
088-4262 


si,  (Hi-om 


2  980 


5.600 
3  4(H) 


3.090 


4.49 


S  7.99 
S     4.99  SL 


21.610 

35mm-45mm  long  259-1741, 
45mm-45mm  long  259-1766 


9oz/260ml  255-1257 


207-3187 
240-2006 


4  650 
7  950 


243-9255  7.030(4) 


D1661    232-5504  7.770 


10  ml  balloon 

D2268 

041-8962 

7.380 

S 

a 

female  standard 

10ml  balloon 

D2269 

041-9051 

7.230 

S 

male  prefill 

10ml  balloon 

D2264 

041-9010 

7.340 

s 

a 

male  standard 

10ml  balloon 

D2265 

041-9069 

7.140 

S 

a 

30ml  balloon 

D2266 

041-9077 

7.230 

s 

j 

paediatnc 

5ml  balloon 

D2263 

041-8947 

7.230 

s 

a 

silicone  elastomer  coated 
female 


Mlml  balloon 

D1647 

031-3387 

7.850 

S 

female,  prefilled 

1 0ml  balloon 

D1637AL 

031-3395 

8.480 

s 

standard 

16-28  Ch 

D 1657/67 

010-2962 

7.850 

s 

standard,  prefilled 

10ml  balloon 

D1657AL 

010-3127 

8.480 

s 

icone.  standard  length 

D1658/68 

037-1633 

8.100 

s 

Teflon  coated 
female 
lOmlbaJloon,  12-26  Ch 

paediatnc 
5ml  balloon,  8  &  10  Ch 

standard 
12-28Ch  1 
itheters,  nelaton  intermittent 
latex 

five  pack  l4Ch 
plastic 

female  five  pack 

male  five  pack 

paediatnc  five  pack 
eaths 
integrity 

self  adhesive/applicator 
penile 
Reliasheath 

with  adhesive  stnp 
Uro  sheath 

re-usable 


D0169LV  006-4378  3.450 

D0165PV  006-4394  6.390 

U265/66LV  000-8193  2  310 

D0159CI4  041-9101  6910 


D5031 
D5030 
D5032 


U52 
D52 


5  260 


PIP  code 

Trade 

VAT 

Retail 

BASSETT'S  (Ernest  Jackson) 

a 

Effective  January  04 

jelly  babies 

soft  &  chewy  vitamins 

30 

221-9202 

6  400(6) 

S 

775 

a 

vitamin  C  pastilles 

,1 

soft  &  chewy 

I2()mg 

30 

249-0126 

5.670(6) 

s 

155 

a 

,1 

BEXFIELD  (Bexfield  H  C) 

d 

scissors 

nurses 

S91 1-913 

022-6829 

3.830 

s 

d 

S934-936 

022-9773 

5  640 

s 

,1 

d 

Mundtal 

nail  care 

cuticle  nipper 

522 

022-2562 

4.750 

s 

a 

nail  nipper 

520 

022-1226 

5.480 

s 

a 

523 

022-2588 

5  fito 

s 

a 

Silks 

sapphire  nail  file 

ML99 

022-8056 

0.370 

s 

d 

BL1STEX  (Dendron) 

lip  revitaliser 

5g 

254-2124 

(12 

)  s 

7.95 

d 

BOBECO  (Beauty  H  Q  ) 

rose  oil  products 

and  wrinkle  cream 

30ml 

236-8652 

3.840 

s 

6.95 

d 

body  milk 

150ml 

236-8645 

3.290 

s 

5.95 

d 

cleansing  lotion 

150ml 

236-8728 

2  730 

s 

4.95 

d 

.i 

cleansing  milk 

I5()ml 

236-8710 

2.730 

s 

4.95 

d 

day  cream 

50ml 

236-8678 

3.290 

s 

5.95 

,1 

eye  wrinkle  gel 

30ml 

236-8660 

3.840 

s 

6.95 

d 

a 

face  mask 

50ml 

236-8637 

3  290 

s 

5.95 

d 

night  cream 

50ml 

236-8702 

3.290 

s 

5.95 

d 

wash  gel 

150ml 

23h-8b29 

2.730 

s 

4.95 

,1 

tea  tree  oil  products 

a 

balm 

30ml 

225-9323 

3.560 

s 

6.45 

a 

cleansing  lotion 

150ml 

225-9349 

3.000 

s 

5.45 

a 

cleansing  pads 

dual  action 

30 

245-9675 

i  900 

s 

1.45 

a 

day  cream 

50ml 

225-9356 

3  840 

s 

6  95 

a 

fool  cream 

50ml 

225-9380 

3.840 

s 

6.95 

a 

a 

hand  &  body  cream 

50ml 

225-9372 

3  560 

s 

6.45 

a 

j 

night  cream 

50ml 

225-9364 

3  840 

s 

6.95 

a 

shampoo 

150ml 

225-9406 

2  740 

s 

4.95 

a 

spray 

100ml 

225-9414 

3.000 

s 

5.45 

a 

treatment  stick 

5g 

225-9422 

1  630 

s 

295 

a 

wash  gel 

150ml 

225-9398 

3  000 

s 

5.45 

a 

a 

BOURJOIS(Bourjois) 

eyeshadow 

a 

duo  liner 

2.460 

s 

4.50 

,1 

esprit  d'automne  220-7819.  esprit  d'hiver  220-7835, 

d 

a 

esprit  de  lumtere  220-7843.  esprit  de  prinlemps  220-7827 

d 

Liner  Sublime 

s 

5.95 

d 

a 

brim  238-5870.  nmr  238-5888 

d 

a 

lipstick 

brillantissimo 

2.600 

s 

4.75 

d 

mda  059-3996.  angelina 

220-7264.  bahm  220-7272. 

d 

carmilla  059-3814.  celia  220-7256.  cynthia  220-7249. 
evila  059-3897.  gilda  059-3889.  maeva  220-7280.  marushka  059-3988. 
mna  220-7231,  rebecca  059-3905,  serena  059-3962 
rouge  bijou  3.250  ; 

envoi  224-0364.  espntfnpon  200-1014,  evasion  220-7363, 
gala  200-0990,  illusion  220-7330.  intrepide  2OO-I07I. 
maestro  200-1089,  ourson  200-1022,  premie  200-1030, 
satin  220-7355,  soleil  214-1521.  splendeur  224-0372, 
sublime  220-7371.  talisman  200-1055.  volupte  214-2263 
mascara 


cil  acd 

2.710 

S 

4.95 

,1 

041-9796 

6.370 

S 

a 

marron  214-2362,  noir  059-4978 

.1 

041-9804 

6.370 

s 

a 

cil  intense 

2710 

s 

4.95 

d 

041-9150 

6.370 

s 

a 

bnm  059-6403,  noir  059-6395 

A 

cil  sublime 

2710 

s 

4.95 

d 

brun  220-7868,  noir  220-7850 

,1 

040-7387 

41.030(30) 

s 

a 

cil  waterproof 

2.710 

s 

4.95 

d 

024-5886 

25.200(30) 

s 

.i 

brun  profond  059-5058,  noir  059-501 7, 

iltra  marine  220-7546 

d 

Durcisseur  Eclat 

2.440 

s 

4.45 

010-1444 

37.610(30) 

s 

a 

base  haute  227-7523 

d 

Liner  Precision 

2.330 

s 

4.25 

bleu  227-7515 
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PIP  code  Trade    VAT  Retail 


PIP  code  Trade    VAT  Retail 


lipstick 

Eclat  deRire  2.980 
beige  chul  239-4831,  corail  lop  iecrel  239-4674, 
fuchsia  care  a  lot  239-4716,  lilas  c  est  men  239-4708. 
magenta  oh  la  la  239-4690.  rouge  rendezvous  239^4773. 
tvrten  el  voila  239-4682,  vermilion  me  voila  239-4740 
rouge  seduction  2  710 

baume  227-7499.  fame  nacre  206-5209.  rose  fruite  206-5233. 
lran\paren\  ombre  220-7488.  iransparent  fuchsia  220-7462. 
transparent  groseille  227-7481 .  transparent  orange  227-7473 
nail  enamel 

shock  resistant  256-9176 
nail  fortifiant 

fleur  de  peche  059-7625.  petale  de  rose  206-5027 
nail  polish 
anti-choc 

amarante  227-7382.  groseille  227-7374.  rosila  227-743. 
Pastel  Lumiere 

rose  des  sables  206-4889 
Pastel  Temt 

jade  059-6494.  lumiere  206-5068.  peche  059-6460 
Poudner  Miroir 

beige  eclat  238-5896,  mat  238-5904.  peche  doree  238-5912 
CALTRATE  PLUS  (Whitehall  Labs) 
tablets 

chewable  60    253-2158  13.600(3) 

CANESTEN  OASIS  ( Bayer  Consumer) 
(sodium  citrate) 

for  cystitis  6sachets    253-4998      2  710 

CEREBOSlBisto  Foods) 

table  salt  750g    039-3173  5.860(12) 

iodised  750g    016-7882  6.010(12) 

CHRISTY  (Network  Health  &  Beauty) 

Keromask 


S 

4.95 

2  440 

s 

4.45 

2  440 

S 

4.45 

2.330 

'  s 

4.25 

3.420 

s 

6.25 

s 

7.95 

S     4.25  GSL 


finishing  powder 

004-5807 

5  100 

S 

8.95  BS 

premix 

018-8995 

5  100 

S 

8.95 

skin  masking  cream            lube  15ml 

032-7882 

5.100 

S 

8.95  BS 

CONFIRMED!  (Destel  Corporation) 

home  pregnancy  test  kit  single 

235-3662 

s 

6.99 

CONFORMACATH  (Bard) 

one  size  female  catheter  19/914 

016-6348 

8480 

s 

COOLMINTS  (Ernest  Jackson) 
Effective  January  04 
sugar  free  mint 
CYSTAGON  (Orphan  Europe) 
Effective  January  III 
capsules 
1 50mg 
50mg 

DERMACORT  (Sankyo  Pharma) 
(distributors  UDG) 

Effective  January  01 
cream 

0.1% 

DERMASMELD  (Benchmark  Technologies) 
Effective  January  01 


15    089-7496  5.650(36) 


0.23 


252-8479 
252-8461 


125.000 
44  000 


POM 
POM 


I5g    013-4007  1.600 


E45SUN  (Crookes  Healthcare) 
Effective  January  01 
lotions 


ENRICH  (Ross  Products) 
Effective  January  (14 
complete  liquid  nutrition 
with  fibre 
ENSURE  (Ross  Products) 
Effective  January  04 
can 

FORMANCE  (Ross  Products) 
Effective  January  04 

semi  solid  food 
GAVISCON  (Reckitt  &  Colman) 

liquid 

GLUTANO  (Gluten  Free  Foods) 
Effective  January  III 


250ml    011-5576  51.360(24) 


250ml    013-1615     43  680(24) 


12  sachets  258-5545 


45.360(24) 
9.890(6) 


Z  ...  BS 
S     2.89  PO 


HACKS  (Ernest  Jackson) 
Effective  January  04 
slick  with  vit  C 
IMPS  (Ernest  Jackson) 
Effective  January  04 
liquorice  &  menthol 
pellets 

IMPULSE  (Elida  Faberge) 
body  spray 
ico  258-0504 
JACKSONS.  (Ernest  Jackson) 


040-2461  7.460(30) 


dispensers    024-0762      9  500(24) 


aerosol  75ml 


0.39 


0.65 
2.19 


Mi.tvur  (Dcii,  juris  a.  v_uf 

cough  mixture 

200ml 

255-1240 

17  850(12) 

S 

GSL 

d 

cough  mixture 

1 50ml 

252-8339 

12  630( 12) 

2  25  GSL 

d 

1  VNY  (FliHa  FarvroM 

Li  I  11 A  |  CHUd  III"; 

d 

aftershave 

100ml 

7.45 

d 

voodoo  258-0454 
body  spray 

j 

aerosol 

1 50in] 

S 

2.49 

j 

voodoo  2  ^S-U4f) 1 

d 

deodorant  stick 

. i <t 'dt <ti  .  _>n-iht /\) 

75ml 

s 

2.29 

roll-on 

50ml 

1  99 

voodoo  25H-04HH 

shower  gel 

voodoo  258-0496 

250ml 

s 

2  1 lJ 

MACLEANS  THE  KHU  HHKl'SH  (SmilhKline  Beecham  Consumer) 

d 

toothbrushes 

medium  254-1027 

2.59 

d 

MENTHODEX  (Bell,  Sons  &  Co) 

cough  mixture 

100ml 

020-7712 

IU  /ZU( 1 _) 

j  75  gsl 

d 

200ml 

020-7720 

18  320(12) 

\ 

2  99  GSL 

MITCHELL'S  (Mitchell's  Wool  Fat  Soap) 

d 

wool  fat 

amenities  bag 

232-5280 

2  100 

4  44  SL 

bath  foam 

150ml 

1 7  SOAi  1 7 , 

2.23 

guest 

25ml 

UU /- /Z40 

7  OftOf  1  7 i 

2  05U(12) 

s, 

if 

shampoo 

150ml 

047-0765 

12  290(12) 

2  23 

i 

guest 

25ml 

007-6406 

2  880(12) 

0  50 

. 

shaving  soap 

I20g 

232-5306 

6.250 

1  *  20  SL 

shaving  soap  refill 

I20g 

232-5314 

1  750 

\ 

j  57  SL 

a 

soap 

guest 

038-4982 

2.520(12) 

0  43  SL 

a 

soap  bath 

(1) 

040-9169 

9450(12) 

/  70  SL 

(3) 

041-1041 

2.430 

5  10  SL 

soap  hand  size 

(1) 

040-8641 

6.680(12) 

/  '4  SL 

a 

(3) 

040-8658 

1  760 

c  70  SL 

a 

soap  in  travel  bag 

017-2080 

20  380(12) 

c  59  SL 

a 

soap  in-a-bag 

043-8614 

13940(12) 

S 

2.54  SL 

travel  pack 

232-5264 

1  260 

S 

2.30  SL 

d 

MSUDAIDIII(SHS) 

dietary  supplement 

200g 

204-0939 

495  900(10) 

BS 

a 

dietary  supplement 
NARDIL  {Hansam  Healthcare) 
(distributors  UDG) 

500g 

259-2079 

123.980 

BS 

a 

tablets 

15mg 

II.K1 

018-7997 

19.950 

S 

POM 

NATEA  (Laboraloires  Gamier) 

hair  colourant 

11.660(3) 

S 

skin  protectant 

50ml 

?19- 1910 

3  340 

S 

5.23 

a 

150ml 

219-3928 

7.460 

S 

11.69 

a 

500ml 

219-3936 

14.960 

s 

23.44 

a 

DORMEL  (Bray  Health  &  Leisure) 

infant  mini  feeder 

176 

007-7271 

0.800 

s 

1.42 

a 

teats 

007-7289 

0.450 

s 

0.80 

a 

aftersun  care 

200ml 

213-2587 

22  810(6) 

s 

6.29 

a 

spf  8 

150ml 

028-1378 

31.730(6) 

S 

8.29  SL 

spf  15 

150ml 

028-1394 

34.410(6) 

s 

8.99  BS 

spf  25 

150ml 

246-7504 

36  710(6) 

s 

9.59  BS 

spf  50 

150ml 

246-7512 

39.790(6) 

s 

10.39  BS 

a 

sunscreen  stick 

spf  15 

205-8121 

25.960(12) 

s 

3.39 

apncot  biscuits 

I50g 

240-3970 

1.580 

Z 

/  99 

a 

biscuits 

I25g 
I50g 

211-4619 

1.580 

z 

199  BS 

a 

choc  chip  biscuits 

240-3962 

1  580 

z 

1.99 

a 

chocolate  cookies 

half  covered 

125g 

240-3954 

1.580 

S 

2.50 

a 

chocolate  filled  wafers 

rolls 

lOOg 

233-5271 

1.580 

z 

1.99  BS 

a 

crackers 

I50g 

211-4643 

1.580 

z 

1.95  BS 

a 

tartellets 

125g 

252-9576 

1  580 

z 

1.99 

a 

wafers 

100g 

211-4585 

1.580 

z 

1.95  SL 

a 

48    019-2989     47  900(3)      S    28.00  GSLSL 


blackAiquorice  257-7427,  copper  brown/caramel  257-7500, 
copper  red/terracotta  257-7526, 
dark  golden  brown/cappuchino  257-7476, 
deep  blue  black/bilberry  257-7435, 
deep  burgundy/blackcurrant  257-7468. 
deep  redJmorella  cherry  257-7484. 
deep  reddish  brown/crimson  promise  257-7450. 
ex  blonde  ex  ll  beige  blndjsndy  b  2  5  7-7625, 
ex  blonde  ex  ll  nal  blonde/camomile  257-761 7. 
golden  blonde/golden  praline  257-7567. 
golden  brownlmacadamia  2  5  7-7492. 
intense  copper/divine  mango  257-7575. 

intense  dark  brown/ebony  257-7443,  intense  red/grenadine  2  5  7-7559, 
light  brownJsandalwood  257-7518, 
light  nal  blonde/blonde  aphrodite  257-7609, 
mahogany  red/paprika  257-7534, 
medium  blonde/vanilla  blonde  257-7591 , 
red  t  opper/naclarine  2  5  7-  7583 
NATRENA  (Douwe  Egberts) 
calorie-free  sweeteners 
handy  pack  120   038-6771     13  500(24) 

refill  pack  2000   039-0690     38  260(12) 

table  pack  600    038-6789  18.550(12) 

NICOBREVIN  (Cedar  Health) 
capsules 

NICORETTE  (Pharmacia  &  Upjohn) 
Effective  January  01 
microtab 

2mg  30    258-4431       .3  040 

2mg  105    258-4472  8.370 

NIGROIDS  (Ernest  Jackson) 
Effective  January  04 
dispenser 
NIX  (Bray  Health  &  Leisure) 
styptic  pencil 

NORDIC  COLORS  (Schwarzkopl  St  Henkel  Cosmetics) 
permanent  hair  colouring 
blending  13.250(3) 
hlondmg  light  ash  blonde  99  257-4176, 
blondmg  light  blonde  91  257-4150. 
blonding  platinum  blonde  97  257-4168, 

highlighter  medium  M2  257-4127,  highlighter  super  Ml  257-4119, 
lightening  creme  medium  L2  257-4143, 
lightening  creme  super  Ll  257-41 35 
OPILON  (Hansam  Healthcare) 
(distributors  UDG) 
tablets 
40mg 

PERATIVE  (Ross  Products) 
Effective  January  04 
liquid 
ready-to-hang 
PHENSIC  (Merck  Consumer) 
dual  action 
capsules 
POTTERS  (Ernest  Jackson) 
Effective  Januan,  04 
pastilles 
evening  primrose  oil 
soft  &  chewy 


0.75 
4.25 
2.05 


036-9488      9  500(24) 


548    018-6650  0.760 


6.25  P/SL 
17.25  P/SL 


0.65 

1.35  GSL 


112    246-5383  7M"8() 


237ml 
lltr 


092-6220 
214-1042 


64,320(24) 
85  760(8) 


cachous 

500mg 

30 

238-9385 

12.740(6) 

S 

3.49 

J 

Devon  floral 

box 

022-1283 

6.960(12) 

S 

0.95 

a 

pastilles 

essence  of 

alpine  herbal 

24 

237-1029 

5.890(6) 

S 

1.65 

a 

rennet 

100ml 

027-1973 

15.060(12) 

z 

1.69 

a 

blackcurrant  &  glycerine 

lozenges 

clear 

45g 

229-2183 

10.370(12) 

S 

1.45 

a 

hurricane 

tin 

044-3739 

8910(12) 

s 

1.09 

a 

crystallised 

45g 

229-2191 

10.370(12) 

S 

1.45 

a 

JEVITY  PLUS  (Ross  Products) 

catarrh 

45g 

022-5300 

11.370(12) 

S 

1.59 

a 

Effective  January  04 

cough 

45g 

099-4038 

11  370(12) 

S 

1.59 

a 

bottle 

day  &  night 

45g 

239-8824 

11.370(12) 

S 

1.59  P 

a 

ready-to-hang 

1000ml 

245-4148 

63.520(8) 

z 

BS  a 

decongestant 

45g 

229-2159 

11.370(12) 

S 

1.59  GSL 

a 

1500ml 

245^»I30 

71.520(6) 

z 

BS  a 

gees  lincrus 

45g 

229-2142 

11.370(12) 

S 

1.59  P 

a 

KAPAKE  INSTS  (Galen) 

lemon,  glycerine  &  honey 

45g 

229-2167 

10.370(12) 

s 

1.45 

a 

sachets 

pholcodine 

45g 

229-2126 

11  370(12) 

s 

1.59  P 

a 

I000mg/60mg 

50 

258-6089 

8.530 

s 

POM 

sore  throat 

45g 

099-4012 

11  370(12) 

S 

/.59 

a 

32  Chemist  &  Druggist  2  JANUARY  1 999 


PIP  code  Trade    VAT  Retail 


PIP  code  Trade    VAT  Retail 


100ml  022-7801 


45g    022-8288     12.840(12)     S  1.69 


66000016 
66000017 
66000018 
66000015 


200-8506 
226-8134 
226-8167 
226-8076 


64.320(8) 
53  360181 
79.920(8) 
34.520(4) 


1)39-6515 
2.32-0828 


1.310 

2.250 


5ml 

237-1763 

3.280 

,) 

200ml 

259-1683 

3.570 

500ml 

259-1691 

8.170 

50ml 

259-1709 

4.080 

100ml 

259-1717 

7.150 

10890 

RIMPERAN  (Berk  Pharms) 
yrup 

ROCTOR'S  (Ernest  Jackson) 

Effective  January  04 
Pinelyplus  pastilles 

ROFORE  (Smith  &  Nephew  Healthcare) 

Effective  January  01 
ressings 

the  four  layer  bandage  system 
ankles 
18.25cm 
25  30cm 
more  than  30cm 
smaller  than  18cm 
ROFORE  LITE  (Smith  &  Nephew  Healthcare) 

Effective  January  01 
re  Kings 

low  compression 
multi-laver  bandage  system 

66000415    244-9338  37.760(8) 

ROPAIN(SankyoPharma) 
(distributors  UDG) 

Effective  January  01 
tablets  1 2 

24 

5EPAIR-A-DENT  2000  (Bodmin  Dental  Labs) 
adhesive  repair 

for  plastic  dentures  244-0519 
HINOLAST  HAYFEVER  (Sankyo  Pharma) 
(distributors  UDG) 

Effective  January  01 
nasal  spray 

LGUNA  (Trinity  Sales  &  Marketing 
silica  gel 

silicol  skin 

CHOLL  (Seton  Scholl  Healthcare) 
wtwear  1998  range 
Adapta  range 
Janet 

beige:  size  36  244-4206,  size  37  244-4214,  size  38  244-4222, 
size  39  244-4230,  size  40  244-424H,  size  41  244-4255, 
size  42  244-4263,  nan:  size  36  244-4149,  size  37  244-4156, 
size  38  244-4164.  size  39  244-4172,  size  40  244-4 1 80, 
size  41  244-4198.  size  42  246-3289 

Sarah  pi  12.810 

navy:  size  36  244-4347,  size  37  244-4354,  size  38  244-4362, 
size  39  244-4370.  size  40  244-4388,  size  41  244-4396, 
size  42  244-4404.  white:  size  36  244-4271.  size  37  244-4289. 
size  38  244-4297,  size  39  244-4305,  size  40  244-4313, 
j/,f  41  244-4321,  size  42  244-4339 

Track  pr  19.220 

black:  size  36  244-3919,  size  37  244-3927,  size  38  244-3935. 
size  39  244-3943.  size  40  244-3950,  size  41  244-3968, 
size  42  244-3976,  size  43  244-3984,  size  44  244-3992. 
size  45  244-4008.  orange:  size  36  244-7126.  size  37  244-7134. 
size  38  244-7142.  size  39  244-7159.  size  40  244-7167. 
size  41  244-7175.  size  42  244-7183 
Backguard  range 
Flocon  pr  22.420 

while:  size  36  244-4552.  size  37  244-4560.  size  38  244-4578. 
size  39  244-4586.  size  40  244-4594.  size  41  244-4602. 
size  42  244-4610 

Soft  Step  pr  22.420 

beige :  size  36  244-4487.  size  37  244-4495.  size  38  244-4503. 

size  39  244-4511.  size  40  244-4529.  size  41  244-4537, 

size  42  244-4545.  navy:  size  36  244-4412.  size  37  244-4420. 

size  38  244-4438,  size  39  244-4446.  size  40  244-4453. 

size  41  244-4461.  size  42  244-4479 
Exercise  range 
Leaiherlook 

high  heeled  pr  16.010 

dark  blue:  size  36  084-3284.  size  37  084-3268.  size  38  084-3250. 
size  39  084-3243,  size  40  244-3166,  size  41  084-3235. 
size  42  084-3227.  stone:  size  36  084-3417.  size  37084-3409. 
size  38  084-3391.  size  39  084-3383,  size  40  244-3174. 
size  41  084-3375.  size  42  084-3367 

low  heeled  pr  16.010 

beige:  size  36  092-7657.  size  37  092-7640.  size  38  092-7632. 
size  39  092-4167.  size  40  244-3182.  size  41  092-7616, 
size  42  092-7608,  french  navy:  size  36  092-7590,  size  37  092-7582, 
size  38  092-7574,  size  39  092-7566,  size  40  244-3190, 
size  41  092-7558.  size  42  092-7541 

men's  flat  pr  16  010 

black:  size  41  078-3373.  size  42  078-3381.  size  43  078-3399. 
size  44  081-4731.  size  45  082-3310 
Massage  range 

Chausson  pr  12.810 

beige:  size  36  244-6227,  size  37  244-6250.  size  38  244-6268. 
size  39  244-6276.  size  40  244-6284.  size  41  244-6292. 
size  42  244-6300.  navy:  size  36  244-6318.  size  37  244-6326. 
size  38  244-6334.  size  39  244-6342.  size  40  244-6359. 
size  41  244-6367.  size  42  244-6375 

Houseshoe  pr  12,250 

black:  size  36  244-6128.  size  37  244-6136.  size  38  244-6144, 

size  39  244-6151,  size  41  244-6169,  size  42  244-61 77, 

red:  size  36  244-6185,  size  37244-6193,  size  38  244-6201, 

size  39  244-6219,  size  41  244-6235,  size  42  244-6243 

Ocean  pr  9.610 

navy  &  muln:  size  36  244-3562.  size  37  244-3570.  size  38  244-3588. 

size  39  244-3596.  size  40  244-3604.  size  41  244-3612. 

size  42  244-3620 

Romy  pr  22.420 

navy  nubuck:  size  36  244-6821.  size  37  244-68%.  size  38  244-6904. 
size  39  244-6912.  size  40  244-6920.  size  41  244-6938. 
size  42  244-6946.  while:  size  36  244-6953.  size  37  244-6979, 
size  38  244-6987,  size  39  244-6995,  size  40  244-7001 . 
size  41  244-7019.  size  42  244-7027 


Sea 


PI 


4610 


navy  &  while  size  41  244-3513.  size  42  244-3521.  size  43  244-3539. 
size  44  244-3547.  size  45  244-3554 

Weekend  pr  22.420 

navy:  size  36  244-3208.  size  37  244-3216.  size  38  244-3224. 
size  39  244-3232.  size  40  244-3240.  size  41  244-3257. 
size  42  244-3265,  tan:  size  36  244-3273.  size  37  244-3281. 
size  38  244-3299.  size  39  244-3307.  size  40  244-3315, 
size  41  244-3323.  size  42  244-3331 

back  strap  pr  22.420 

beige:  size  36  244-3349.  size  37  244-3356.  size  38  244-3364. 
size  39  244-3372,  size  40  244-3380,  size  41  244-3398, 
size  42  244-3406,  navy:  size  36  244-3414,  size  37  244-3422. 


S  1133 

S  1163 

S  15  98 

S  12.08 


2.30  PCDISL  a 
3.95  PCDISL  a 


S     5.75  P 

S  6.99 

S  15.99 
S  7.99 

S  1399 


S  79.99 


S  -M.99 


S  79.99 


S  14.99 


S  34.99 


22  s  Mi 


13.530 


size  38  244-3430.  size  39  244-3448.  size  40  244-3455, 
size  41  244-3463.  size  42  244-3471 
Footwear  1999  range 
Adapta  range 

Airbag  back  strap  pr  25.530 

black:  size  36  258-1643.  size  37  258-1650.  size  38  258-1668. 
size  39  258-1676,  size  40  258-1684,  size  41  258-1692, 
size  42  258-1700.  size  43  258-1718.  size  44  258-1726. 
size  45  258-1734.  size  46  258-1742 
Airbag  Mule  pr 
size  46  258-1635.  size  43  258-1593.  size  44  258-1601 
size  45  258  1619.  size  46  258-1627 
Rome  pr 
navy:  size  36  258-3656,  size  37  258-3664,  size  38  258-3672. 
size  39  258-3680,  size  40  258-3698,  size  41  258-3706. 
size  42  258-3714.  red:  size  36  258-3722.  size  37  258-3730. 
size  38  258-3748.  size  39  258-3755.  size  40  258-3763. 
size  41  258-3771.  size  42  258-3789 

Slep  pr  11270 

black:  size  36  258-3813.  size  37  258-3839.  size  38  258-3847. 
size  39  258-3854.  size  40  258-3862.  size  41  258-3870. 
size  42  258-3888,  blue/black:  size  36  258-3896.  size  37  258-3904. 
size  38  258-3912,  size  39  258-3920,  size  40  258-3938, 
size  41  258-3946,  size  42  258-3953 
Backguard  range 
Barnsley  pr  25  530 

navy:  size  36  258-2070,  size  37  258-2088.  size  38  258-2096, 
size  39  258-2112,  size  40  258-2120,  size  41  258-2138, 
size  42  258-2146.  white:  size  36  258-2153.  size  37  258-2161. 
size  38  258-2187.  size  39  258-2195.  size  40  258-2203. 
size  41  258-2211.  size  42  258-2229 

Garda  pr  25.530 

beige:  size  36  258-2005.  size  37  258-2013.  size  38  258-2021. 

size  39  258-2039.  size  40  258-2047.  size  41  258-2054. 

size  42  258-2062 

cognac:  size  36  244-6748.  size  37  244-6755.  size  38  244-6763. 
size  39  244-6771,  size  40  244-6789,  size  41  244-6797, 
size  42  244-6805,  navy:  size  36  244-6813,  size  37  244-6839, 
size  38  244-6847,  size  39  244-6854,  size  40  244-6862. 
size  41  244-6870,  size  42  244-6888 
Exercise  range 

Pescura  Heel  pr  11140 

ivory  leather:  size  36  244-3638.  size  37  244-3646, 

size  38  244-3653,  size'39  244-3661,  size  40  244-3679, 

size  41  244-3687,  size  42  244-3695, 

navy  leather:  size  36  244-3703,  size  37  244-3711. 

size  38  244-3729,  size  39  244-3737,  size  40  244-3745, 

size  41  244-3752,  size  42  244-3760,  red  nubuck:  size  36  244-3778. 

size  37  244-3786,  size  38  244-3794,  size  39  244-3802. 

size  40  244-3810.  size  41  244-3828.  size  42  244-3836 

while:  size  36  158-3540.  size  37  258-3557,  size  38  258-3565. 

size  39  258-3573.  size  40  258-3581.  size  41  258-3599, 

size  42  258-3607 

yellow  nubuck:  size  36  244-3844,  size  37  244-3851, 
size  38  244-3869,  size  39  244-3877,  size  40  244-3885. 
size  41  244-3893.  size  42  244-3901 
Fitness  range 

Neptune  pr  14040 

white/navy:  size  36  258-3177.  size  37  258-3185.  size  38  258-3201. 
size  39  258-3219.  size  40  258-3227.  size  41  258-3235. 
size  42  258-3243,  size  43  258-3250.  size  44  258-3268, 
size  45  258-3276,  size  46  258-3284 

Relaxer  pr  17.230 

black/green  size  36  258-3045.  size  37  258-3052.  size  38  258-3060 
size  39  258-3078,  size  40  258-3086,  size  41  258-3094, 
size  42  258-3102,  size  43  258-3110.  size  44  258-3128. 
size  45  258-3136,  size  46  258-3144 
Massage  range 

Dolce  Vita  pr  25.530 

beige:  size  36  258-1759.  size  37  258-1767.  size  38  258-1775. 

size  39  258-1783.  size  40  258-1791,  size  41  258-1809, 

size  42  258-1817.  navy:  size  36  258-1825.  size  37258-1833. 

size  38  258-1841.  size  39  258-1858.  size  40  258-1866. 

size  41  258-1874,  size  42  258-1882 
Memory  Cushion  range 
Madrid  pr  19  140 

beige:  size  36  248-2867,  size  3  7  248-2875.  size  38  248-2883. 

size  39  248-2891.  size  40  248-2909.  size  41  248-2917. 

size  42  248-2925.  navy:  size  36  248-2792.  size  37  248-2800. 

size  38  248-2818,  size  39  248-2826.  size  40  248-2834. 

size  41  248-2842.  size  42  248-2859.  white:  size  36  258-1429. 

size  37  258-1445.  size  38  258-1452.  size  39  258-1460. 

size  40  258-1478.  size  42  258-1502.  size  41  258-1494 
Professional  range 
Classic  Clog  pr  25  530 

navy:  size  36  258-2237,  size  37  258-2245.  size  38  258-2252. 

size  39  258-2260,  size  40  258-2278.  size  41  258-2286. 

size  42  258-2294.  while:  size  36  258-2302.  size  37  258-2310. 

size  38  258-2328.  size  39  258-2336.  size  40  258-2344. 

size  41  258-2351.  size  42  258-2369 

Cloggy  Talon  pr  19.140 

white:  size  36  258-2401.  size  37  258-2419,  size  38  258-2427, 
size  39  258-2435.  size  40  258-2443.  size  41  258-2450. 
size  42  258-2468 

Spire  pr  31.910 

black:  size  36  258-2815,  size  37  258-2823,  size  38  258-2831, 

size  39  258-2849,  size  40  258-2856,  size  41  258-2864. 

size  42  258-2872.  size  43  258-2880.  size  44  258-2898. 

size  45  258-2906.  size  46  258-2914.  while:  size  36  258-2922. 

size  37  258-2930.  size  38  258-2948.  size  39  258-2955. 

size  40  258-2963.  size  41  258-2971.  size  42  258-2989. 

size  43  258-2997.  size  44  258-3003.  size  45  258-3011. 

size  46  258-3029 

ZueClog  pr  19.140 

navy:  size  36  258-2567.  size  37  258-2609.  size  38  258-2617. 
size  39  258-2625.  size  40  258-2633.  size  41  258-2641, 
size  42  258-2658,  size  43  258-2666,  size  44  258-2674, 
white:  size  36  258-2682,  size  37  258-2690,  size  38  258-2708, 
size  39  258-2716.  size  40  258-2724,  size  41  258-2732, 
size  42  258-2740,  size  43  258-2757.  size  44  258-2765 
SILASTIC  (Bard) 
foley  catheters 
10ml 
30ml 

SOTOL  (Associated  Denial) 
mouthwash  tablets 


336 
334 


010-0008 

(110-1)1)16 


7.400 
7  870 


lim 
500 


012-8595 
012-8686 


22  090(12) 
10  400(2) 


SPECIAL  RECIPE  (Ernest  Jackson) 
Effective  January  04 

chocolate  bars 
STREPSILS  (Crookes  Healthcare) 

pain  relief  spray 


lOOg    235-5667      3  950(4) 


20ml    234-8563     15  850(6) 


S    39  99 


S  3.24  GSL 
S     9.17  GSL 
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PIP  code 

Trade  VAT 

Retail 

PIP  code 

Trade  VAT 

Retail 

SUN  E45  (Crookes  Healthcare) 

fliwit  sland 

FS2 

234-5551 

2.420 

S 

d 

lotions 

overnight  hangers  &  stands 

spf  8 

100ml 

213-2561 

26220(6) 

S 

6.85  SL 

d 

floor  stand 

FS1 

024-9466 

4.260 

S 

a 

spf  15 

100ml 

213-2579 

28  680(6) 

S 

749  BS 

d 

metal  hanger 

813142 

024-9433 

2.430 

s 

a 

spf  25 

100ml 

237-9972 

30.210(6) 

S 

7*9  BS 

d 

tubing  &  accessories 

spf  50 

100ml 

2384998 

32  510(6) 

s 

8.49  BS 

d 

extension  tube 

SYNTOMETRINE  (Alliance  Pharms) 

8" 

0538 

006-4261 

1.080 

S 

a 

(distributors  McGregor  Cory) 

urinals,  male  bodywom 

ampoules 

Maquire 

1ml 

10 

027-8457 

15  500 

s 

...  POM 

d 

with  adaptor 

ampoules 

5 

254-0185 

7  750 

S 

.  POM 

. 

waist 

0508 

006-4303 

61  510 

S 

a 

THERMOS  (Thermos) 

paraplegic 

0019 

027-9463 

50.190 

S 

a 

coffee  jugs 

930 

7  000 

s 

9.99 

c 

URISAC(Bard) 

black  259-1840 

i 

Effective  January  01 

white  216-0265 

350  leg  bag 

vacuum  flasks 

long  tube 

7660 

026-6676 

13.350(10) 

s 

a 

baby  bottle  warmer 

27B 

094-1583 

4.330 

S 

6.99 

i 

short  tube 

7661 

026-6775 

12  970(10) 

s 

a 

Mondial 

32-50 

4,530 

s 

500  leg  bag 

green  259-1915 

i 

long  lube 

7662 

026-6783 

14  51000) 

s 

a 

32-100 

5  570 

s 

short  tube 

7663 

026-6809 

14  120  0  0) 

s 

a 

green  259  1907 

i 

750  leg  bag 

32-180 

6670 

S 

long  tube 

7664 

026-6817 

15.520(10) 

s 

a 

green  259-1899 

i 

short  tube 

7665 

026-6825 

14.890(10) 

s 

a 

Weekend 

20-50 

3.680 

S 

5.49 

portabag 

7680 

008-1331 

12  120(10) 

s 

a 

translucent  blue  259- 1949,  translucent  green  259-1956 

i 

portabelt 

7681 

008-1380 

7.100 

s 

a 

20-100 

5  000 

S 

VADAREX  (Bell.  Sons  &  Co) 

translucent  blue  259-1921,  translucent  green  259-1911 

i 

heat  rub 

25g 

091-6932 

11  400(12) 

s 

1.86  GSL 

r 

TOYLAND  NODDY  (Tnnity  Sales  &  Marketing) 

VANISH  (Benckiser) 

junior  sunscreen 

pre-wash  stain  remover 

spf  15 

125ml 

259-1642 

3  700 

s 

6.49 

spray 

259-1972 

12.83202) 

s 

1.75 

■ 

spf25 

125ml 

259-1659 

3.990 

S 

6.99 

. 

slain  remover  in-wash 

spDO 

125ml 

259-1667 

4  270 

s 

7.49 

• 

tablets 

8 

259-1964 

23138(14) 

s 

2.29 

. 

TOYLAND  PC  Pl.OD  (Trinity  Sales  &  Marketing) 

VICTORY  V  (Ernest  Jackson) 

aftersun  with  insect 

Effective  January  04 

repellent 

125ml 

259-1675 

2.850 

s 

4.99 

• 

lozenges 

bag  36g 

5.970(24) 

s 

0.39 

d 

TUNES  (Mars) 

tradmonal071-17l9 

J 

(distributors Chemist  Brokers) 

lozenges 

stick 

041-5992 

6.430(24) 

s 

0.42 

a 

with  vitamin  C 

lozenges 

stick 

228-5641 

6.050(24) 

s 

0.37 

a 

tubes 

36 

019-6147 

S 

0.41  GSL 

c 

bag  45g 

249-3880 

5970(18) 

s 

0.52 

a 

UNOPLAST  (Maersk  Medical) 

VIDOPEN  (Berk  Pharms) 

nelalon  catheter 

syrup 

male 

5 

5  ion 

S 

I25mg/5ml 

100ml 

101-9769 

0  740 

s 

..  POM 

J 

22c*  210-91)07.  24th  210-9015 

d 

VITA-E(Bioglan) 

URIPLAN  (Bard) 

succinate  tablets 

Effective  January  01 

50iu 

100 

030-5185 

:  s8o 

s 

5.08  GSL 

d 

leg  bag  garments  &  straps 

VITAL  COLORS  (Schwarzkopf  & 

Henkel  Cosmetics) 

leg  bag  straps 

permanent  hair  colourant 

13.250(3) 

s 

6.49 

■ 

elastic  velcro 

I5LS 

023-5929 

12.590(5) 

S 

a 

ash  blonde  11  257-1970.  blatk  90  257-4101.  burgundy 

89257-4091. 

straps 

chestnut  75  257-4044.  copper  blonde  24  257-1962. 

| 

foam  velcro 

X44I 

009-0944 

4  900(  10) 

S 

a 

copper  chestnut  55  257-4002.  dark  browr 

80  257-4077. 

i 

latex 

8440 

009-0969 

2.580(10) 

S 

a 

dark  copper  78  257-4069.  dark  ruby  68  257-4028. 

i 

leg  hags 

deep  grape  88  257-4085.  light 

auburn  54  257-1996. 

[ 

shaped 

light  brown  60  25  7-41)10.  light  golden  blonde  14  257-1954. 

j 

350ml 

mahogany  76  257-4051.  medium  Monde  411  257-1988, 

i 

12"  lube 

D3L 

023-6299 

24  9501 10) 

S 

a 

medium  brown  70  257-4016.  pearl  blonde  11  257-1947 

j 

direct  inlet 

I)1S 

024-5860 

25  180( 10) 

s 

a 

natural  blonde  10  257-1919 

i 

5O0ml 

XPMAXAMAID(SHS) 

12" tube 

DSL 

009-6784 

25  4600  0) 

s 

a 

special  diet  food 

4"  lube 

D5M 

042-5959 

25  460(10) 

s 

a 

concentrate 

200g 

028-0529   396  600(10) 

z 

.  BS 

d 

direct  inlet 

D5S 

024-5852 

25.37000) 

s 

a 

special  diet  food 

750ml 

concentrate 

500g 

259-2087 

99.150 

z 

BS 

12"  tube 

D7L 

023-6315 

25.550( 10) 

s 

a 

4  in  tube 

D7M 

088-0724 

25  55000) 

s 

a 

adjustable  tune 

D7LX 

009-7691 

25  550(10) 

s 

a 

direel  inlet 

D7S 

024-5878 

25.5501 10) 

s 

a 

overnight  drainage  hags 

dramable 

2llr 

D8I3131 

042  4390 

11.420(10) 

s 

a 

non-drainable 

2ltr 

11X420 

070-7919 

2  270(10) 

s 

a 

overnight  hangers  &  stands 


Amendments  to  list  of  Manufacturers  and  Distributors 


ALK-Abello  (UK)  c 

(Code  2064) 
2  Tealgate 
Hungerford 
Berkshire  RG17  0YT 
Tel:  01488  686016 
Fax;  01488  685423 

Biogen  Ltd  c 

(Code  7692) 
Ocean  House 
The  Ring 
Bracknell 

Berkshire  RGI2  1AX 
Tel  01344  867033 
Orders  Tel:  0800  854508 
Fax:  01344  867416 

Bodmin  Dental  Laboratories  d 

(Code  3148) 
50  Fore  Street 
Bodmin 

Cornwall  PL3  2HL 
Tel:  01208  77727 
Fax:  01208  77727 

Destel  Corporation  d 

(Code  181) 
POBox  821 
Harrow 

Middlesex  HA2  6RA 
Tel:  0181  723  0858 
Fax:  0181  427  3433 

Douwe  Egberts  UK  Ltd  i 

(Code  13) 
225  Bath  Road 
Slough 

Berkshire  SL  I  4AU 
Tel:  01753  518123 
Fax:  01753  6161 19 

ScboU  Consumer  Products  Ltd  d 

(Code  8655) 

475  Capability  Green 

Luton 

Bedfordshire  LUI  3LU 
Tel:  01 582  482929 
Fax:  01 582  484940 


Selon  Scholl  Healthcare  Pic 

(Code  8834) 
Distribution  Centre 
Stakehill  Industrial  Estate 
Finlan  Road 
Middleton 

Manchester  M24  2SJ 
Tel:  0161-654  3000 
Fax:0161-654  3098 
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Just  what  is 
the  secret 
behind  the 


growth  of 

Meltus? 


ADULT  MELTUS  EXPECTORANT  FOR  CHESTY  COUGHS  AND  CATARRH  ESSENTIAL  PRODUCT  INFORMATION.  Presentation:  Oral  liquid.  Each  5ml  contains  lOOmg  Guaifenesin  BP,  2.5mg  Celylpyridinium  Chloride  BP,  1.75g 
Sucrose  BP,  0.5g  Purified  Honey  BP.  Indications:  For  the  symptomatic  relief  of  coughs  and  catarrh  associated  with  influenza,  colds  and  mild  throat  infections.  Dosage  and  Administration:  Adults  and  Children  aged  1 2  years  and 
over,  one  or  (wo  5ml  spoonfuls  to  be  taken  and  swallowed  slowly  every  three  or  four  hours.  Not  recommended  for  children  under  1  2  years.  Contraindications,  Warnings,  etc:  Contraindications:  None  known.  Warnings:  Not 
suitable  for  children  under  12  years.  Very  large  doses  can  cause  nausea  and  vomiting.  Gastro-intestinal  discomfort  and  mild  drowsiness  have  been  reported.  Use  in  pregnancy  and  lactation:  No  known 
contraindications.  Side  effects:  None  known.  Legal  Category:  GSL.  Packs:  100ml  and  200ml.  Price:  100ml  £2.51  excl  VAT,  200ml  £3.73  excl  VAT.  P.L  Number:  0338/5026R.  P.L  Holder:  Cupal  Limited,  King  Street,  Blackburn 
BB2  2DX.  Date  of  Preparation:  July  1998.  Further  information  is  available  on  request  from  Seton  Scholl  Healthcare  pic,  Tubiton  House,  Oldham  OL1  3HS. 

JUNIOR  MELTUS  SUGAR  &  COLOUR  FREE  EXPECTORANT  FOR  CHESTY  COUGHS  AND  CATARRH  ESSENTIAL  PRODUCT  INFORMATION.  Presentation:  Oral  Liquid.  Each  5ml  contains  50mg  Guaifenesin  BP,  2.5mg  Celylpyridinium 
Chloride  BP,  Alcohol.  Indications:  For  the  symptomatic  relief  of  coughs  and  catarrh  associated  wilh  influenza,  cold  and  mild  throat  infections.  Dosage  and  Administration:  To  be  taken  three  or  four  times  daily.  Children  over 
6  years:  Two  5ml  spoonfuls.  Children  1  -6  years,  one  5ml  spoonful.  Children  under  1  year:  On  medical  advice  only.  Contraindications,  Warnings,  etc:  Contraindications:  None  known.  Warnings:  Children  under  one  year  on 
medical  advice  only.  Very  large  doses  can  cause  nausea  and  vomiting.  Gastro-intestinal  discomfort  and  mild  drowsiness  have  beenreported.  This  formulation  is  not  suitable  for  adults.  Side  effecfs:  None  known.  Legal  Category. 
GSL.  Packs:  100ml  Price:  £2 .26  excl  VAT.  P.L  Number:  0338/0086  P.L  Holder:  Cupal  Limited,  King  Street,  Blackburn  BB2  2DX  Date  of  Preparation:  July  1998.  Further  information  is  available  on  request  from  Seton  Scholl 
Healthcare  pic,  Tubiton  House,  Oldham  OL1  3HS.  1  Independent  Audit  MAT  December  1 997,  2  Counterpoint  Q4  1 997  and  Q 1  1 998  aggregated,  3  Independent  Audit  MAT  December  1 993  -  December  1 997 


